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Lampiran 1

KUESIONER

Kuesioner penelitian ini disusun dengan maksud untuk mencari data
penelitian guna melengkapi skripsi yang berjudul ”Pengaruh Kualitas Produk Dan
Harga Terhadap Loyalitas Pelanggan Handphone VIVO Di Kota Pinang (Studi
Kasus Pelanggan - Pelanggan Era Ponsel Yang Memakai Handphone VIVO)”
disusun oleh Noviana Windy Lubis Mahasiswa Fakultas Ekonomi Program Studi
Manajemen Universitas Islam Sumatera Utara.

Oleh karena itu mohon kesediaannya untuk dapat mengisi dan menjawab
pertanyaan-pertanyaan dalam kuesioner ini.

PERTANYAAN VERIFIKASI

Berilah tanda chrcklist () pada jawaban yang sesuai dengan keadaan anda.
1. Anda mengetahui tentang Handphone VIVO.

[ ] va [ Iridak
2. Anda memiliki Handphone VIVO.

I:I Ya I:ITidak

PERTANYAAN BAGIAN |

Berilah keterangan tenang Nama, usia dan tanda chrcklist (v) pada jawaban
yang sesuai dengan keadaan anda.

Identitas Responden

1. Nama

2. Jenis Kelamin : |:| Laki-Laki |:| Perempuan

3. Usia



PERTANYAAN BAGIAN II

Berilah tanda chrcklist (V) pada skor jawaban yang menurut anda paling

sesuai dengan keadaan anda umtuk masing-masing item pertanyaan.

Keterangan: SS : Sangat Setuju Sekor :5
S : Setuju 4
KS : Kurang Setuju .3
TS : Tidak Setuju P2
STS : Sangat Tidak Setuju 1

A. Variabel Kualitas Produk (X1)

NO SS| S |KS | TS

STS

Pertanyaan 5 4 3 2

1 | Handphone VIVO memiliki Kkinerja atau sistem yang
berkualitas tinggi

2 | Handphone merek VIVO memiliki fitur-fitur yang
canggih dan inovatif

3 | Handphone VIVO memiliki kualitas camera yang sangat
baik

4 | Handphone VIVO memiliki kesesuaian dengan standart
kualitas yang di tawarkan

5 | Handphone VIVO memiliki ketahanan yang baik

sehingga tidak mudah rusak

6 | Handphone VIVO memiliki design yang menarik disetiap
tipenya




B. Variabel Harga (X2)

NO SS KS | TS | STS
Pertanyaan 5 3 2 1
1 | Harga Handphone VIVO relatif terjangkau oleh kalangan
masyarakat.
2 | Harga yang ditawarkan Handphone VIVO bervariasi sesuai
dengan kualitas handphone.
3 | Harga yang ditawarkan oleh Handphone VIVO lebih
murah dibanding dengan Handphone lain yang memiliki
spesifikasi sama
4 | Harga Handphone VIVO sesuai dengan manfaat yang saya
harapkan pada saat menggunakannya
C. Variabel Loyalitas Pelanggan (Y)
NO SS KS | TS | STS
Pertanyaan 5 3 2 1
1 | Saya merasa puas menggunakan produk Handphone VIVO
dan tertarik untuk membeli lagi jika ada penawaran produk
Handphone VIVO yang baru dari produk tersebut
2 | Saya membeli Handphone VIVO lebih dari satu kali
3 | Saya berusaha merekomendasikan Handphone VIVO
kepada orang lain
4 | Saya tidak akan berpindah dari produk merek VIVO ke

produk lainnya meskipun produk lain menawarkan harga

yang lebih murah dan kualitas yang handal




Lampiran 2

1. Jenis Kelamin

Data Frekuensi Responden

RESPONDEN JENIS KELAMIN
LAKI-LAKI PEREMPUAN
1 1
2 1
3 1
4 1
5 1
6 1
7 1
8 1
9 1
10 1
11 1
12 1
13 1
14 1
15 1
16 1
17 1
18 1
19 1
20 1
21 1
22 1
23 1
24 1
25 1
26 1
27 1
28 1
29 1
30 1
31 1
32 1
33 1
34 1
35 1
36 1
37 1




38

39 1
40 1
41 1
42
43 1
44 1
45 1
46
47 1
48
49 1
50 1
51 1
52
53 1
54
55 1
56
57 1
58 1
59 1
60
61 1
62 1
63
64 1
65 1
66
67 1
68 1
69 1
70 1
71
72 1
73
74
75 1
76
77
78 1
79 1
80

81




82

83

84

85

86

87

88

89

-

90

91

92

93

[EEN

94

-

95

96

97

98

99

100

A




2. Usia

RESPONDEN

15-20

31-40

OIN OO |WIN -

S

-

|

S

A




41

42

43

44

45

46

RR Rk e

47

48

49

50

51

52

53

54

55

56

57

58

59

60

61

62

63

64

65

66

67

68

-

69

70

71

72

73

74

75

76

S

77

78

79

80

81

82

83

84




85 1
86 1
87
88 1
89
90
91 1
92 1
93
94 1
95 1
96 1
97 1
98
99 1

100
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Lampiran 3

DATA VARIABEL KUALITAS PRODUK (X1)

TOTAL

24
24
25
24
28
27

25
22
22
21

22
24
22
25
27
29
28
27

26
28
28
29
28
23
27

26
22

19
26
28
22
26
22
23
25
24
23
24
30

KUALITAS PRODUK

P6

P5

P4

P3

P2

P1

RESPONDEN

10.
11.

12.
13.
14.
15.
16.
17.
18.
19.
20.

21,

22.

23.
24,
25.

26.

27.

28.

29.

30.

31.

32.

33.

34.
35.

36.

37.

38.

39.
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30
24
26
24
22
24
23
22
30
18
28
20
25
22
27

18
26
22
24
23
24
24
20
27

21

21

26
21

19
28
22
25
24
28
27
26
26
22
20
27
25
23
24
24

40.

41.

42.

43.

44,

45.

46.

47.

48.

49,

50.

51.

52.

53.

54.
55.

56.
S7.

58.
59.
60.

61.

62.

63.

64.
65.

66.

67.

68.

69.

70.
71.

72.

73.
74.
75.
76.

77.

78.
79.

80.

81.

82.

83.
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24
22
24
20
28
24
24
18
25
23
23
28
25
24
27
19
22

84.
85.

86.

87.

88.

89.

90.

91.

92.

93.

94.
95.

96.

97.

98.

99.

100.




Lampiran 4

DATA VARIABEL HARGA (X2)

13

RESPONDEN HARGA
P1 P2 P3 P4 TOTAL
1. 5 4 4 4 17
2. 5 4 5 2 16
3. 5 4 5 2 16
4. 5 4 5 4 18
S. 4 4 4 5 17
6. 5 4 4 4 17
7. 5 5 4 4 18
8. 4 4 3 4 15
9. 4 4 3 3 14
10. 4 4 2 3 13
11. 4 4 3 4 15
12. 3 5 3 5 16
13. 4 4 3 3 14
14. 4 4 3 4 15
15. 4 4 4 4 16
16. 5 4 4 5 18
17. 4 5 4 4 17
18. 5 4 4 4 17
19. 4 4 4 4 16
20. 4 5 4 4 17
21. 5 4 5 5 19
22. 4 4 4 5 17
23. 4 4 4 5 17
24. 5 4 4 4 17
25. 5 4 4 4 17
26. 4 4 4 4 16
27. 5 4 4 4 17
28. 4 5 4 4 17
29. 4 4 5 3 16
30. 5 4 4 4 17
31. 2 5 3 4 14
32. 4 4 4 4 16
33. 2 4 3 4 13
34. 4 4 4 4 16
35. 4 4 5 5 18
36. 4 5 4 5 18
37. 4 4 3 4 15
38. 4 4 5 5 18
39. 4 4 4 4 16
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16
16
17
14
18
16
18
15
17
16
16
16
14
13
14
16
17
15
16
13
17
12
12
17
15
15
17
15
14
17
13
15
16
16
17
17
17
16
17
18
15
16
18
19

40.

41.

42.

43.
44,

45.

46.

47.

48.

49,

50.

51.

52.

53.

54.
55.

56.
57.

58.
59.

60.
61.

62.

63.
64.
65.
66.

67.

68.

69.

70.
71.

72.

73.
74.
75.
76.
77.

78.
79.

80.
81.

82.

83.
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18
17
14
17
17
10
16
12
17
13
17
19
16
18
15
16
15

84.
85.

86.

87.

88.

89.

90.
91.

92.

93.
94.
95.

96.

97.

98.
99.

100.
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Lampiran 5

DATA VARIABEL LOYALITAS PELANGGAN (Y)

RESPONDEN LOYALITAS PELANGGAN TOTAL
P1 P2 P3 P4
1. 4 4 4 4 16
2. 4 4 3 2 13
3. 4 4 3 3 14
4. 5 4 4 3 16
S. 5 5 4 4 18
6. 4 3 4 5 16
7. 5 4 3 5 17
8. 4 3 2 5 14
9. 4 3 4 4 15
10. 3 3 3 5 14
11. 4 2 2 4 12
12. 5 4 3 4 16
13. 4 3 3 5 15
14. 3 3 3 4 13
15. 5 5 4 4 18
16. 5 4 4 4 17
17. 5 5 4 4 18
18. 3 4 4 5 16
19. 4 4 3 4 15
20. 5 4 4 4 17
21. 5 5 4 4 18
22. 5 4 4 4 17
23. 5 4 4 4 17
24, 4 4 3 3 14
25. 5 4 4 5 18
26. 4 4 4 4 16
27. 4 3 3 5 15
28. 4 4 3 3 14
29. 5 5 4 5 19
30. 3 4 3 2 12
31. 4 3 2 4 13
32. 5 4 4 3 16
33. 4 3 3 5 15
34. 3 3 4 4 14
35. 4 4 4 4 16
36. 5 4 3 5 17
37. 5 3 4 4 16
38. 5 5 3 4 17
39. 5 4 3 2 14
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11
16
16
14
15
18
17
13
15
14
17
12
15
12
14
13
14
14
14
12
16
14
13
16
12
14
17
13
13
17
14
16
14
17
17
18
14
15
13
16
14
16
16
14

40.

41.

42.

43.

44,

45.

46.

47.

48.

49,

50.

51.

52.

53.

54.
55.

56.
S7.

58.
59.
60.

61.

62.

63.

64.
65.

66.

67.

68.

69.

70.
71.

72.

73.
74.
75.
76.

77.

78.
79.

80.

81.

82.

83.
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15
14
10
14
15
14
16
11
16
14
18
18
15
16
17
12
16

84.
85.

86.

87.

88.

89.

90.

91.

92.

93.

94.
95.

96.

97.

98.

99.

100.




Lampiran 6

19

HASIL UJI VALIDITAS VARIABEL KUALITAS PRODUK (X4)

Correlations

X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 | TOTAL
Pearson Correlation 1 ,633" ,260™ ,120 ,102 ,153 ,566™
X1.1 Sig. (2-tailed) ,000 ,009 233 312|130 ,000
N 100 100 100 100 100 100 100
Pearson Correlation ,633" 1 ,465™ ,265™ 121 ,158 | ,658"
X1.2 Sig. (2-tailed) ,000 ,000 ,008 229 117 ,000
N 100 100 100 100 100 100 100
Pearson Correlation ,260™ ,465™ 1 ,544™ 3707 | ,314™| ,768"
X1.3 Sig. (2-tailed) ,009 ,000 ,000 ,000 ,001 ,000
N 100 100 100 100 100 100 100
Pearson Correlation ,120 ,265™ ,544™ 1 254" 218 ,620™
X1.4 Sig. (2-tailed) 233 ,008 ,000 011| 029 ,000
N 100 100 100 100 100 100 100
Pearson Correlation ,102 121 ,370" ,254" 1| 4117 ,603™
X1.5 Sig. (2-tailed) 312 ,229 ,000 ,011 ,000 ,000
N 100 100 100 100 100 100 100
Pearson Correlation ,153 ,158 314" ,218" 411" 1 ,625™
X1.6 Sig. (2-tailed) , 130 117 ,001 ,029 ,000 ,000
N 100 100 100 100 100 100 100
Pearson Correlation ,566" ,658™ ,768™ ,620™ ,603™ | ,625™ 1

TOTAL  Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000| ,000
N 100 100 100 100 100 100 100

**_Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).




HASIL UJI VALIDITAS VARIABEL HARGA (X,)

Correlations

20

X2.1 X2.2 X2.3 X2.4 TOTAL
Pearson Correlation 1 ,038 ,496™ ,002 ,688™
X2.1 Sig. (2-tailed) ,708 ,000 987 ,000
N 100 100 100 100 100
Pearson Correlation ,038 1 ,154 244" 452"
X2.2 Sig. (2-tailed) 708 126 014 ,000
N 100 100 100 100 100
Pearson Correlation ,496™ ,154 1 217 ,796™
X2.3 Sig. (2-tailed) ,000 126 ,030 ,000
N 100 100 100 100 100
Pearson Correlation ,002 244" 217" 1 ,546™
X2.4 Sig. (2-tailed) ,987 ,014 ,030 ,000
N 100 100 100 100 100
Pearson Correlation ,688™ 452" ,796™ ,546™ 1
TOTAL  Sig. (2-tailed) ,000 ,000 ,000 ,000
N 100 100 100 100 100

**_Correlation is significant at the 0.01 level (2-tailed).

*, Correlation is significant at the 0.05 level (2-tailed).



HASIL UJI VALIDITAS LOYALITAS PRODUK (Y)

Correlations

21

Y.l Y.2 Y.3 Y.4 TOTAL
Pearson Correlation 1 ,362" ,402" ,040 ,697"
Y.1 Sig. (2-tailed) ,000 ,000 694 ,000
N 100 100 100 100 100
Pearson Correlation ,362" 1 ,329" -,091 574"
Y.2 Sig. (2-tailed) ,000 ,001 367 ,000
N 100 100 100 100 100
Pearson Correlation 402" ,329" 1 ,182 ,764”
Y.3 Sig. (2-tailed) ,000 ,001 ,070 ,000
N 100 100 100 100 100
Pearson Correlation ,040 -,091 ,182 1 ,496™
Y.4 Sig. (2-tailed) ,694 367 ,070 ,000
N 100 100 100 100 100
Pearson Correlation 697" 574" 764" ,496™ 1
TOTAL  Sig. (2-tailed) ,000 ,000 ,000 ,000
N 100 100 100 100 100

**_Correlation is significant at the 0.01 level (2-tailed).



HASIL UJI REALIBILITAS VARIABEL KUALITAS PRODUK (X;)

Reliability
Scale: ALL VARIABLES

Case Processing Summary

N %
Valid 100 100,0
Cases Excluded? 0 ,0
Total 100 100,0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics

Cronbach's N of Items

Alpha

,708 6

Item-Total Statistics

Scale Mean if | Scale Variance | Corrected Item- Cronbach's
Item Deleted if Item Deleted Total Alpha if Item
Correlation Deleted

X1.1 20,2400 6,346 ,361 ,692
X1.2 20,2800 6,082 ,493 ,656
X1.3 20,1900 5,368 ,616 ,611
X1.4 19,9300 6,106 426 674
X1.5 20,3700 6,114 ,393 ,684
X1.6 20,3400 5,782 ,380 ,694




HASIL UJI REALIBILITAS VARIABEL HARGA(X,)

Reliability

Case Processing Summary

N %
Valid 100 100,0
Cases Excluded? 0 ,0
Total 100 100,0

a. Listwise deletion based on all variables in the

procedure.

Scale: ALL VARIABLES

Reliability Statistics

Cronbach's N of Items
Alpha

,498 4

Item-Total Statistics

Scale Mean if | Scale Variance | Corrected Iltem- Cronbach's
Item Deleted if Item Deleted Total Alpha if Item
Correlation Deleted
X2.1 11,9300 1,682 ,303 ,419
X2.2 11,8100 2,398 ,197 ,499
X2.3 12,1800 1,422 ,502 ,187
X2.4 11,9900 2,111 ,192 ,510




HASIL UJI REALIBILITAS VARIABEL LOYALITAS PRODUK (Y)

Reliability

Scale: ALL VARIABLES

Case Processing Summar

N %
Valid 100 100,0
Cases Excluded? 0 ,0
Total 100 100,0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics

Cronbach's Alpha N of Items

,495 4

Item-Total Statistics

Scale Mean if | Scale Variance if [ Corrected Item- Cronbach's
Item Deleted Item Deleted Total Correlation Alpha if Item
Deleted
Y1.1 10,9000 2,172 ,393 ,325
Y1.2 11,3100 2,600 ,281 ,435
Y1.3 11,7700 1,916 473 ,229
Y1.4 11,1400 2,707 ,070 ,630




Lampiran 7
HASIL UJI NORMALITAS DATA
NPar Tests
One-Sample Kolmogorov-Smirnov Test
Unstandardized
Residual
N 100
Normal Parameters? Mean 087
Std. Deviation 1,49064219
Absolute ,083
Most Extreme Differences  Positive ,054
Negative -,083
Kolmogorov-Smirnov Z ,828
Asymp. Sig. (2-tailed) ,500

a. Test distribution is Normal.

b. Calculated from data.

Coefficients?

HASIL UJI MULTIKOLINERITAS

25

Model Unstandardized Standardized t Sig. | Collinearity Statistics
Coefficients Coefficients
B Std. Error Beta Tolerance VIF
(Constant) 2,553 1,638 1,559 ,122
1 KUALITAS PRODUK ,249 ,058 375 4,316 ,000 ,850| 1,176
HARGA ,404 ,096 ,364 | 4,190 ,000 ,850| 1,176

a. Dependent Variable: LOYALITAS PELANGGAN




Lampiran 8

HASIL ANALISIS REGRESI BERGANDA

Regression

Variables Entered/Removed?

26

Model Variables Variables Method
Entered Removed
1 X2, X1° Enter
a. Dependent Variable: Y
b. All requested variables entered.
Model Summary®
Model R R Square Adjusted R Std. Error of the
Square Estimate
1 ,6152 ,378 ,365 1,50593
a. Predictors: (Constant), X2, X1
b. Dependent Variable: Y
ANOVA?2

Model Sum of Squares df Mean Square F Sig.

Regression 133,861 2 66,930 29,513 ,000P
1 Residual 219,979 97 2,268

Total 353,840 99

a. Dependent Variable: Y
b. Predictors: (Constant), X2, X1



Coefficients?

27

Model Unstandardized Coefficients Standardized t Sig.
Coefficients
B Std. Error Beta

(Constant) 2,553 1,638 1,559 ,122
1 X1 ,249 ,058 ,375 4,316 ,000

X2 ,404 ,096 ,364 4,190 ,000
a. Dependent Variable: Y

Histogram

Frequency

Dependent Variable: Y
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Regression Standardized Residual

Mean = 1 47E-13
Stel. Dev. = 0,980
M =100



Mormal P-P Plot of Regression Standardized Residual

Expected Cum Prob

Dependent Variable: Y
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Scatterplot
Dependent Variable: Y

Regression Studentized Residual
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