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Daya Saing
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49 4 4 4 4 4 5 5 4 4 5 43
50 4 4 4 4 3 5 4 4 5 3 40
51 5 5 5 4 5 5 5 5 5 5 49
52 4 4 4 3 4 4 5 5 4 4 41
53 5 5 5 5 5 5 5 5 4 4 48
54 5 5 5 4 5 5 5 5 4 5 48
55 5 5 5 4 5 5 5 4 5 4 47
56 5 5 5 4 5 5 5 5 5 4 48
57 4 4 4 3 4 4 5 5 4 4 41
58 5 5 5 5 5 5 5 5 4 4 48
59 5 5 5 4 5 5 5 4 5 4 47
60 5 4 4 5 4 5 5 5 4 4 45
61 4 4 3 4 4 3 4 4 3 3 36
62 5 4 5 4 4 5 5 5 5 5 47
63 4 5 4 4 5 5 5 4 4 4 44
64 4 4 4 4 4 4 5 4 4 4 41
65 4 4 4 4 4 4 4 4 4 4 40
66 4 4 4 4 4 4 5 4 4 4 41
67 4 3 4 3 4 4 4 4 4 4 38
68 4 3 4 4 5 5 5 4 4 4 42
69 4 5 4 4 4 5 5 4 4 4 43
70 5 4 5 5 5 5 5 5 4 4 47
71 5 4 5 4 5 5 5 5 5 5 48
72 4 4 4 4 4 4 4 4 5 4 41
73 4 4 4 4 4 5 5 4 3 4 41
74 4 4 4 5 4 4 5 4 4 4 42
75 4 4 4 4 4 5 5 4 4 4 42
76 3 5 4 4 5 5 5 3 4 4 42
77 4 4 4 4 4 5 5 4 4 5 43
78 4 4 4 4 5 4 4 4 4 5 42
79 4 5 3 5 4 5 5 4 3 3 41
80 3 3 3 5 4 5 5 3 4 3 38
81 4 4 4 4 5 5 5 4 5 4 44
82 4 5 4 4 4 5 5 4 4 4 43
83 5 4 4 4 4 5 5 5 5 4 45
84 4 4 4 3 3 4 3 4 4 4 37
85 4 5 4 4 4 5 5 4 4 4 43
86 5 4 5 5 5 5 5 5 4 4 47
87 5 4 5 4 5 5 5 5 5 5 48
88 4 4 4 4 4 4 4 4 5 4 41
89 4 4 4 4 4 5 5 4 3 4 41
90 5 5 5 4 5 5 4 3 5 5 46
91 4 5 5 5 5 5 5 5 5 5 49
92 3 2 4 2 3 2 1 3 3 3 26
93 5 4 4 4 4 5 5 5 4 4 44
94 3 3 2 2 4 3 2 5 2 4 30
95 5 5 5 5 5 5 5 5 5 5 50
96 5 4 5 5 5 5 5 5 5 5 49

Tabulasi
Keberhasilan UsahaNo.

Respon
den

Jawaban Responden Mengenai Keberhasilan Usaha Total



UJI VALIDITAS DATA
(X1)

Correlations
VAR0
0001

VAR0
0002

VAR0
0003

VAR0
0004

VAR0
0005

VAR0
0006

VAR0
0007

VAR0
0008 ttl

VAR0
0001

Pearson Correlation 1 .438** .480** .458** .572** .515** .284** .676** .779**

Sig. (2-tailed) .000 .000 .000 .000 .000 .005 .000 .000
N 96 96 96 96 96 96 96 96 96

VAR0
0002

Pearson Correlation .438** 1 .294** .364** .806** .229* .419** .539** .706**

Sig. (2-tailed) .000 .004 .000 .000 .025 .000 .000 .000
N 96 96 96 96 96 96 96 96 96

VAR0
0003

Pearson Correlation .480** .294** 1 .354** .441** .406** .403** .423** .669**

Sig. (2-tailed) .000 .004 .000 .000 .000 .000 .000 .000
N 96 96 96 96 96 96 96 96 96

VAR0
0004

Pearson Correlation .458** .364** .354** 1 .381** .404** .487** .514** .697**

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000
N 96 96 96 96 96 96 96 96 96

VAR0
0005

Pearson Correlation .572** .806** .441** .381** 1 .427** .442** .538** .798**

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000
N 96 96 96 96 96 96 96 96 96

VAR0
0006

Pearson Correlation .515** .229* .406** .404** .427** 1 .309** .349** .631**

Sig. (2-tailed) .000 .025 .000 .000 .000 .002 .000 .000
N 96 96 96 96 96 96 96 96 96

VAR0
0007

Pearson Correlation .284** .419** .403** .487** .442** .309** 1 .379** .649**

Sig. (2-tailed) .005 .000 .000 .000 .000 .002 .000 .000
N 96 96 96 96 96 96 96 96 96

VAR0
0008

Pearson Correlation .676** .539** .423** .514** .538** .349** .379** 1 .785**

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000
N 96 96 96 96 96 96 96 96 96

ttl Pearson Correlation .779** .706** .669** .697** .798** .631** .649** .785** 1
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000
N 96 96 96 96 96 96 96 96 96

**. Correlation is significant at the 0.01 level (2-tailed).
*. Correlation is significant at the 0.05 level (2-tailed).



(X2)

Correlations
VAR0
0001

VAR0
0002

VAR0
0003

VAR0
0004

VAR0
0005

VAR0
0006

VAR0
0007

VAR0
0008 ttl

VAR0
0001

Pearson Correlation 1 .509** .460** .309** .378** .327** .491** .336** .691**

Sig. (2-tailed) .000 .000 .002 .000 .001 .000 .001 .000
N 96 96 96 96 96 96 96 96 96

VAR0
0002

Pearson Correlation .509** 1 .487** .398** .474** .157 .327** .402** .674**

Sig. (2-tailed) .000 .000 .000 .000 .126 .001 .000 .000
N 96 96 96 96 96 96 96 96 96

VAR0
0003

Pearson Correlation .460** .487** 1 .456** .480** .427** .307** .336** .717**

Sig. (2-tailed) .000 .000 .000 .000 .000 .002 .001 .000
N 96 96 96 96 96 96 96 96 96

VAR0
0004

Pearson Correlation .309** .398** .456** 1 .407** .478** .479** .486** .746**

Sig. (2-tailed) .002 .000 .000 .000 .000 .000 .000 .000
N 96 96 96 96 96 96 96 96 96

VAR0
0005

Pearson Correlation .378** .474** .480** .407** 1 .490** .257* .431** .693**

Sig. (2-tailed) .000 .000 .000 .000 .000 .012 .000 .000
N 96 96 96 96 96 96 96 96 96

VAR0
0006

Pearson Correlation .327** .157 .427** .478** .490** 1 .216* .306** .623**

Sig. (2-tailed) .001 .126 .000 .000 .000 .035 .002 .000
N 96 96 96 96 96 96 96 96 96

VAR0
0007

Pearson Correlation .491** .327** .307** .479** .257* .216* 1 .434** .648**

Sig. (2-tailed) .000 .001 .002 .000 .012 .035 .000 .000
N 96 96 96 96 96 96 96 96 96

VAR0
0008

Pearson Correlation .336** .402** .336** .486** .431** .306** .434** 1 .688**

Sig. (2-tailed) .001 .000 .001 .000 .000 .002 .000 .000
N 96 96 96 96 96 96 96 96 96

ttl Pearson Correlation .691** .674** .717** .746** .693** .623** .648** .688** 1
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000
N 96 96 96 96 96 96 96 96 96

**. Correlation is significant at the 0.01 level (2-tailed).
*. Correlation is significant at the 0.05 level (2-tailed).



(Y)

Correlations
VAR0
0001

VAR0
0002

VAR0
0003

VAR0
0004

VAR0
0005

VAR0
0006

VAR0
0007

VAR0
0008

VAR0
0009

VAR0
0010 ttl

VAR0
0001

Pearson Correlation 1 .363** .620** .455** .565** .539** .422** .842** .581** .458** .792**

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 .000
N 96 96 96 96 96 96 96 96 96 96 96

VAR0
0002

Pearson Correlation .363** 1 .532** .536** .452** .606** .565** .267** .355** .315** .687**

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .008 .000 .002 .000
N 96 96 96 96 96 96 96 96 96 96 96

VAR0
0003

Pearson Correlation .620** .532** 1 .424** .517** .536** .467** .487** .644** .610** .796**

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 .000
N 96 96 96 96 96 96 96 96 96 96 96

VAR0
0004

Pearson Correlation .455** .536** .424** 1 .476** .629** .663** .342** .436** .247* .719**

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .001 .000 .015 .000
N 96 96 96 96 96 96 96 96 96 96 96

VAR0
0005

Pearson Correlation .565** .452** .517** .476** 1 .521** .460** .496** .434** .424** .719**

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 .000
N 96 96 96 96 96 96 96 96 96 96 96

VAR0
0006

Pearson Correlation .539** .606** .536** .629** .521** 1 .765** .434** .494** .371** .816**

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 .000
N 96 96 96 96 96 96 96 96 96 96 96

VAR0
0007

Pearson Correlation .422** .565** .467** .663** .460** .765** 1 .349** .409** .318** .751**

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .002 .000
N 96 96 96 96 96 96 96 96 96 96 96

VAR0
0008

Pearson Correlation .842** .267** .487** .342** .496** .434** .349** 1 .423** .421** .682**

Sig. (2-tailed) .000 .008 .000 .001 .000 .000 .000 .000 .000 .000
N 96 96 96 96 96 96 96 96 96 96 96

VAR0
0009

Pearson Correlation .581** .355** .644** .436** .434** .494** .409** .423** 1 .567** .729**

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 .000
N 96 96 96 96 96 96 96 96 96 96 96

VAR0
0010

Pearson Correlation .458** .315** .610** .247* .424** .371** .318** .421** .567** 1 .631**

Sig. (2-tailed) .000 .002 .000 .015 .000 .000 .002 .000 .000 .000
N 96 96 96 96 96 96 96 96 96 96 96

ttl Pearson Correlation .792** .687** .796** .719** .719** .816** .751** .682** .729** .631** 1
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 .000
N 96 96 96 96 96 96 96 96 96 96 96

**. Correlation is significant at the 0.01 level (2-tailed).
*. Correlation is significant at the 0.05 level (2-tailed).



TAHAP UJI REABILITAS DATA

(X1)

Reliability Statistics
Cronbach's

Alpha N of Items
.863 8

(X2)

Reliability Statistics
Cronbach's

Alpha N of Items
.837 8

(Y)

Reliability Statistics
Cronbach's

Alpha N of Items
.904 10



HASIL OLAHAN DATA SPSS

1. Uji Asumsi Klasik

a. Uji Normalitas Data



b. Uji Multikolinearitas

Coefficientsa

Model

Unstandardized
Coefficients

Standardized
Coefficients t Sig. Collinearity Statistics

B Std. Error Beta Tolerance VIF
1 (Constant) 8.070 3.197 2.524 .013

x1 .547 .125 .433 4.370 .000 .498 2.008
x2 .487 .132 .366 3.702 .000 .498 2.008

a. Dependent Variable: y

c. Uji Heteroskedastistitas

2. Analisis Regresi Linear Berganda

Coefficientsa

Model

Unstandardized
Coefficients

Standardized
Coefficients t Sig. Collinearity Statistics

B Std. Error Beta Tolerance VIF
1 (Constant) 8.070 3.197 2.524 .013

x1 .547 .125 .433 4.370 .000 .498 2.008
x2 .487 .132 .366 3.702 .000 .498 2.008

a. Dependent Variable: y

3. Uji Parsial (Uji t)

Coefficientsa

Model

Unstandardized
Coefficients

Standardized
Coefficients t Sig. Collinearity Statistics

B Std. Error Beta Tolerance VIF
1 (Constant) 8.070 3.197 2.524 .013

x1 .547 .125 .433 4.370 .000 .498 2.008
x2 .487 .132 .366 3.702 .000 .498 2.008

a. Dependent Variable: y



4. Uji Simultan (Uji F)

ANOVAa
Model Sum of Squares df Mean Square F Sig.
1 Regression 1399.009 2 699.504 55.939 .000b

Residual 1162.949 93 12.505
Total 2561.958 95

a. Dependent Variable: y
b. Predictors: (Constant), x2, x1

5. Koefisien Determinasi (R2)

Model Summaryb

Model R R Square
Adjusted R
Square

Std. Error of the
Estimate

Durbin-Watson

1 .739a .546 .536 3.53622 1.723
a. Predictors: (Constant), x2, x1
b. Dependent Variable: y


