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LAMPIRAN
Tabel 4.10
Uji Validitas
Item-Total Statistics
Scale Corrected Cronbach's
Scale Mean if Variance if ltem-Total Apha if ltem
ltem Deleted Item Deleted Correlation Deleted
Budaya 76,4468 52,343 687 ,853
Sosial 71,8726 45828 810 819
Pribadi 71,8819 46,763 768 828
Psikologi 71,8824 46,125 797 822
Keputusan 67,5247 37434 625 902

Sumber : Data Diolah Dengan SPSS Ver. 21 (2024)
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Normal P-P Plot of Regression Standardized Residual

Dependent Variable: Keputusan
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Scatterplot

Dependent Variable: Keputusan
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Gambar 4.1. Uji Heterokedasitas

Tabel 4.13 Persamaan Regresi Linier Berganda

Coefficients?
Standardized
Unstandardized Coefficients | Coefficients Collinearity Statistics
Model B Std. Error Beta t Sig. Tolerance VIF
1 (Constant) 1,664 2,686 2,619 037
Budaya 061 241 030 2,254 040 AB5 2,149
Sosial ,230 247 141 2,930 045 ,288 3475
Pribadi 501 209 305 2,399 018 A05 2,469
Psikologi 372 234 227 2,591 015 ,321 3,111
a. Dependent Variable: Keputusan
Sumber : Data Diolah Dengan SPSS Ver. 21 (2024)
Tabel 4.14
Uji F (Uji Simultan)
Model Summaryb
Change Statistics
Adjusted R Std. Error of R Square Sig. F
Model R R Square Square the Estimate Change | FChange | dft df2 Change
1 634° 402 376 2,35636 402 15,324 4 91 000

b. Dependent Variable: Keputusan

a. Predictors: (Constant), Psikologi, Pribadi, Budaya, Sosial
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