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ABSTRAK
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LAMPIRAN

Lampiran 1. Pernyataan Kuesioner Penelitian

1. Identitas diri Informan/Orangtua

Nama :
Nomor Induk Kependudukan (NIK) :
Tempat, tanggal lahir :
Pendidikan terakhir :
Pekerjaan :

2. Identitas Diri Anak Pengguna Aplikasi TikTok
Nama :
Id/Username Tiktok :
Umur :
Menggunakan sejak :

3. Kuisioner Persepsi Orang Tua terhadap Aplikasi Tiktok kepada Perilaku
Anak

No Pernyataan SS S RG TS STS

Pemahaman orang tua tentang media sosial tiktok

1.
Tiktok sebagai sumber informasi dan
penambahan wawasan anak

2. Tiktok sebagai sarana hiburan tontonan anak

3.
Tiktok sebagai wadah mengasah kreatifitas
anak

4.
Tiktok sebagai sarana pembentukan

rasa percaya diri anak
Pemahaman orang tua mengenai dampak yang ditimbulkan oleh media
sosial tiktok

5.
Tiktok sebagai sarana hiburan yang membuat
anak lalai akan kewajiban (seperti belajar)
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6.

Tiktok sebagai pencetak generasi yang gemar
melakukan tarian tidak senonoh, dan
menonton
video negatif

7.
Tiktok sebagai media sosial yang
memberikan efek candu dan dampak serius
terhadap kesehatan

8.

Tiktok sebagai penyebab kecenderungan
anak melakukan sesuatu berdasarkan yang
sedang
.Viral/Tren.

Sikap orang tua terhadap perkembangan teknologi yakni media sosial

9.
Antusias terhadap perkembangan tiktok
Termasuk update fitur-fitur baru di tiktok

10. Mengizinkan anak untuk bermain tiktok

Cara orang tua memberikan media sosial tiktok pada anaknya

11.
Membebaskan anak bermain tiktok dengan
akun pribadinya

12.
Orang tua meminjamkan hp nya untuk anak
bermain tiktok

Konten yang dibuka oleh anak

13. Anak bebas membuka konten apa saja

Usia anak terpapar media sosial tiktok

14. Anak boleh bermain tiktok setelah usia remaja

Lamanya Waktu penggunaan media sosial tiktok

15.
Orang tua membatasi waktu anak bermain
tiktok

16. Orang tua membebaskan anak bermain tiktok
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Sepuasnya

Perubahan sikap anak setelah menggunakan media sosial tiktok

17.
Anak menjadi lebih rajin dan kreatif setelah
menggunakan aplikasi tiktok

18.
Anak menjadi lebih malas dan temperamental
setelah menggunakan aplikasi tiktok

19.
Tiktok memberikan dampak positif pada
prilaku anak

20.
Tiktok memberikan dampak negative pada
prilaku anak
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Lampiran 2. Rekapitulasi Hasil Kuesioner

No X.1 X.2 X.3 X.4 X.5 X.6 X.7 X.8 X.9 X.10 X.11 X.12 X.13 X.14 X.15 X.16
Penggunaan_
Aplikasi_
Tiktok

1 5 5 4 4 5 5 5 5 4 5 5 4 5 5 5 4 75
2 5 4 5 4 4 5 5 4 4 4 5 4 4 4 5 4 70
3 5 5 5 5 5 5 4 4 4 4 3 4 3 4 4 4 68
4 5 5 5 5 5 5 5 4 4 4 4 5 5 5 4 5 75
5 5 5 4 5 5 4 3 4 4 4 4 3 4 5 4 4 67
6 3 4 3 2 2 3 3 3 2 1 2 2 1 2 3 2 38
7 5 5 4 3 4 5 5 5 4 3 4 5 4 4 5 5 70
8 3 4 3 2 3 3 3 4 3 2 3 2 1 2 3 2 43
9 3 3 3 3 4 4 4 5 4 5 4 4 4 4 5 4 63
10 3 4 3 3 4 3 3 4 3 3 2 3 3 4 4 3 52
11 4 4 4 4 5 5 4 4 4 5 5 4 4 4 4 5 69
12 5 4 5 5 5 4 4 5 4 5 4 4 4 3 4 4 69
13 3 4 3 3 3 4 3 4 4 3 4 4 4 4 5 4 59
14 2 2 2 2 3 3 3 3 3 2 3 2 1 2 3 2 38
15 2 2 2 3 3 4 4 3 3 4 4 4 3 3 3 4 51
16 4 4 4 4 4 5 4 3 4 3 4 3 4 4 4 3 61
17 3 3 3 3 4 4 4 4 3 3 4 3 4 5 4 3 57
18 2 2 2 2 3 2 3 3 3 3 3 3 3 3 3 3 43
19 1 1 1 1 2 2 3 2 3 2 2 2 2 3 2 1 30
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20 4 4 4 4 3 3 3 3 4 4 4 3 4 5 4 4 60
21 3 3 3 4 5 5 4 3 3 4 4 5 4 3 4 4 61
22 3 4 4 3 4 5 4 4 3 4 5 5 5 4 4 4 65
23 4 4 4 4 3 4 4 4 4 3 3 3 4 5 4 4 61
24 1 1 1 1 2 2 3 2 3 2 2 2 2 3 3 2 32
25 3 3 3 3 4 5 4 5 4 3 4 4 3 4 4 3 59
26 4 4 4 4 4 5 4 3 4 3 3 3 4 4 4 3 60
27 3 2 3 4 3 3 3 2 2 1 1 1 1 2 3 3 37
28 3 2 3 4 4 5 5 5 4 4 4 5 5 4 5 5 67
29 4 3 4 4 4 4 3 4 3 3 3 3 3 3 4 3 55
30 2 2 2 2 3 3 3 3 3 2 2 2 2 3 3 2 39

No Y.1 Y.2 Y.3 Y.4 Perilaku_Anak_Remaja
1 3 2 2 2 9
2 2 2 2 2 8
3 3 2 4 3 12
4 1 2 2 2 7
5 3 2 3 2 10
6 4 5 4 5 18
7 3 4 3 2 12
8 5 5 4 4 18
9 2 3 2 3 10
10 3 3 2 2 10
11 1 2 3 3 9
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12 2 2 2 3 9
13 2 3 2 2 9
14 5 4 5 4 18
15 3 2 2 2 9
16 2 2 3 2 9
17 2 1 2 3 8
18 3 4 4 4 15
19 4 5 4 5 18
20 2 3 2 2 9
21 2 3 2 2 9
22 3 2 2 3 10
23 2 3 3 3 11
24 3 4 5 4 16
25 2 2 3 3 10
26 3 2 1 2 8
27 4 4 3 3 14
28 3 2 2 2 9
29 3 2 2 3 10
30 3 4 4 5 16
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Lampiran 3. Hasil Uji Validitas

Correlations

X.1 X.2 X.3 X.4 X.5 X.6 X.7 X.8 X.9 X.10 X.11 X.12 X.13 X.14 X.15 X.16

Penggunaan_
Aplikasi_
Tiktok

X.1 Pearson
Correlation

1 .879** .953** .849** .741** .683** .555** .588** .617** .541** .511** .464** .559** .543** .656** .662** .839**

Sig. (1-
tailed)

.000 .000 .000 .000 .000 .001 .000 .000 .001 .002 .005 .001 .001 .000 .000 .000

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
X.2 Pearson

Correlation
.879** 1 .847** .643** .619** .599** .399* .556** .524** .437** .483** .437** .490** .543** .582** .551** .749**

Sig. (1-
tailed)

.000 .000 .000 .000 .000 .014 .001 .001 .008 .003 .008 .003 .001 .000 .001 .000

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
X.3 Pearson

Correlation
.953** .847** 1 .860** .724** .712** .540** .551** .568** .548** .525** .498** .576** .504** .623** .657** .833**

Sig. (1-
tailed)

.000 .000 .000 .000 .000 .001 .001 .001 .001 .001 .003 .000 .002 .000 .000 .000

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
X.4 Pearson

Correlation
.849** .643** .860** 1 .801** .692** .484** .436** .553** .616** .451** .484** .610** .522** .566** .727** .803**



2

Sig. (1-
tailed)

.000 .000 .000 .000 .000 .003 .008 .001 .000 .006 .003 .000 .002 .001 .000 .000

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
X.5 Pearson

Correlation
.741** .619** .724** .801** 1 .768** .586** .622** .565** .759** .622** .663** .667** .508** .608** .683** .846**

Sig. (1-
tailed)

.000 .000 .000 .000 .000 .000 .000 .001 .000 .000 .000 .000 .002 .000 .000 .000

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
X.6 Pearson

Correlation
.683** .599** .712** .692** .768** 1 .800** .609** .609** .608** .720** .771** .708** .510** .725** .720** .861**

Sig. (1-
tailed)

.000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .002 .000 .000 .000

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
X.7 Pearson

Correlation
.555** .399* .540** .484** .586** .800** 1 .591** .573** .592** .659** .761** .701** .502** .657** .693** .765**

Sig. (1-
tailed)

.001 .014 .001 .003 .000 .000 .000 .000 .000 .000 .000 .000 .002 .000 .000 .000

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
X.8 Pearson

Correlation
.588** .556** .551** .436** .622** .609** .591** 1 .611** .623** .622** .662** .577** .471** .767** .612** .751**

Sig. (1-
tailed)

.000 .001 .001 .008 .000 .000 .000 .000 .000 .000 .000 .000 .004 .000 .000 .000

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
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X.9 Pearson
Correlation

.617** .524** .568** .553** .565** .609** .573** .611** 1 .703** .656** .593** .722** .724** .697** .629** .782**

Sig. (1-
tailed)

.000 .001 .001 .001 .001 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
X.10 Pearson

Correlation
.541** .437** .548** .616** .759** .608** .592** .623** .703** 1 .812** .764** .808** .604** .642** .761** .830**

Sig. (1-
tailed)

.001 .008 .001 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
X.11 Pearson

Correlation
.511** .483** .525** .451** .622** .720** .659** .622** .656** .812** 1 .780** .782** .575** .677** .698** .809**

Sig. (1-
tailed)

.002 .003 .001 .006 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
X.12 Pearson

Correlation
.464** .437** .498** .484** .663** .771** .761** .662** .593** .764** .780** 1 .818** .513** .707** .822** .821**

Sig. (1-
tailed)

.005 .008 .003 .003 .000 .000 .000 .000 .000 .000 .000 .000 .002 .000 .000 .000

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
X.13 Pearson

Correlation
.559** .490** .576** .610** .667** .708** .701** .577** .722** .808** .782** .818** 1 .821** .764** .793** .873**

Sig. (1- .001 .003 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000
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tailed)
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30

X.14 Pearson
Correlation

.543** .543** .504** .522** .508** .510** .502** .471** .724** .604** .575** .513** .821** 1 .633** .599** .732**

Sig. (1-
tailed)

.001 .001 .002 .002 .002 .002 .002 .004 .000 .000 .000 .002 .000 .000 .000 .000

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
X.15 Pearson

Correlation
.656** .582** .623** .566** .608** .725** .657** .767** .697** .642** .677** .707** .764** .633** 1 .758** .841**

Sig. (1-
tailed)

.000 .000 .000 .001 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
X.16 Pearson

Correlation
.662** .551** .657** .727** .683** .720** .693** .612** .629** .761** .698** .822** .793** .599** .758** 1 .875**

Sig. (1-
tailed)

.000 .001 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
Penggunaan_
Aplikasi_
Tiktok

Pearson
Correlation

.839** .749** .833** .803** .846** .861** .765** .751** .782** .830** .809** .821** .873** .732** .841** .875** 1

Sig. (1-
tailed)

.000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
**. Correlation is significant at the 0.01 level (1-tailed).
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*. Correlation is significant at the 0.05 level (1-tailed).

Correlations

Y.1 Y.2 Y.3 Y.4
Perilaku Anak
Remaja

Y.1 Pearson Correlation 1 .644** .537** .510** .785**

Sig. (1-tailed) .000 .001 .002 .000
N 30 30 30 30 30

Y.2 Pearson Correlation .644** 1 .672** .677** .886**

Sig. (1-tailed) .000 .000 .000 .000
N 30 30 30 30 30

Y.3 Pearson Correlation .537** .672** 1 .753** .871**

Sig. (1-tailed) .001 .000 .000 .000
N 30 30 30 30 30

Y.4 Pearson Correlation .510** .677** .753** 1 .862**

Sig. (1-tailed) .002 .000 .000 .000
N 30 30 30 30 30

Perilaku Anak Remaja Pearson Correlation .785** .886** .871** .862** 1
Sig. (1-tailed) .000 .000 .000 .000
N 30 30 30 30 30

**. Correlation is significant at the 0.01 level (1-tailed).
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Lampiran 4. Hasil Uji Reliabilitas

Reliability Statistics
Cronbach's
Alpha N of Items

.964 16

Reliability Statistics
Cronbach's
Alpha N of Items

.873 4
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Lampiran 5. Hasil Uji Normalitas

One-Sample Kolmogorov-Smirnov Test
Unstandardized

Residual
N 30
Normal Parametersa,b Mean .0000000

Std. Deviation 1.93307438
Most Extreme Differences Absolute .106

Positive .106
Negative -.075

Test Statistic .106
Asymp. Sig. (2-tailed) .200c,d

a. Test distribution is Normal.
b. Calculated from data.
c. Lilliefors Significance Correction.
d. This is a lower bound of the true significance.
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Lampiran 6. Hasil Uji Analisis Regresi Linear Sederhana

Model Summaryb

Model R R Square
Adjusted R
Square

Std. Error of the
Estimate

1 .833a .694 .684 1.967
a. Predictors: (Constant), Penggunaan_Aplikasi_Tiktok
b. Dependent Variable: Perilaku Anak Remaja

ANOVAa
Model Sum of Squares df Mean Square F Sig.
1 Regression 246.300 1 246.300 63.640 .000b

Residual 108.367 28 3.870
Total 354.667 29

a. Dependent Variable: Perilaku Anak Remaja
b. Predictors: (Constant), Penggunaan_Aplikasi_Tiktok

Coefficientsa

Model

Unstandardized
Coefficients

Standardized
Coefficients

t Sig.B Std. Error Beta
1 (Constant) 23.844 1.609 14.820 .000

Penggunaan_Aplikasi_Tiktok -.222 .028 -.833 -7.977 .000
a. Dependent Variable: Perilaku Anak Remaja


