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lampiran  

 lampiran 1  

pernyataan kuesioner penelitian  

 

ANGKET KUESIONER PENELITIAN 

Petunjuk pengisian kuesioner  

A. bacalah pertanyaan dengan baik  

B. berikan jawaban dari setiap pertanyaan dengan sebenarnya  

C. pilihlah salah satu pernyataan jawaban kuesioner dengan memberi tanda 

centang () pada jawaban yang anda pilih, jawabannya hanya boleh satu  

 

Identitas responden  

1. nama :  

2. jenis kelamin : (  ) laki – laki    (   ) perempuan  

3. umur :  

4. pendidikan  :  

 SD / MI  

 SMP / SLTP  

 SMA / SLTA  

 D3 / S1  

 Lainnya    

5. apakah pernah membeli mie lemonilo ?  

 Ya  

 Tidak  

 

Kuesioner 

 

1. saudara mengetahui nct dream sebelum menjadi brand ambassador  

 Sangat setuju  

 Setuju  

 Kurang setuju  

 tidak setuju  

2. nct dream memiliki popularitas yang tinggi di masyarakat  

 Sangat setuju  

 Setuju  

 Kurang setuju  

 Tidak setuju 
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3. nct dream merupakan penyanyi yang terkenal membintangi banyak iklan 

produk  

 Sangat setuju  

 Setuju  

 Kurang setuju  

 Tidak setuju 

4. nct dream memiliki kepribadian yang baik  

 Sangat setuju  

 Setuju  

 Kurang setuju  

 Tidak setuju 

5. nct dream memilki gaya hidup yang sehat  

 Sangat setuju  

 Setuju  

 Kurang setuju  

 Tidak setuju 

6. nct dream dapat dipercaya sebagai brand ambassador  

 Sangat setuju  

 Setuju  

 Kurang setuju  

 Tidak setuju 

7.  nct dream mempromosikan mie lemonilo dengan baik  

 Sangat setuju  

 Setuju  

 kurang setuju  

 Tidak setuju  

8 .  nct dream memiliki penampilan yang menarik  

 Sangat setuju  

 Setuju  

 Kurang setuju  

 Tidak setuju 

9. nct dream memilki fisik yang memikat  

 Sangat setuju  

 Setuju  

 Kurang setuju  

 Tidak setuju 

10. nct dream memilki kharisma yang dapat memikat  

 Sangat setuju  

 Setuju  
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 kurang setuju  

  tidak setuju  

11. nct dream dikenal memiliki jiwa anak muda  

 Sangat setuju  

 Setuju  

 Kurang setuju  

 tidak setuju  

12. gaya bicara nct dream dapat meyakinkan saudara terhadap mie lemonilo  

 Sangat setuju  

 Setuju  

 Kurang setuju  

 tidak setuju   

13. nct dream memilki pengaruh yang besar  

 Sangat setuju  

 Setuju  

 Kurang setuju  

 tidak setuju  

14. nct dream mampu membuat konsumen memberikan perhatiannya  

 Sangat setuju  

 Setuju  

 Kurang setuju  

 tidak setuju  

15. harga mie lemonilo terjangkau  

 Sangat setuju  

 Setuju  

 Kurang setuju  

 tidak setuju  

 

16. harga lemonilo sesuai dengan kualitas produknya  

 Sangat setuju  

 Setuju  

 Kurang setuju  

 tidak setuju  

17. mie lemonilo tidak mengandung penguat rasa, pewarna dan pengawet 

sehingga lebih sehat  

 Sangat setuju  

 Setuju  

 Kurang setuju  

 tidak setuju  
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18. saudara merekomendasikan lemonilo kepada orang lain  

 Sangat setuju  

 Setuju  

 Kurang setuju  

 tidak setuju  

19.saudara tertarik membeli mie lemonilo setelah melihat orang lain membeli 

produk mie lemonilo  

 Sangat setuju  

 Setuju  

 Kurang setuju  

 tidak setuju  

20. Saudara meyakinkan orang lain bahwa produk mie lemonilo memiliki 

kualitas yang baik  

 Sangat setuju  

 Setuju  

 Kurang setuju  

 tidak setuju  

21.  saudara puas dengan produk mie lemonilo  

 Sangat setuju  

 Setuju  

 Kurang setuju  

 tidak setuju  

22. mie lemonilo memiliki reputasi yang baik  

 Sangat setuju  

 Setuju  

 Kurang setuju  

 tidak setuju  

23. mengkonsumsi mie lemonilo aman bagi kesehatan  

 Sangat setuju  

 Setuju  

 Kurang setuju  

 tidak setuju  

24. saudara menjadikan mie lemonilo sebagai pilihan jika ingin mengkonsumsi 

mie instan sehat  

 Sangat setuju  

 Setuju  

 Kurang setuju  

 tidak setuju  

25. saudara tidak pernah kecewa pada produk mie lemonilo  
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 Sangat setuju  

 Setuju  

 Kurang setuju  

 tidak setuju  

26. saudara selalu membeli mie lemonilo  

 Sangat setuju  

 Setuju  

 Kurang setuju  

 tidak setuju  
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Lampiran 2 

Rekapitulasi hasil kuesioner  

No  responden  no item  

  
X1  X2 X3 X4 X5 X6 X7 X8 X9 X10 X11 X12 X13 X14 

1 fatih  3 3 3 3 3 3 3 3 3 3 3 3 3 3 

2 ica rahmah  3 3 3 3 3 3 3 3 3 3 3 3 3 3 

3 andini dewina  4 4 4 3 3 4 3 3 3 3 3 3 3 3 

4 hernisa  3 3 3 3 3 3 3 3 3 3 3 3 3 3 

5 alfito  2 3 3 3 3 3 3 3 2 3 3 2 3 3 

6 azan  2 3 3 3 3 3 3 3 3 3 3 3 3 3 

7 ilham  2 3 3 3 3 3 3 3 2 2 3 3 2 3 

8 rina  3 3 3 3 3 3 3 4 4 4 4 3 4 3 

9 aulia  4 4 4 4 3 4 4 4 4 4 4 3 4 3 

10 salwa  4 3 3 3 3 3 3 3 3 3 3 3 3 3 

11 putri  4 4 4 4 3 3 3 3 3 4 4 3 4 3 

12 ryan  2 3 2 3 3 3 3 3 2 2 3 3 3 3 

13 icha  3 3 3 3 3 3 3 3 3 3 3 3 3 3 

14 Ima  3 3 3 3 3 3 3 3 3 3 3 3 3 3 

15 Anggi  3 3 3 3 3 3 3 3 3 3 3 3 4 4 

16 Zahra  4 4 4 4 3 3 3 4 4 4 3 3 4 3 

17 Nayla  3 3 3 3 3 3 3 3 3 4 4 3 4 3 

18 Silvia  3 3 3 3 3 3 4 4 3 3 3 3 4 3 

19 Naya  4 4 3 4 3 3 3 3 4 4 3 3 3 3 

20 Rahman  2 3 2 3 3 3 3 3 3 3 3 3 2 3 

21 Alifa  3 3 3 4 3 3 3 3 4 4 3 3 4 3 

22 Rina amanda  3 3 3 3 3 3 3 3 3 4 3 3 4 4 

23 Rida 3 3 3 3 3 3 3 3 3 4 3 3 4 3 

24 Dina  3 3 3 3 3 3 3 3 3 3 3 3 3 3 

25 Nisa  3 3 3 4 3 3 3 3 3 3 3 3 3 3 

26 Sophia 4 4 4 4 4 3 3 4 4 4 3 3 4 3 

27 Aura  4 4 4 4 3 4 3 3 4 4 3 4 4 4 

28 Abdul  2 3 2 3 3 3 3 2 2 2 3 2 3 2 

29 Sarah  3 3 3 3 3 3 3 3 4 3 3 3 4 3 

30 Tina  3 3 3 3 3 4 4 4 3 4 4 3 4 3 

31 Nadin  3 3 4 3 3 3 3 3 3 3 4 3 3 3 

32 Fitri  3 3 3 3 3 4 3 4 4 4 4 4 4 3 



69 
 

 
 

Rekapitulasi hasil kuesioner  

No  responden  No item  

  
Y1 Y2 Y3 Y4 Y5 Y6 Y7 Y8 Y9 Y10 Y11 Y12 

1 fatih  3 3 3 3 3 3 3 3 3 3 3 3 

2 ica rahmah  3 3 2 3 3 3 3 3 3 3 3 2 

3 andini dewina  3 3 3 3 3 3 4 3 3 3 3 3 

4 hernisa  3 3 2 3 3 3 4 3 3 3 3 3 

5 alfito  3 3 3 3 3 3 3 3 3 3 3 4 

6 azan  3 3 3 4 3 4 4 3 3 4 4 4 

7 ilham  3 3 3 3 3 4 4 4 3 4 4 4 

8 rina  3 3 3 3 3 3 3 3 2 3 4 3 

9 aulia  3 3 3 3 3 3 4 3 3 3 3 2 

10 salwa  3 3 2 3 3 3 3 3 3 3 3 3 

11 putri  3 3 2 3 3 3 3 3 3 3 3 3 

12 ryan  3 3 3 3 3 3 3 3 3 3 3 3 

13 icha  4 3 2 3 3 3 3 3 2 3 3 3 

14 Ima  3 3 2 3 3 3 3 3 3 3 3 3 

15 Anggi  4 4 4 4 3 4 4 4 4 4 3 3 

16 Zahra  4 4 3 4 4 3 4 4 4 3 4 3 

17 Nayla  3 3 3 3 3 3 3 3 3 3 4 3 

18 Silvia  3 3 3 3 3 3 3 3 3 3 4 3 

19 Naya  3 3 3 4 4 3 4 4 3 3 4 4 

20 Rahman  4 4 3 3 4 3 4 4 4 3 4 3 

21 Alifa  3 3 3 3 3 3 3 3 3 3 3 3 

22 Rina amanda  3 3 3 3 3 3 4 4 3 3 3 3 

23 Rida 3 3 3 3 3 3 4 4 3 3 3 3 

24 Dina  3 3 3 3 3 3 3 3 3 3 3 2 

25 Nisa  4 4 3 4 4 3 4 4 4 3 3 3 

26 Sophia 4 4 3 3 4 3 4 4 4 3 4 3 

27 Aura  3 3 3 3 3 3 3 3 3 3 4 3 

28 Abdul  4 4 4 3 3 3 4 4 4 4 3 3 

29 Sarah  4 3 3 3 3 3 3 3 3 4 3 3 

30 Tina  3 3 3 3 3 3 3 4 3 3 4 3 

31 Nadin  3 3 3 3 3 3 3 3 3 3 3 3 

32 Fitri  4 4 3 4 4 4 3 4 4 3 4 3 

33 Nurul  3 3 3 3 3 3 3 3 4 4 3 4 3 3 

34 Nurma  3 3 4 3 3 3 3 3 3 3 3 4 3 3 

35 Atun  4 4 4 4 4 3 4 3 4 4 3 4 4 3 
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33 Nurul  4 3 2 3 4 3 4 3 3 3 4 2 

34 Nurma  3 3 3 3 3 3 3 3 3 3 3 3 

35 Atun  3 3 3 3 4 3 3 4 4 3 4 4 
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Lampiran 3  

Hasil output uji validitas  

 

Correlations 

 X01 X02 X03 X04 X05 X06 X07 X08 X09 X10 X11 X12 X13 X14 Total 

X0

1 

Pearson 

Correlation 

1 .767
**
 .746

**
 .627

**
 .347

*
 .323 .229 .344

*
 .664

**
 .627

**
 .154 .375

*
 .503

**
 .242 .845

**
 

Sig. (2-

tailed) 

 .000 .000 .000 .041 .058 .185 .043 .000 .000 .377 .026 .002 .162 .000 

N 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 

X0

2 

Pearson 

Correlation 

.767
**
 1 .684

**
 .770

**
 .452

**
 .361

*
 .232 .248 .480

**
 .460

**
 .068 .204 .320 .111 .719

**
 

Sig. (2-

tailed) 

.000  .000 .000 .006 .033 .180 .150 .004 .005 .698 .240 .061 .526 .000 

N 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 

X0

3 

Pearson 

Correlation 

.746
**
 .684

**
 1 .520

**
 .364

*
 .313 .211 .340

*
 .475

**
 .481

**
 .230 .405

*
 .394

*
 .254 .763

**
 

Sig. (2-

tailed) 

.000 .000  .001 .031 .068 .224 .046 .004 .003 .184 .016 .019 .141 .000 

N 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 

X0

4 

Pearson 

Correlation 

.627
**
 .770

**
 .520

**
 1 .418

*
 .133 .200 .213 .545

**
 .510

**
 .033 .183 .373

*
 .095 .684

**
 

Sig. (2-

tailed) 

.000 .000 .001  .012 .445 .250 .218 .001 .002 .852 .293 .027 .586 .000 

N 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 

X0

5 

Pearson 

Correlation 

.347
*
 .452

**
 .364

*
 .418

*
 1 -.101 .298 .181 .316 .257 -.123 .232 .248 -.042 .401

*
 

Sig. (2-

tailed) 

.041 .006 .031 .012  .566 .082 .297 .064 .136 .481 .179 .151 .810 .017 

N 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 
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X0

6 

Pearson 

Correlation 

.323 .361
*
 .313 .133 -.101 1 .367

*
 .392

*
 .262 .296 .408

*
 .292 .274 .175 .464

**
 

Sig. (2-

tailed) 

.058 .033 .068 .445 .566  .030 .020 .128 .084 .015 .088 .111 .315 .005 

N 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 

X0

7 

Pearson 

Correlation 

.229 .232 .211 .200 .298 .367
*
 1 .466

**
 .173 .232 .269 .134 .362

*
 -.062 .408

*
 

Sig. (2-

tailed) 

.185 .180 .224 .250 .082 .030  .005 .321 .180 .118 .441 .033 .725 .015 

N 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 

X0

8 

Pearson 

Correlation 

.344
*
 .248 .340

*
 .213 .181 .392

*
 .466

**
 1 .493

**
 .502

**
 .448

**
 .217 .495

**
 .126 .610

**
 

Sig. (2-

tailed) 

.043 .150 .046 .218 .297 .020 .005  .003 .002 .007 .211 .003 .470 .000 

N 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 

X0

9 

Pearson 

Correlation 

.664
**
 .480

**
 .475

**
 .545

**
 .316 .262 .173 .493

**
 1 .771

**
 .183 .564

**
 .554

**
 .220 .817

**
 

Sig. (2-

tailed) 

.000 .004 .004 .001 .064 .128 .321 .003  .000 .292 .000 .001 .204 .000 

N 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 

X1

0 

Pearson 

Correlation 

.627
**
 .460

**
 .481

**
 .510

**
 .257 .296 .232 .502

**
 .771

**
 1 .408

*
 .410

*
 .701

**
 .315 .831

**
 

Sig. (2-

tailed) 

.000 .005 .003 .002 .136 .084 .180 .002 .000  .015 .014 .000 .065 .000 

N 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 

X1

1 

Pearson 

Correlation 

.154 .068 .230 .033 -.123 .408
*
 .269 .448

**
 .183 .408

*
 1 .065 .384

*
 -.086 .356

*
 

Sig. (2-

tailed) 

.377 .698 .184 .852 .481 .015 .118 .007 .292 .015  .710 .023 .624 .036 
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N 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 

X1

2 

Pearson 

Correlation 

.375
*
 .204 .405

*
 .183 .232 .292 .134 .217 .564

**
 .410

*
 .065 1 .197 .357

*
 .511

**
 

Sig. (2-

tailed) 

.026 .240 .016 .293 .179 .088 .441 .211 .000 .014 .710  .257 .035 .002 

N 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 

X1

3 

Pearson 

Correlation 

.503
**
 .320 .394

*
 .373

*
 .248 .274 .362

*
 .495

**
 .554

**
 .701

**
 .384

*
 .197 1 .317 .716

**
 

Sig. (2-

tailed) 

.002 .061 .019 .027 .151 .111 .033 .003 .001 .000 .023 .257  .064 .000 

N 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 

X1

4 

Pearson 

Correlation 

.242 .111 .254 .095 -.042 .175 -.062 .126 .220 .315 -.086 .357
*
 .317 1 .364

*
 

Sig. (2-

tailed) 

.162 .526 .141 .586 .810 .315 .725 .470 .204 .065 .624 .035 .064  .032 

N 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 

Tot

al 

Pearson 

Correlation 

.845
**
 .719

**
 .763

**
 .684

**
 .401

*
 .464

**
 .408

*
 .610

**
 .817

**
 .831

**
 .356

*
 .511

**
 .716

**
 .364

*
 1 

Sig. (2-

tailed) 

.000 .000 .000 .000 .017 .005 .015 .000 .000 .000 .036 .002 .000 .032  

N 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 

 

 

 

Correlations 
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 Y01 Y02 Y03 Y04 Y05 Y06 Y07 Y08 Y09 Y10 Y11 Y12 total 

Y0

1 

Pearson 

Correlation 

1 .791
**
 .186 .384

*
 .559

**
 .170 .347

*
 .430

**
 .535

**
 .284 .129 -.161 .575

**
 

Sig. (2-

tailed) 

 .000 .286 .023 .000 .328 .041 .010 .001 .098 .460 .357 .000 

N 35 35 35 35 35 35 35 35 35 35 35 35 35 

Y0

2 

Pearson 

Correlation 

.791
**
 1 .440

**
 .531

**
 .578

**
 .269 .433

**
 .650

**
 .818

**
 .204 .175 -.028 .652

**
 

Sig. (2-

tailed) 

.000  .008 .001 .000 .118 .009 .000 .000 .240 .315 .872 .000 

N 35 35 35 35 35 35 35 35 35 35 35 35 35 

Y0

3 

Pearson 

Correlation 

.186 .440
**
 1 .289 .020 .290 .254 .469

**
 .447

**
 .455

**
 .120 .249 .573

**
 

Sig. (2-

tailed) 

.286 .008  .092 .909 .091 .140 .005 .007 .006 .493 .150 .000 

N 35 35 35 35 35 35 35 35 35 35 35 35 35 

Y0

4 

Pearson 

Correlation 

.384
*
 .531

**
 .289 1 .475

**
 .551

**
 .372

*
 .435

**
 .445

**
 .248 .248 .274 .478

**
 

Sig. (2-

tailed) 

.023 .001 .092  .004 .001 .028 .009 .007 .152 .152 .111 .004 

N 35 35 35 35 35 35 35 35 35 35 35 35 35 

Y0

5 

Pearson 

Correlation 

.559
**
 .578

**
 .020 .475

**
 1 .018 .354

*
 .567

**
 .622

**
 -.222 .528

**
 .104 .436

**
 

Sig. (2-

tailed) 

.000 .000 .909 .004  .917 .037 .000 .000 .199 .001 .553 .009 

N 35 35 35 35 35 35 35 35 35 35 35 35 35 

Y0

6 

Pearson 

Correlation 

.170 .269 .290 .551
**
 .018 1 .233 .281 .233 .623

**
 .257 .334

*
 .441

**
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Sig. (2-

tailed) 

.328 .118 .091 .001 .917  .177 .101 .178 .000 .137 .050 .008 

N 35 35 35 35 35 35 35 35 35 35 35 35 35 

Y0

7 

Pearson 

Correlation 

.347
*
 .433

**
 .254 .372

*
 .354

*
 .233 1 .529

**
 .391

*
 .306 .118 .065 .405

*
 

Sig. (2-

tailed) 

.041 .009 .140 .028 .037 .177  .001 .020 .073 .500 .710 .016 

N 35 35 35 35 35 35 35 35 35 35 35 35 35 

Y0

8 

Pearson 

Correlation 

.430
**
 .650

**
 .469

**
 .435

**
 .567

**
 .281 .529

**
 1 .674

**
 .193 .338

*
 .307 .610

**
 

Sig. (2-

tailed) 

.010 .000 .005 .009 .000 .101 .001  .000 .266 .047 .073 .000 

N 35 35 35 35 35 35 35 35 35 35 35 35 35 

Y0

9 

Pearson 

Correlation 

.535
**
 .818

**
 .447

**
 .445

**
 .622

**
 .233 .391

*
 .674

**
 1 .184 .184 .092 .548

**
 

Sig. (2-

tailed) 

.001 .000 .007 .007 .000 .178 .020 .000  .289 .289 .598 .001 

N 35 35 35 35 35 35 35 35 35 35 35 35 35 

Y1

0 

Pearson 

Correlation 

.284 .204 .455
**
 .248 -.222 .623

**
 .306 .193 .184 1 .000 .300 .493

**
 

Sig. (2-

tailed) 

.098 .240 .006 .152 .199 .000 .073 .266 .289  1.000 .080 .003 

N 35 35 35 35 35 35 35 35 35 35 35 35 35 

Y1

1 

Pearson 

Correlation 

.129 .175 .120 .248 .528
**
 .257 .118 .338

*
 .184 .000 1 .300 .468

**
 

Sig. (2-

tailed) 

.460 .315 .493 .152 .001 .137 .500 .047 .289 1.000  .080 .005 

N 35 35 35 35 35 35 35 35 35 35 35 35 35 
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Y1

2 

Pearson 

Correlation 

-.161 -.028 .249 .274 .104 .334
*
 .065 .307 .092 .300 .300 1 .449

**
 

Sig. (2-

tailed) 

.357 .872 .150 .111 .553 .050 .710 .073 .598 .080 .080  .007 

N 35 35 35 35 35 35 35 35 35 35 35 35 35 

tota

l 

Pearson 

Correlation 

.575
**
 .652

**
 .573

**
 .478

**
 .436

**
 .441

**
 .405

*
 .610

**
 .548

**
 .493

**
 .468

**
 .449

**
 1 

Sig. (2-

tailed) 

.000 .000 .000 .004 .009 .008 .016 .000 .001 .003 .005 .007  

N 35 35 35 35 35 35 35 35 35 35 35 35 35 
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Lampiran 5  

Hasil output uji reliabilitas  

Variabel X 

Reliability Statistics 

Cronbach's Alpha N of Items 

.883 14 

 

Variabel Y  

Reliability Statistics 

Cronbach's Alpha N of Items 

.846 12 
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Lampiran 6  

Hasil output uji normalitas  

One-Sample Kolmogorov-Smirnov Test 

 
Unstandardized 

Residual 

N 35 

Normal Parameters
a,b

 Mean .0000000 

Std. Deviation 2.36164803 

Most Extreme Differences Absolute .132 

Positive .132 

Negative -.090 

Test Statistic .132 

Asymp. Sig. (2-tailed) .125
c
 

 

a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 
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