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Lampiran 1 

Questioner 

PEDOMAN LEMBAR OBSERVASI 

 

I. Identitas Responden 

1. Nama Responden : 

2. Jenis Kelamin  :  Laki-laki 

:  Perempuan 

3. Umur   : <21 Tahun 

: >25 Tahun 

:   25 Tahun ke atas 

4. Pendidikan   :  SMA   Diploma / D3 

     Sarjana / S1  Pasca Sarjana/ S2 

 

 

Cara Pengisian Kuesioner 

1. Berikan tanda checklist pada tempat yang tersedia pada jawaban yang 

Bapak/Ibu anggap paling sesuai. 

2. Setiap pertanyaan hanya membutuhkan satu jawaban saja. 

3. Mohon Bapak/Ibu memberikan jawaban yang sebenar-benarnya  

 Kriteria untuk seluruh pertanyaan adalah sebagai berikut : 

Keterangan Nilai 

Sangat Setuju (SS) 5 

Setuju (S) 4 

Ragu-ragu (R) 3 

Tidak Setuju (ST) 2 

Sangat Tidak Setuju (STS) 1 
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II. Daftar Pernyataan/ Pertanyaan 

1. Penggunaan Layanan Mobile Banking (X) 

No Butir Pernyataan SS S R TS STS 

1 Aplikasi mobile banking mudah digunakan      

2 Penggunaan mobile banking cukup efektif      

3 Penggunaan mobile banking cukup efisien      

4 Bertransaksi dengan mobile banking dapat 

dilakukan dimana saja 

     

5 Bertransaksi dengan mobile banking dapat 

dilakukan kapan saja 

     

6 Biaya Penggunaan mobile banking cukup 

murah 

     

7 Penggunaan mobile banking aman dalam 

proses pelaksanaan 

     

8 Penggunaan mobile banking bersifat rahasia      

9 Penggunaan mobile banking dapat 

diandalkan 

     

10 Penggunaan mobile banking dapat 

dipercaya 
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2. Loyalitas  (Y) 

 

No Butir Pernyataan SS S R TS STS 

1 Saya selalu melakukan transaksi melalui 

mobile banking secara berulang-ulang 

     

2 Saya selalu melakukan transaksi melalui 

mobile banking secara terus menerus 

     

3 Saya selalu menggunakan mobil banking 

dan tidak beralih pada yang lain 

     

4 Menggunakan mobil banking tidak lagi 

karena biaya yang dibebankan 

     

5 Saya menyukai pelayanan melalui mobile 

banking  

     

6 Saya menyukai pelayanan melalui 

kemudahan mobile banking 

     

7 Saya menyukai pelayanan melalui 

efektifitas penggunaan mobile banking 

     

8 Saya menyukai pelayanan mobile banking 

yang efisien 

     

9 Brand mobile banking cukup menarik bagi 

pelanggan 

     

10 Saya sering mengajak orang lain 

menggunakan mobile banking 
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Lampiran 2 

Tabulasi Data Variabel X  

No 

Sampel 

Skor Pada Pertanyaan Jumlah 

Skor 1 2 3 4 5 6 7 8 9 10 

1 5 5 5 5 5 5 5 5 5 5 50 

2 5 4 5 5 5 5 5 5 5 5 49 

3 5 4 4 5 5 5 5 5 5 5 48 

4 5 4 4 5 5 5 5 5 5 5 48 

5 5 4 4 5 5 5 5 5 5 5 49 

6 5 4 4 5 5 5 5 5 5 5 48 

7 4 5 4 5 5 5 5 5 5 5 48 

8 4 4 4 5 5 5 5 5 5 5 47 

9 4 4 4 5 5 5 5 5 5 5 47 

10 4 4 4 5 5 5 5 5 5 5 47 

11 4 4 4 5 5 5 5 5 5 5 47 

12 4 4 4 5 5 5 5 5 5 5 47 

13 4 4 4 5 5 5 5 5 5 5 47 

14 4 4 4 5 5 5 5 5 5 5 47 

15 4 4 4 5 5 5 5 5 5 5 47 

16 4 4 4 5 5 5 5 5 5 5 47 

17 4 4 4 5 5 5 5 5 5 5 47 

18 4 4 4 5 5 5 5 5 5 5 47 

19 4 4 4 5 5 5 5 5 5 5 47 

20 4 4 4 5 5 5 5 5 5 5 47 

21 4 4 4 5 5 5 5 5 5 5 47 

22 4 4 4 5 5 5 5 5 5 5 47 

23 4 4 4 5 5 5 5 5 5 5 47 

24 4 4 4 5 5 4 4 4 4 4 42 

25 4 4 4 5 5 4 4 4 4 4 42 

26 4 4 4 5 5 4 4 4 4 4 42 

27 3 4 4 5 5 4 4 4 4 4 41 

28 3 4 4 5 5 4 4 4 4 4 41 

29 3 4 4 5 5 4 4 4 4 4 41 

30 3 4 4 5 5 4 4 4 4 4 41 

31 3 4 4 5 5 4 4 4 4 4 41 

32 3 4 4 5 5 4 4 4 4 4 41 

33 3 4 4 5 5 4 4 4 4 4 41 

34 3 4 4 5 5 4 4 4 4 4 41 

35 3 4 4 5 5 4 4 4 4 4 41 

36 3 4 4 5 5 4 4 4 4 4 41 

37 3 4 4 5 5 4 4 4 4 4 41 

38 3 4 4 5 5 4 4 4 4 4 41 
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39 3 4 4 5 5 4 4 4 4 4 41 

40 3 4 4 5 5 4 4 4 4 4 41 

41 3 4 4 5 5 4 4 4 4 4 41 

42 3 4 4 5 5 4 4 4 4 4 41 

43 3 4 4 5 5 4 4 4 4 4 41 

44 3 4 4 5 5 4 4 4 4 4 41 

45 3 4 4 5 5 4 4 4 4 4 41 

46 3 4 4 5 5 4 4 4 4 4 41 

47 3 4 4 5 5 4 4 4 4 4 41 

48 3 4 4 5 5 4 4 4 4 4 41 

49 3 4 4 5 5 4 4 4 4 4 41 

50 3 4 4 5 5 4 4 4 4 4 41 

51 3 4 4 5 5 4 4 4 4 4 41 

52 3 4 4 5 5 4 4 4 4 4 41 

53 3 4 3 5 5 4 4 4 4 4 40 

54 3 4 3 5 5 4 4 4 4 4 40 

55 3 4 3 5 5 4 4 4 4 4 40 

56 3 4 3 5 5 4 4 4 4 4 40 

57 3 4 3 5 5 4 4 4 4 4 40 

58 3 4 3 5 5 4 4 4 4 4 40 

59 3 4 3 5 5 4 4 4 4 4 40 

60 3 4 3 5 5 4 4 4 4 4 40 

61 3 4 3 5 5 4 4 4 4 3 39 

62 3 4 3 5 5 4 4 4 4 3 39 

63 3 4 3 5 5 4 4 4 4 3 39 

64 3 3 3 4 4 4 4 4 4 4 37 

65 3 3 3 4 4 4 4 4 4 4 37 

66 3 3 3 4 4 4 4 4 4 4 37 

67 3 3 3 4 4 4 4 4 4 4 37 

68 3 3 3 4 4 4 4 4 4 4 37 

69 3 3 3 4 4 4 4 4 4 4 37 

70 3 3 3 4 4 4 4 4 4 4 37 

71 3 3 3 4 4 4 4 4 4 4 37 

72 3 3 3 4 4 4 4 4 4 4 32 

73 3 3 3 4 4 4 4 4 4 4 32 

74 3 3 3 4 4 4 4 4 4 4 32 

75 3 3 3 4 4 3 3 3 3 3 32 

76 3 3 3 4 4 3 3 3 3 3 32 

77 3 3 3 4 4 3 3 3 3 3 37 

77 3 3 3 4 4 3 3 3 3 3 37 

79 3 3 3 4 4 3 3 3 3 3 32 

80 3 3 3 4 4 4 4 4 4 4 32 

81 3 3 3 4 4 4 4 4 4 4 32 

82 3 3 3 4 4 3 3 3 3 3 32 
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83 3 3 3 4 4 3 3 3 3 3 32 

84 3 3 3 4 4 3 3 3 3 3 32 

85 3 3 3 4 4 3 3 3 3 3 32 

86 3 3 3 4 4 3 3 3 3 3 32 
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Data Skor Angket Loyalitas (Y)  

No 

Sampel 

Skor Pada Pertanyaan Jumlah 

Skor 1 2 3 4 5 6 7 8 9 10 

1 5 4 4 5 5 5 5 5 5 5 48 

2 5 4 4 5 5 5 5 5 5 5 48 

3 5 4 4 5 5 5 5 5 5 5 48 

4 5 4 4 4 5 5 5 5 5 5 47 

5 4 4 4 5 5 5 5 5 5 5 47 

6 4 4 4 5 5 5 5 5 5 5 47 

7 4 4 4 5 5 5 5 5 5 5 47 

8 4 4 4 5 5 5 5 5 5 5 47 

9 4 4 4 5 5 5 5 5 5 5 47 

10 4 4 4 5 5 5 5 5 5 5 47 

11 4 4 4 5 5 5 5 5 5 5 47 

12 4 4 4 5 5 5 5 5 5 5 47 

13 4 4 4 5 5 5 5 5 5 5 47 

14 4 4 4 5 5 5 5 5 5 5 47 

15 4 4 4 5 5 5 5 5 5 5 47 

16 4 4 4 5 5 5 5 5 5 5 47 

17 4 4 4 5 5 5 5 5 5 5 47 

18 4 4 4 5 5 5 5 5 5 5 47 

19 4 4 4 5 5 5 5 5 5 5 47 

20 4 4 4 5 5 5 5 5 5 5 47 

21 4 4 4 5 5 5 5 5 5 5 47 

22 4 4 4 5 5 5 5 5 5 5 47 

23 4 4 4 5 5 5 5 5 5 5 47 

24 4 4 4 5 5 4 4 4 4 4 42 

25 4 4 4 5 5 4 4 4 4 4 42 

26 4 4 4 5 5 4 4 4 4 4 42 

27 3 4 4 5 5 4 4 4 4 4 41 

28 3 4 4 5 5 4 4 4 4 4 41 

29 3 4 4 5 5 4 4 4 4 4 41 

30 3 4 4 5 5 4 4 4 4 4 41 

31 3 4 4 5 5 4 4 4 4 4 41 

32 3 4 4 5 5 4 4 4 4 4 41 

33 3 4 4 5 5 4 4 4 4 4 41 

34 3 4 4 5 5 4 4 4 4 4 41 

35 3 4 4 5 5 4 4 4 4 4 41 

36 3 4 4 5 5 4 4 4 4 4 41 

37 3 4 4 5 5 4 4 4 4 4 41 

38 3 4 4 5 5 4 4 4 4 4 41 

39 3 4 4 5 5 4 4 4 4 4 41 
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40 3 4 4 5 5 4 4 4 4 4 41 

41 3 4 4 5 5 4 4 4 4 4 41 

42 3 4 4 5 5 4 4 4 4 4 41 

43 3 4 4 5 5 4 4 4 4 4 41 

44 3 4 4 5 5 4 4 4 4 4 41 

45 3 4 4 5 5 4 4 4 4 4 41 

46 3 4 4 5 5 4 4 4 4 4 41 

47 3 4 4 5 5 4 4 4 4 4 41 

48 3 4 4 5 5 4 4 4 4 4 41 

49 3 4 4 5 5 4 4 4 4 4 41 

50 3 4 4 5 5 4 4 4 4 4 41 

51 3 4 4 5 5 4 4 4 4 4 41 

52 3 4 4 5 5 4 4 4 4 4 41 

53 3 4 4 5 5 4 4 4 4 4 41 

54 3 4 4 5 5 4 4 4 4 4 41 

55 3 4 4 5 5 4 4 4 4 4 41 

56 3 4 4 5 5 4 4 4 4 4 41 

57 3 4 4 5 5 4 4 4 4 4 41 

58 3 4 4 5 5 4 4 4 4 4 41 

59 3 4 4 5 5 4 4 4 4 4 41 

60 3 4 4 5 5 4 4 4 4 4 41 

61 3 3 3 4 4 4 4 4 4 4 37 

62 3 3 3 4 4 4 4 4 4 4 37 

63 3 3 3 4 4 4 4 4 4 4 37 

64 3 3 3 4 4 4 4 4 4 4 37 

65 3 3 3 4 4 4 4 4 4 4 37 

66 3 3 3 4 4 4 4 4 4 4 37 

67 3 3 3 4 4 4 4 4 4 4 37 

68 3 3 3 4 4 4 4 4 4 4 37 

69 3 3 3 4 4 4 4 4 4 4 37 

70 3 3 3 4 4 4 4 4 4 4 37 

71 3 3 3 4 4 4 4 4 4 4 37 

72 3 3 3 4 4 3 3 3 3 3 32 

73 3 3 3 4 4 3 3 3 3 3 32 

74 3 3 3 4 4 3 3 3 3 3 32 

75 3 3 3 4 4 3 3 3 3 3 32 

76 3 3 3 4 4 3 3 3 3 3 32 

77 3 3 3 4 4 4 4 4 4 4 37 

78 3 3 3 4 4 4 4 4 4 4 37 

79 3 3 3 4 4 4 4 4 4 4 37 

80 3 3 3 4 4 4 4 4 4 4 37 

81 3 3 3 4 4 4 4 4 4 4 37 

82 3 3 3 4 4 3 3 3 3 3 32 

83 3 3 3 4 4 3 3 3 3 3 32 
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84 3 3 3 4 4 3 3 3 3 3 32 

85 3 3 3 4 4 3 3 3 3 3 32 

86 3 3 3 4 4 3 3 3 3 3 32 
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Lampiran 

Uji Validitas dan Reliabilitas Variabel X dan Y 

Uji Validitas X 

 

Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected Item-

Total 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

P1 37.5698 19.330 .722 .963 

P2 37.1860 20.153 .742 .962 

P3 37.3140 19.865 .729 .962 

P4 36.2093 20.497 .723 .962 

P5 36.2093 20.497 .723 .962 

P6 36.7907 18.356 .944 .954 

P7 36.7907 18.356 .944 .954 

P8 36.7907 18.356 .944 .954 

P9 36.7907 18.356 .944 .954 

P10 36.8256 18.263 .902 .955 

 

Uji Reliabilitas X 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.962 10 

Uji Validitas Y 

Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected Item-

Total 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

P1 37.5349 18.981 .697 .966 

P2 37.1860 19.424 .768 .963 

P3 37.1860 19.424 .768 .963 

P4 36.1977 19.572 .720 .965 

P5 36.1860 19.424 .768 .963 

P6 36.7326 17.657 .934 .957 

P7 36.7326 17.657 .934 .957 

P8 36.7326 17.657 .934 .957 

P9 36.7326 17.657 .934 .957 

P10 36.7326 17.657 .934 .957 
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Uji Reliabilitas Y 
 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.964 10 
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Persentase Titik Distribusi t 

df 0,05 0,025 df 0,05 0,025 df 0,05 0,025 df 0,05 0,025 

1 6.314 12.706 52 1.675 2.007 103 1.660 1.983 154 1.655 1.975 

2 2.920 4.303 53 1.674 2.006 104 1.660 1.983 155 1.655 1.975 

3 2.353 3.182 54 1.674 2.005 105 1.659 1.983 156 1.655 1.975 

4 2.132 2.776 55 1.673 2.004 106 1.659 1.983 157 1.655 1.975 

5 2.015 2.571 56 1.673 2.003 107 1.659 1.982 158 1.655 1.975 

6 1.943 2.447 57 1.672 2.002 108 1.659 1.982 159 1.654 1.975 

7 1.895 2.365 58 1.672 2002 109 1.659 1.982 160 1.654 1.975 

8 1.860 2.306 59 1.671 2.001 110 1.659 1.982 161 1.654 1.975 

9 1.833 2.262 60 1.671 2.000 111 1.659 1.982 162 1.654 1.975 

10 1.812 2.228 61 1.670 2.000 112 1.659 1.981 163 1.654 1.975 

11 1.796 2.201 62 1.670 1.999 113 1.658 1.981 164 1.654 1.975 

12 1.782 2.179 63 1.669 1.998 114 1.658 1.981 165 1.654 1.974 

13 1.771 2.160 64 1.669 1.998 115 1.658 1.981 166 1.654 1.974 

14 1.761 2.145 65 1.669 1.997 116 1.658 1.981 167 1.654 1.974 

15 1.753 2.131 66 1.668 1.997 117 1.658 1.980 168 1.654 1.974 

16 1.746 2.120 67 1.668 1.996 118 1.658 1.980 169 1.654 1.974 

17 1.740 2.110 68 1.668 1.995 119 1.658 1.980 170 1.654 1.974 

18 1.734 2.101 69 1.667 1.995 120 1.658 1.980 171 1.654 1.974 

19 1.729 2.093 70 1.667 1.994 121 1.658 1.980 172 1.654 1.974 

20 1.725 2.086 71 1.667 1.995 122 1.657 1.980 173 1.654 1.974 

21 1.721 2.080 72 1.666 1.993 123 1.657 1.979 174 1.654 1.974 

22 1.717 2.074 73 1.666 1.993 124 1.657 1.979 175 1.654 1.974 

23 1.714 2.069 74 1.666 1.993 125 1.657 1.979 176 1.654 1.974 

24 1.711 2.064 75 1.665 1.992 126 1.657 1.979 177 1.654 1.973 

25 1.708 2.060 76 1.665 1.992 127 1.657 1.979 178 1.653 1.973 

26 1.706 2.056 77 1.665 1.991 128 1.657 1.979 179 1.653 1.973 

27 1.703 2.052 78 1.665 1.991 129 1.657 1.979 180 1.653 1.973 

28 1.701 2.048 79 1.664 1.990 130 1.657 1.978 181 1.653 1.973 

29 1.699 2.045 80 1.664 1.990 131 1.657 1.978 182 1.653 1.973 

30 1.697 2.042 81 1.664 1.990 132 1.656 1.978 183 1.654 1.973 

31 1.696 2.040 82 1.664 1.989 133 1.656 1.978 184 1.653 1.973 

32 1.694 2.037 83 1.663 1.989 134 1.656 1.978 185 1.653 1.973 

33 1.692 2.035 84 1.663 1.989 135 1.656 1.978 186 1.653 1.973 

34 1.691 2.032 85 1.663 1.988 136 1.656 1.978 187 1.653 1.973 

35 1.690 2.030 86 1.663 1.988 137 1.656 1.977 188 1.653 1.973 

36 1.688 2.028 87 1.663 1.988 138 1.656 1.977 189 1.654 1.973 

37 1.687 2.026 88 1.662 1.987 139 1.656 1.977 190 1.653 1.973 

38 1.686 2.024 89 1.662 1.987 140 1.656 1.977 191 1.653 1.972 

39 1.685 2.023 90 1.662 1.987 141 1.656 1.977 192 1.653 1.972 

40 1.684 2.021 91 1.662 1.986 142 1.656 1.977 193 1.653 1.972 

41 1.683 2.020 92 1.662 1.986 143 1.656 1.977 194 1.653 1.972 

42 1.682 2.018 93 1.661 1.986 144 1.656 1.977 195 1.654 1.972 

43 1.681 2.017 94 1.661 1.986 145 1.655 1.976 196 1.653 1.972 

44 1.680 2.015 95 1.661 1.985 146 1.655 1.976 197 1.653 1.972 

45 1.679 2.014 96 1.661 1.985 147 1.655 1.976 198 1.653 1.972 

46 1.679 2.014 97 1.661 1.985 148 1.655 1.976 199 1.653 1.972 

47 1.678 2.013 98 1.661 1.984 149 1.655 1.976 200 1.653 1.972 
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48 1.677 2.012 99 1.660 1.984 150 1.655 1.976 

49 1.677 2.011 100 1.660 1.984 151 1.655 1.976 

50 1.676 2.010 101 1.660 1.984 152 1.655 1.976 

 

 

 

 

 

 

 


