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LAMPIRAN I 

Saya Mahasiswa Universitas Islam Sumatera Utara Bernama Roby Damara Damanik NPM 

71170312071 Jurusan Manajemen Pemasaran, saya sedang menyusun sebuah tugas akhir 

sebagai salah satu syarat untuk memperoleh gelar Strata 1 dari Universitas Islam Sumatera 

Utara dengan judul:  

“Pengaruh Kualitas Produk, Citra Merk, Terhadap Minat Beli Konsumen Coffee Shop 

Medan Study Pada Sejenak Konya ” 

 Besar saya kiranya teman - teman konsumen sejenak konya bersedia mengisi kuesioner ini 

dengan sejujur-jujurnya tanpa adanya paksaan dari pihak manapun.  

 

I. . Identitas Responden   

1. Jenis Kelamin  : 

2. Umur   : 

3. Pendidikan  : 

 

II. Petunjuk Pengisian : 

SS : Sangat Setuju 

S : Setuju 

N : Netral 

TS : Tidak Setuju 

STS : Sangat Tidak Setuju 

 

III.    Pertanyaan Kuesioner : 

Berikanlah tanda Cheklish (√) pada sekor jawaban yang menurut anda paling 

sesuai dengan keadaan anda untuk masing – masing item pertanyaan  
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Variabel Kualitas Produk (X1) 

Kualitas Produk (X1) Tanggapan 

1. Apakah Menurut Anda Sejenak 

Konya Sudah Mencukupi Fasilitas 

nya Untuk Melayani Anda Sebagai 

Konsumen ?  

 

SS S N TS STS 
 

2. Apakah Menurut Anda Produk 

Sejenak Konya Memiliki Daya  

Tahan Yang Berjangka Panjang ?   

 

SS S N TS STS 
 

3. Menurut Anda Apakah Kemesan 

Yang Diberikan Oleh Sejenak 

Konya adalah kemasan yang Sangat 

Menarik ?  

 

SS S N TS STS 
 

4. Apakah Anda Setuju Jika biji kopi 

yang di gunakan Sejenak Konya 

Berkualitas Baik ?  

 

SS S N TS STS 
 

5. Apakah Anda Setuju Sejenak Konya  
Memiliki Tempat yang Menarik dan 

Estetik ?  

 

SS S N TS STS 
 

6. Apakah SOP yang Digunakan Sejenak 

Konya Sangat Memuaskan Anda ?  
 

SS S N TS STS 
 

7. Apakah anda Sepakat Bahwa Sejenak 

Konya Memiliki Produk Signature 

Yang Tidak Di temukan di Coffe 

Shop Lain ?  

 

SS S N TS STS 
 

 

Variabel Citra Merk (X2) 

Citra Merk (X2) Tanggapan 

1. Apakah Anda dapat dengan 

mudah membedakan Sejenak 

Konya dengan Coffe Shop Lain 

nya Melalui Kemasan ?  

 

SS S N TS STS 
 

2. Apakah Anda Setuju Bahwa Logo 

Dari Sejenak Konya Berbeda 

Dari Yang Lain ? 

 

SS S N TS STS 
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3. Apakah Anda menikmati Event 

Yang diselenggarakan oleh 

Sejenak Konya ?  

 

SS S N TS STS 
 

4. Apakah Anda Menerima  

Tawaran Dari Sejenak Konya  

Untuk Membuat Member Card ?  

 

SS S N TS STS 
 

5. Apakah Anda Mendapatkan  

Keunggulan Sebagai Pemilik 

Member Card Sejenak Konya ?  

 

SS S N TS STS 
 

 

Variabel Minat Beli Konsumen (Y) 

Minat Beli Konsumen (Y) Tanggapan 

1. Apakah Menurut Anda 
Pelayanan Dari Sejenak Konya 

Sangat Membantu Anda Dalam 

Menentukan Pesanan Anda ? 

 

SS S N TS STS 
 

2. Apakah Anda Setuju Coffee  

Shop Sejenak Konya Menjadi 

Pilihan Utama Anda Dalam 

Meminum Kopi ? 

 

SS S N TS STS 
 

3. Apakah Tingkat Minat Beli  
Anda Meningkat Terhadap 

Sejenak Konya 

 

SS S N TS STS 
 

4. Apakah Anda Setuju Pelayanan 

Yang Diberikan Sejenak Konya 

Membuat Anda Merasa Puas 

 

SS S N TS STS 
 

 

 

 

 

 

 

 



65 
 

LAMPIRAN II : DATA HASIL KUESIONER 

1.KUALITAS PRODUK (X1) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

NO 

KUALIAS PRODUK 

X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 

1 4 4 4 4 4 4 5 

2 4 4 4 4 4 4 4 

3 4 2 2 3 4 2 4 

4 5 4 2 3 5 2 5 

5 4 5 5 5 4 5 5 

6 2 3 3 3 2 3 2 

7 3 3 5 4 3 5 5 

8 4 3 4 3 4 4 3 

9 4 4 3 3 4 3 3 

10 2 2 2 2 2 2 3 

11 5 4 4 4 5 4 4 

12 5 4 5 5 5 5 4 

13 3 3 3 3 3 3 5 

14 4 5 4 4 4 4 5 

15 3 4 3 2 3 3 3 

16 1 3 2 3 1 2 2 

17 3 3 3 5 3 3 3 

18 3 3 3 3 3 3 5 

19 4 4 4 3 4 4 4 

20 3 3 3 3 3 3 4 
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2.CITRA MERK (X2) 

 

 

 

NO 
CITRA MERK 

X2.1 X2.2 X2.3 X2.4 X2.5 

1 5 4 3 3 3 

2 4 5 3 3 3 

3 4 3 3 3 4 

4 5 5 5 5 4 

5 5 4 4 3 3 

6 2 1 1 3 1 

7 5 3 3 4 4 

8 3 4 4 5 4 

9 3 5 4 4 5 

10 3 4 5 4 5 

11 4 3 4 2 3 

12 4 3 3 5 3 

13 5 5 3 2 3 

14 5 3 3 5 5 

15 3 3 3 4 4 

16 2 3 4 3 4 

17 3 4 4 4 5 

18 5 3 4 5 5 

19 4 4 5 5 5 

20 4 3 4 5 5 
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3. MINAT BELI (Y) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

NO 
MINAT BELI KONSUMEN 

Y.1 Y.2 Y.3 Y.4 

1 4 5 3 4 

2 4 4 3 4 

3 4 4 3 4 

4 5 5 4 5 

5 4 5 5 4 

6 4 2 1 2 

7 4 5 4 3 

8 3 3 3 4 

9 2 3 3 4 

10 3 3 4 2 

11 4 4 4 5 

12 4 4 4 5 

13 4 5 4 3 

14 5 5 4 4 

15 3 3 4 3 

16 4 2 3 1 

17 5 3 3 3 

18 5 5 5 3 

19 4 4 4 4 

20 5 4 5 3 
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LAMPIRAN III UJI VALIDITAS DAN REALIBILITAS 

1.KUALITIAS PRODUK (X1) 

Correlations 

 X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 TOTAL.X1 

X

1

.

1 

Pearson Correlation 1 .545* .453* .423 1.000** .453* .539* .823** 

Sig. (2-tailed)  .013 .045 .063 .000 .045 .014 .000 

N 20 20 20 20 20 20 20 20 

X

1

.

2 

Pearson Correlation .545* 1 .576** .466* .545* .576** .374 .735** 

Sig. (2-tailed) .013  .008 .038 .013 .008 .104 .000 

N 20 20 20 20 20 20 20 20 

X

1

.

3 

Pearson Correlation .453* .576** 1 .680** .453* 1.000** .404 .833** 

Sig. (2-tailed) .045 .008  .001 .045 .000 .077 .000 

N 20 20 20 20 20 20 20 20 

X

1

.

4 

Pearson Correlation .423 .466* .680** 1 .423 .680** .343 .726** 

Sig. (2-tailed) .063 .038 .001  .063 .001 .139 .000 

N 20 20 20 20 20 20 20 20 

X

1

.

5 

Pearson Correlation 1.000** .545* .453* .423 1 .453* .539* .823** 

Sig. (2-tailed) .000 .013 .045 .063  .045 .014 .000 

N 20 20 20 20 20 20 20 20 

X

1

.

6 

Pearson Correlation .453* .576** 1.000** .680** .453* 1 .404 .833** 

Sig. (2-tailed) .045 .008 .000 .001 .045  .077 .000 

N 20 20 20 20 20 20 20 20 

X

1

.

7 

Pearson Correlation .539* .374 .404 .343 .539* .404 1 .671** 

Sig. (2-tailed) .014 .104 .077 .139 .014 .077  .001 

N 20 20 20 20 20 20 20 20 

T

O

T

A

L

.

X

1 

Pearson Correlation .823** .735** .833** .726** .823** .833** .671** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .001  

N 20 20 20 20 20 20 20 20 

*. Correlation is significant at the 0.05 level (2-tailed). 
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Case Processing Summary 

 N % 

Cases 

Valid 20 100.0 

Excludeda 0 .0 

Total 20 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.891 7 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

**. Correlation is significant at the 0.01 level (2-tailed). 
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2.CITRA MERK (X2) 

 

Correlations 

 X2.1 X2.2 X2.3 X2.4 X2.5 TOTAL.X2 

X2.1 

Pearson Correlation 1 .321 .121 .084 .087 .482* 

Sig. (2-tailed)  .167 .612 .724 .716 .031 

N 20 20 20 20 20 20 

X2.2 

Pearson Correlation .321 1 .551* -.010 .306 .637** 

Sig. (2-tailed) .167  .012 .966 .189 .003 

N 20 20 20 20 20 20 

X2.3 

Pearson Correlation .121 .551* 1 .366 .690** .805** 

Sig. (2-tailed) .612 .012  .113 .001 .000 

N 20 20 20 20 20 20 

X2.4 

Pearson Correlation .084 -.010 .366 1 .600** .620** 

Sig. (2-tailed) .724 .966 .113  .005 .004 

N 20 20 20 20 20 20 

X2.5 

Pearson Correlation .087 .306 .690** .600** 1 .807** 

Sig. (2-tailed) .716 .189 .001 .005  .000 

N 20 20 20 20 20 20 

TOTAL.X2 

Pearson Correlation .482* .637** .805** .620** .807** 1 

Sig. (2-tailed) .031 .003 .000 .004 .000  

N 20 20 20 20 20 20 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Case Processing Summary 

 N % 

Cases 

Valid 20 100.0 

Excludeda 0 .0 

Total 20 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.691 5 
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3.MINAT BELI KONSUMEN (Y) 

 

Correlations 

 Y.1 Y.2 Y.3 Y.4 TOTAL.Y 

Y.1 

Pearson Correlation 1 .454* .284 .063 .572** 

Sig. (2-tailed)  .044 .225 .792 .008 

N 20 20 20 20 20 

Y.2 

Pearson Correlation .454* 1 .624** .539* .910** 

Sig. (2-tailed) .044  .003 .014 .000 

N 20 20 20 20 20 

Y.3 

Pearson Correlation .284 .624** 1 .241 .737** 

Sig. (2-tailed) .225 .003  .305 .000 

N 20 20 20 20 20 

Y.4 

Pearson Correlation .063 .539* .241 1 .675** 

Sig. (2-tailed) .792 .014 .305  .001 

N 20 20 20 20 20 

TOTAL.Y 

Pearson Correlation .572** .910** .737** .675** 1 

Sig. (2-tailed) .008 .000 .000 .001  

N 20 20 20 20 20 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 

Case Processing Summary 

 N % 

Cases 

Valid 20 100.0 

Excludeda 0 .0 

Total 20 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.704 4 
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LAMPIRAN IV UJI ASUMSI KLASIK DAN REGRESI LINIER 

 

 

Variables Entered/Removeda 

Model Variables 

Entered 

Variables 

Removed 

Method 

1 

CITRA MERK, 

KUALITAS 

PRODUKb 

. Enter 

a. Dependent Variable: MINAT BELI KONSUMEN 

b. All requested variables entered. 

 

 

Model Summaryb 

Model R R Square Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .834a .696 .660 1.621 

a. Predictors: (Constant), CITRA MERK, KUALITAS PRODUK 

b. Dependent Variable: MINAT BELI KONSUMEN 

 

 

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 

Regression 102.279 2 51.140 19.462 .000b 

Residual 44.671 17 2.628   

Total 146.950 19    

a. Dependent Variable: MINAT BELI KONSUMEN 

b. Predictors: (Constant), CITRA MERK, KUALITAS PRODUK 

 

 

Coefficientsa 

Model Unstandardized Coefficients Standardized 

Coefficients 

t Sig. Collinearity 

Statistics 

B Std. Error Beta Tolerance VIF 

1 

(Constant) .489 2.445  .200 .844   

KUALITAS 

PRODUK 
.325 .072 .623 4.516 .000 .940 

1.

06

4 

CITRA MERK .347 .113 .423 3.068 .007 .940 

1.

06

4 
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a. Dependent Variable: MINAT BELI KONSUMEN 

 

 

Collinearity Diagnosticsa 

Model Dimension Eigenvalue Condition Index Variance Proportions 

(Constant) KUALITAS 

PRODUK 

CITRA MERK 

1 

1 2.957 1.000 .00 .00 .00 

2 .028 10.191 .04 .88 .32 

3 .014 14.465 .96 .12 .68 

a. Dependent Variable: MINAT BELI KONSUMEN 

 

 

Residuals Statisticsa 

 Minimum Maximum Mean Std. Deviation N 

Predicted Value 9.12 17.82 15.05 2.320 20 

Std. Predicted Value -2.555 1.193 .000 1.000 20 

Standard Error of Predicted 

Value 
.384 1.256 .593 .212 20 

Adjusted Predicted Value 9.30 17.78 15.06 2.266 20 

Residual -3.585 2.394 .000 1.533 20 

Std. Residual -2.211 1.477 .000 .946 20 

Stud. Residual -2.300 1.567 -.001 .995 20 

Deleted Residual -3.877 2.694 -.006 1.700 20 

Stud. Deleted Residual -2.688 1.643 -.015 1.061 20 

Mahal. Distance .115 10.466 1.900 2.390 20 

Cook's Distance .000 .144 .035 .040 20 

Centered Leverage Value .006 .551 .100 .126 20 

a. Dependent Variable: MINAT BELI KONSUMEN 
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LAMPIRAN V MULTIKOLINIERITAS  

 

Variables Entered/Removeda 

Model Variables 

Entered 

Variables 

Removed 

Method 

1 

CITRA MERK, 

KUALITAS 

PRODUKb 

. Enter 

a. Dependent Variable: MIINAT BELI KONSUMEN 

b. All requested variables entered. 

 

 

 

Model Summary 

Model R R Square Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .834a .696 .660 1.621 

a. Predictors: (Constant), CITRA MERK, KUALITAS PRODUK 

 

 

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 

Regression 102.279 2 51.140 19.462 .000b 

Residual 44.671 17 2.628   

Total 146.950 19    

a. Dependent Variable: MIINAT BELI KONSUMEN 

b. Predictors: (Constant), CITRA MERK, KUALITAS PRODUK 

 

 

Coefficientsa 

Model Unstandardized Coefficients Standardized 

Coefficients 

t Sig. 

B Std. Error Beta 

1 

(Constant) .489 2.445  .200 .844 

KUALITAS PRODUK .325 .072 .623 4.516 .000 

CITRA MERK .347 .113 .423 3.068 .007 

a. Dependent Variable: MIINAT BELI KONSUMEN 
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UJI VI KOEFISIEN DETERMINASI ( R2 ) 

 

Variables Entered/Removeda 

Model Variables 

Entered 

Variables 

Removed 

Method 

1 

CITRA MERK, 

KUALITAS 

PRODUKb 

. Enter 

a. Dependent Variable: MINAT BELI KONSUMEN 

b. All requested variables entered. 

 

Model Summary 

Model R R Square Adjusted R 

Square 

Std. Error of the 

Estimate 

Change Statistics 

R Square 

Change 

F Change df1 df2 Sig. F 

Change 

1 .834a .696 .660 1.621 .696 19.462 2 17 .000 

a. Predictors: (Constant), CITRA MERK, KUALITAS PRODUK 

 

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 

Regression 102.279 2 51.140 19.462 .000b 

Residual 44.671 17 2.628   

Total 146.950 19    

a. Dependent Variable: MINAT BELI KONSUMEN 

b. Predictors: (Constant), CITRA MERK, KUALITAS PRODUK 

 

 

 

 

 

 

Coefficientsa 

Model Unstandardized Coefficients Standardized 

Coefficients 

t Sig. 

B Std. Error Beta 

1 

(Constant) .489 2.445  .200 .844 

KUALITAS PRODUK .325 .072 .623 4.516 .000 

CITRA MERK .347 .113 .423 3.068 .007 

a. Dependent Variable: MINAT BELI KONSUMEN 

 

 


