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LAMPIRAN 1: KUESIONER PENELITIAN 

Assalamualaikum warahmatullahi wabarokatuh 

Kuesioner ini berkaitan dengan pemahaman dan intensi Saudara/i dalam 

Belanja Online, Pengelolaan Keuangan dan Perilaku Konsumtif. Hasil dari 

Kuesioner ini akan menjadi data untuk penelitian dengan judul "Pengaruh 

Belanja Online dan Literasi Keuangan terhadap Perilaku Konsumtif 

Mahasiswa Fakultas Ekonomi Universitas Islam Sumatera Utara". Penelitian 

ini dilakukan oleh Ragil Pahlawan, Mahasiswa Fakultas Ekonomi dan Bisnis 

Universitas Islam Sumatera Utara. 

Terima kasih saya ucapkan atas kesediaan Saudara/i untuk meluangkan 

waktunya untuk mengisi kuesioner ini. 

Nama Lengkap :  

Jenis kelamin : Laki-laki / Perempuan 

Program Studi  :  

Angkatan   : 2019/ 2020/ 2021/ 2022 (pilihsalah satu) 

Usia  : 

Keterangan Pengisian 

1 = Sangat Setuju 4 = Tidak Setuju 

2 = Setuju 5 = Sangat Tidak Setuju 

3 = Kurang Setuju 
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VARIABEL X1 

 

 

 

 

 

 

No Pernyataan SS S KS TS STS 

1 Saya memilik berbelanja online 

karena mudah dijangkau 

     

2 Saya berbelanja online karena 

tersedia banyak pilihan metode 

pembayaran 

     

3 Berbelanja online memudahkan 

proses pencarian barang yang akan 

dibeli  

     

4  Belanja online selalu memberikan 
pelayanan yang berkualitas 

     

5  Saya memilih belanja online karena 

saya bisa melakukan pembelian kapan 

saja selama 24 jam 

      

6 Saya melakukan belanja online 

karena saya bisa mendapatkan 

informasi produk secara online 

     

7 Saya melakukan belanja online karena 
tersedia banyak pilihan produk dan 
penawaran terbaik 

     

8 Belanja online memberikan fasilitas 

berupa kemudahan dalam 

membandingkan harga 

     

9 Saya berbelanja online karena bisa 

mendapatkan ulasan mengenai produk 

yang akan saya beli 

     

10 Saya berbelanja online untuk 

membeli produk yang unik atau 

produk yang belum tersedia di toko 

konvensional. 
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VARIABEL X2 

 

 

 

 

 

 

No Pernyataan SS S KS TS STS 

1 saya membuat catatan kecil setelah 

melakukan pembelanjaan 

 

     

2 Saya mampu membuat catatan 

keuangan 

     

3 saya menyisihkan uang untuk 

ditabung demi keperluan yang 

mendesak sewaktu -waktu apabila 

diperlukan 

     

4 Saya mengetahui investasi jangka 

panjang 

     

5 Saya mengetahui cara mencapai 

kesejahteraan dan memenuhi tujuan 

keuangan 

     

6 Jika saya memiliki uang, maka saya 

berusaha untuk hemat dalam 

pengeluaran anggaran 

     

7 Saya menyisihkan sebagian uang yang 
saya miliki untuk kebutuhan yang tak 
terduga 

     

8 Saya akan mengevaluasi setian 

investasi yang akan saya lakukan 

     

9 Saya akan menganalisis keuntungan 

dan kerugian jika saya berhutang 

     

10 Saya akan jelaskan cara untuk 

menghindari atau memperbaiki 

masalah utang kepada taman 
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VARIABEL Y 

 

No Pernyataan SS S KS TS STS 

1 Saya membeli produk karena 

keinginan 

     

2 Saya membeli produk karena 

kemasannya menarik 

     

3 Membeli produk demi menjaga 

penampilan diri dan gengsi 

     

4 Membeli produk karena 

pertimbangan harga bukan atas dasar 

manfaat atau kegunaannya 

     

5 Membeli produk hanya sekadar 

menjaga simbol status agar kelihatan 

lebih keren dimata orang lain 

     

6 Saya membeli produk dengan harga 

yang mahal akan menimbulkan rasa 

percaya diri 

     

7 Membeli produk karena adanya 

iming-iming hadiah 

     

8 Membeli produk karena 

kemasannya menarik/lucu 
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LAMPIRAN II: TANGGAPAN RESPONDEN  

Tanggapan Responden Tentang Belanja Online (X1) 

 

Resp X1 X2 X3 X4 X5 X6 X7 X8 X9 X10 TOTAL X1 

1 4 4 4 4 4 4 4 4 4 4 40 

2 4 4 4 4 4 4 4 4 4 4 40 

3 4 4 4 4 4 4 4 4 4 4 40 

4 4 4 4 4 4 4 4 4 4 4 40 

5 4 4 4 4 4 4 4 4 4 4 40 

6 4 5 4 4 4 4 4 4 4 4 41 

7 5 5 4 4 5 4 5 4 4 4 44 

8 5 5 3 3 5 5 5 5 5 4 45 

9 5 4 4 3 5 4 4 4 4 3 40 

10 4 5 5 3 4 4 4 5 4 4 42 

11 4 4 4 4 4 4 4 4 4 4 40 

12 4 4 4 4 4 4 4 4 4 4 40 

13 4 4 4 5 5 5 4 5 5 4 45 

14 4 4 3 3 5 4 4 3 4 4 38 

15 4 4 4 4 4 4 4 4 4 4 40 

16 4 4 4 3 4 4 4 4 5 5 41 

17 4 4 4 3 4 4 5 4 4 5 41 

18 4 5 5 3 4 4 5 5 5 5 45 

19 4 4 4 4 4 4 4 4 4 4 40 

20 4 5 5 3 5 5 5 5 5 5 47 

21 5 5 4 4 4 4 4 4 5 4 43 

22 4 4 5 3 4 4 4 4 4 4 40 

23 5 5 5 5 5 5 5 1 5 3 44 

24 5 4 2 3 5 3 3 3 3 3 34 

25 5 5 5 3 5 5 4 5 5 4 46 
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26 5 5 5 5 5 5 5 5 5 5 50 

27 5 5 5 4 5 5 5 5 4 5 48 

28 4 4 4 4 4 4 4 4 4 4 40 

29 5 5 5 5 5 5 5 5 5 4 49 

30 5 5 5 5 5 5 5 5 5 5 50 

31 5 5 5 5 5 5 5 5 5 5 50 

32 5 5 5 3 5 5 3 5 5 4 45 

        33 5 5 5 5 5 5 5 5 5 5 50 

34 4 4 4 4 4 4 4 4 4 4 40 

35 5 5 5 5 5 5 5 5 5 5 50 

36 5 5 5 5 5 5 5 5 5 5 50 

37 5 5 5 5 5 5 5 5 5 5 50 

38 5 5 5 5 5 5 5 5 5 5 50 

39 5 5 5 5 5 5 5 5 5 5 50 

40 4 4 5 3 5 4 3 4 5 4 41 

41 5 5 5 5 5 5 5 5 4 4 48 

42 4 5 4 5 4 4 4 5 5 5 45 

43 5 5 5 4 4 5 5 5 5 5 48 

44 5 5 5 5 5 5 4 3 5 3 45 

45 5 5 4 3 4 5 2 5 5 3 41 

46 2 5 1 4 5 5 5 4 3 3 37 

  47 4 5 5 5 4 1 2 4 4 3 37 

48 5 4 4 3 3 3 4 4 3 4 37 

49 4 4 3 4 4 4 4 4 1 3 35 

50 5 4 5 3 5 5 3 3 4 4 41 

51 4 4 5 4 4 4 4 4 4 4 41 

52 4 4 4 4 5 4 4 4 4 4 41 

53 5 4 5 5 5 5 5 5 5 5 49 
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54 4 4 4 4 4 4 5 5 5 4 43 

55 4 4 5 5 4 4 4 4 4 4 42 

56 4 4 4 5 4 4 5 5 2 3 40 

57 4 4 5 4 5 4 5 5 4 4 44 

58 4 5 4 4 5 5 4 5 5 5 46 

59 5 5 4 4 5 4 5 4 4 4 44 

60 5 5 4 4 5 4 5 4 5 5 46 

61 5 4 4 5 5 4 5 5 5 4 46 

62 5 4 5 5 5 4 4 4 4 5 45 

63 5 5 4 5 5 5 5 5 5 5 49 

64 5 5 4 4 5 5 5 5 5 5 48 

65 5 5 5 5 5 5 5 5 5 5 50 

66 5 5 5 4 5 4 4 4 4 5 45 

67 5 5 4 4 5 4 4 5 5 5 46 

68 5 5 5 5 5 5 5 5 5 5 50 

69 5 5 5 5 5 5 5 5 5 5 50 

70 5 5 5 5 5 4 5 5 5 5 49 

71 5 5 5 4 4 4 4 4 4 4 43 

72 4 5 5 4 4 4 5 5 5 4 45 

73 4 5 5 4 4 4 4 4 4 4 42 

74 5 5 5 4 4 4 4 4 4 4 43 

75 5 5 5 4 4 4 4 4 4 4 43 

76 5 5 5 5 4 4 4 5 5 4 46 

77 5 5 5 5 5 5 5 5 5 5 50 

78 5 5 5 4 4 4 3 4 3 3 40 

79 5 5 5 5 5 5 4 4 4 4 46 

80 5 5 5 5 5 4 4 4 4 4 45 

81 5 5 5 5 5 5 5 4 4 4 47 
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82 5 5 5 5 5 5 5 5 5 5 50 

83 5 5 5 5 5 5 5 5 5 5 50 

84 5 5 5 5 5 5 5 5 5 5 50 

85 5 5 5 5 5 5 5 5 5 5 50 

82 5 5 5 5 5 5 5 5 5 5 50 

87 5 5 5 5 5 5 5 5 5 5 50 

88 5 5 5 5 5 5 5 5 5 5 50 

89 5 5 5 5 5 5 5 5 5 5 50 

90 5 5 5 5 5 5 5 5 5 5 50 

91 5 5 5 5 5 5 5 5 5 5 50 

92 5 5 5 5 5 5 5 5 5 5 50 

93 5 5 5 5 5 5 5 5 5 5 50 

 

Tanggapan Responden Tentang Literasi Keuangan(X2) 

 
Resp X1 X2 X3 X4 X5 X6 X7 X8 X9 X10 TOTAL X2 

1 5 5 5 5 5 5 5 5 5 5 50 

2 4 5 4 4 4 4 4 4 4 5 42 

3 4 4 4 4 4 4 4 4 4 4 40 

4 4 4 4 4 4 4 4 4 4 4 40 

5 4 4 4 4 4 4 4 4 4 4 40 

6 4 4 4 4 4 4 4 4 4 4 40 

7 4 5 4 4 4 4 4 5 4 4 42 

8 4 4 4 4 4 4 4 4 4 4 40 

9 4 3 4 4 4 3 4 4 4 4 38 

10 3 4 5 3 4 4 5 4 4 4 40 

11 4 4 4 3 4 4 4 4 4 4 39 

12 4 4 4 4 4 4 4 4 4 4 40 

13 4 4 5 4 4 5 5 5 5 5 46 
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14 4 4 5 4 4 4 5 4 4 4 42 

15 5 5 5 5 5 5 5 5 5 5 50 

16 3 3 3 4 4 5 4 4 4 3 37 

17 4 4 5 4 3 4 5 5 4 4 42 

18 2 4 4 3 4 4 4 4 3 4 36 

19 4 4 4 4 4 4 4 4 4 4 40 

20 4 3 5 5 4 5 5 4 5 4 44 

21 4 5 4 4 4 4 4 4 4 4 41 

22 3 5 5 4 4 4 5 4 5 5 44 

23 3 5 5 5 5 5 5 5 1 5 44 

24 4 4 5 5 4 5 5 5 5 5 47 

25 3 4 4 4 5 4 4 3 3 4 38 

26 4 4 4 4 4 4 4 3 4 4 39 

27 4 4 4 4 4 4 4 4 4 4 40 

28 5 5 5 5 5 5 5 5 5 5 50 

29 4 4 4 4 4 3 4 4 4 4 39 

30 3 3 3 3 3 4 4 4 4 4 35 

31 5 5 5 5 5 5 5 5 5 5 50 

32 4 4 4 3 4 4 3 4 4 4 38 

        33 5 5 5 5 5 5 5 5 5 5 50 

34 4 4 4 4 4 4 4 4 4 4 40 

35 5 5 5 4 5 5 5 4 4 4 46 

36 5 5 5 5 5 5 5 5 5 5 50 

37 5 5 5 5 5 5 5 5 5 5 50 

38 4 4 4 4 4 4 4 4 4 4 40 

39 5 5 5 5 5 5 4 4 4 4 46 

40 4 4 4 4 4 4 4 4 4 4 40 

41 4 4 4 3 3 3 3 3 3 3 33 
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42 2 2 2 3 3 3 3 3 3 3 27 

43 4 4 4 4 4 4 4 4 4 4 40 

44 5 2 3 5 5 5 2 2 5 5 39 

45 5 5 3 4 5 5 4 5 5 2 43 

46 5 2 3 5 5 3 4 4 3 3 37 

  47 3 4 2 2 1 3 2 4 3 4 28 

48 3 3 3 3 3 4 3 3 3 3 31 

49 5 3 4 4 3 4 3 4 4 3 37 

50 4 4 4 4 5 5 4 3 3 5 41 

51 4 4 4 4 4 4 4 4 4 4 40 

52 4 4 4 5 3 3 2 4 3 4 36 

53 5 5 4 3 5 5 5 2 1 3 38 

54 5 5 4 4 5 4 4 5 4 5 45 

55 4 4 4 4 5 4 4 3 3 5 40 

56 2 4 5 5 3 5 5 3 3 4 39 

57 4 4 5 5 5 5 5 4 5 5 47 

58 4 5 4 5 5 5 5 5 4 5 47 

59 5 5 4 5 5 4 5 5 4 5 47 

60 5 5 5 5 5 5 5 5 4 5 49 

61 5 5 5 4 5 5 5 5 4 5 48 

62 5 5 5 4 4 5 5 4 5 5 47 

63 5 5 5 5 5 5 5 5 5 5 50 

64 4 5 4 4 5 5 5 5 5 3 45 

65 5 5 5 4 4 4 4 4 4 3 42 

66 4 5 4 5 5 4 5 4 4 5 45 

67 5 4 4 4 4 5 5 5 5 5 46 

68 4 4 4 4 4 5 5 5 4 4 43 

69 4 4 4 4 4 4 4 4 4 4 40 
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70 5 5 4 4 4 4 4 4 4 4 42 

71 4 4 4 4 4 4 4 4 4 4 40 

72 4 4 5 4 4 4 4 4 4 4 41 

73 4 4 4 4 4 4 4 4 4 4 40 

74 4 4 4 4 4 4 4 4 4 4 40 

75 4 4 4 4 4 4 4 4 4 4 40 

76 4 4 4 4 4 4 4 4 4 4 40 

77 4 4 4 4 4 4 4 4 4 4 40 

78 3 3 4 4 4 4 4 4 4 4 38 

79 4 4 4 3 4 4 4 4 4 4 39 

80 4 4 5 4 4 5 5 5 4 4 44 

81 5 4 5 5 5 5 5 5 4 5 48 

82 5 5 5 5 5 5 5 5 5 5 50 

83 5 5 5 4 4 5 5 4 4 4 45 

84 5 5 5 5 5 5 5 5 4 4 48 

85 5 5 5 5 5 5 5 5 4 4 48 

82 5 5 4 4 4 5 5 5 5 5 47 

87 4 4 4 3 4 5 5 4 4 4 41 

88 5 5 5 5 5 5 5 5 5 5 50 

89 5 5 5 5 5 5 5 5 5 5 50 

90 5 5 5 5 5 5 5 5 5 5 50 

91 4 3 4 4 4 4 4 4 4 4 39 

92 3 3 4 4 4 4 4 4 4 4 38 

93 5 5 5 5 5 5 5 5 5 5 50 
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Tanggapan Responden Tentang Perilaku Konsumtif (Y) 

 

Resp Y1 Y2 Y3 Y4 Y5 Y6 Y7 Y8 TOTAL Y2 

1 3 3 3 3 3 3 3 3 24 

2 4 4 4 4 4 4 4 4 32 

3 3 3 2 2 2 3 3 4 22 

4 5 3 5 5 5 5 5 5 38 

5 4 4 4 4 4 4 4 4 32 

6 4 4 4 4 4 4 4 4 32 

7 3 4 3 3 3 3 3 3 25 

8 4 4 4 4 3 4 2 4 29 

9 4 3 3 3 2 2 2 2 21 

10 3 3 2 2 1 3 3 3 20 

11 4 3 2 3 2 3 3 3 23 

12 4 4 4 4 4 4 4 4 32 

13 5 3 3 5 3 3 4 4 30 

14 3 3 2 3 2 2 3 3 21 

15 5 5 5 5 5 5 5 2 37 

16 2 4 1 3 1 1 1 4 17 

17 5 3 4 4 4 3 3 3 29 

18 3 3 2 3 2 2 2 3 20 

19 4 4 4 4 4 4 4 4 32 

20 5 3 3 3 3 4 3 4 28 

21 4 4 4 4 4 4 4 4 32 

22 3 2 2 3 3 3 3 3 22 

23 3 1 3 1 1 1 1 1 12 

24 5 3 3 3 3 3 3 3 26 

25 4 3 4 4 4 4 2 2 27 

26 2 2 4 4 4 3 2 2 23 

27 4 4 3 3 3 3 3 3 26 
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28 4 4 3 3 3 3 3 3 26 

29 4 4 4 4 3 3 4 4 30 

30 4 4 4 4 4 4 4 4 32 

31 4 4 4 4 4 4 4 4 32 

32 4 4 4 5 5 5 5 5 37 

        33 4 4 4 4 4 4 4 4 32 

34 4 4 4 4 4 4 4 4 32 

35 3 3 3 3 3 2 2 3 22 

36 5 5 5 5 5 4 1 1 31 

37 3 3 3 3 4 3 3 3 25 

38 4 4 4 4 4 4 4 4 32 

39 4 4 4 4 4 4 4 4 32 

40 3 4 4 4 4 5 4 5 33 

41 4 5 5 5 5 5 5 5 39 

42 5 4 4 4 4 4 4 4 33 

43 4 4 2 2 5 4 3 4 28 

44 3 2 5 5 5 3 2 4 29 

45 5 5 3 1 5 5 5 4 33 

46 2 3 3 4 5 4 5 2 28 

  47 4 2 2 2 5 4 2 4 25 

48 2 2 2 2 2 3 2 3 18 

49 2 3 2 2 3 4 4 2 22 

50 5 3 2 5 4 2 3 4 28 

51 4 4 4 4 4 4 4 4 32 

52 3 3 3 4 4 4 5 4 30 

53 4 4 3 1 4 4 3 4 27 

54 4 4 4 5 5 5 5 5 37 

55 5 2 5 2 4 3 2 4 27 

56 4 4 4 3 3 4 4 3 29 

57 5 5 5 5 5 5 5 5 40 
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58 4 5 5 5 4 5 5 5 38 

59 5 4 5 5 5 4 5 5 38 

60 5 5 5 5 5 5 5 5 40 

61 5 5 4 4 4 4 4 4 34 

62 5 4 5 5 4 5 5 5 38 

63 5 5 5 5 5 5 5 5 40 

64 5 3 3 3 3 3 3 5 28 

65 3 4 3 3 3 3 3 4 26 

66 4 4 5 5 4 5 5 5 37 

67 4 5 5 5 5 5 5 4 38 

68 4 4 5 5 5 5 5 5 38 

69 4 4 4 4 4 4 4 4 32 

70 4 4 4 4 4 4 4 4 32 

71 4 4 4 4 4 4 4 4 32 

72 4 4 4 4 4 4 4 4 32 

73 4 4 4 4 4 4 4 4 32 

74 4 4 4 4 4 4 4 4 32 

75 4 4 4 4 4 4 4 4 32 

76 4 4 4 4 3 4 2 4 29 

77 4 4 4 4 3 3 3 4 29 

78 4 4 4 4 4 4 4 4 32 

79 5 4 3 4 3 3 2 4 28 

80 4 4 4 4 3 3 4 4 30 

81 5 5 3 3 3 4 4 5 32 

82 5 5 3 3 3 2 5 5 31 

83 5 5 3 2 2 2 5 5 29 

84 5 5 2 2 2 2 5 5 28 

85 5 5 5 5 5 5 5 5 40 

82 5 5 2 2 5 5 5 5 34 

87 4 3 4 3 4 4 4 4 30 
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88 5 5 5 5 5 5 5 4 39 

89 5 5 4 4 4 4 4 4 34 

90 5 5 5 5 5 5 4 4 38 

91 4 4 4 4 4 4 4 4 32 

92 4 4 4 4 4 4 4 4 32 

93 5 5 5 5 4 4 5 4 37 
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Lampiran III : Uji Statistik 

Uji validitas X1 

Correlations 

 X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 X1.9 

X1.1

0 

BELA

NJA_

ONLIN

E_X1 

X1.1 Pearson Correlation 1 .498
**
 .521

**
 .355

**
 .464

*

*
 

.378
**
 .229

*
 .220

*
 .411

*

*
 

.355
*

*
 

.631
**
 

Sig. (2-tailed)  .000 .000 .000 .000 .000 .027 .034 .000 .000 .000 

N 93 93 93 93 93 93 93 93 93 93 93 

X1.2 Pearson Correlation .498
**
 1 .395

**
 .369

**
 .404

*

*
 

.436
**
 .329

**
 .380

*

*
 

.471
*

*
 

.356
*

*
 

.657
**
 

Sig. (2-tailed) .000  .000 .000 .000 .000 .001 .000 .000 .000 .000 

N 93 93 93 93 93 93 93 93 93 93 93 

X1.3 Pearson Correlation .521
**
 .395

**
 1 .402

**
 .177 .279

**
 .184 .296

*

*
 

.455
*

*
 

.426
*

*
 

.621
**
 

Sig. (2-tailed) .000 .000  .000 .089 .007 .077 .004 .000 .000 .000 

N 93 93 93 93 93 93 93 93 93 93 93 

X1.4 Pearson Correlation .355
**
 .369

**
 .402

**
 1 .383

*

*
 

.345
**
 .474

**
 .309

*

*
 

.296
*

*
 

.351
*

*
 

.645
**
 

Sig. (2-tailed) .000 .000 .000  .000 .001 .000 .003 .004 .001 .000 

N 93 93 93 93 93 93 93 93 93 93 93 

X1.5 Pearson Correlation .464
**
 .404

**
 .177 .383

**
 1 .605

**
 .430

**
 .237

*
 .444

*

*
 

.384
*

*
 

.643
**
 

Sig. (2-tailed) .000 .000 .089 .000  .000 .000 .022 .000 .000 .000 

N 93 93 93 93 93 93 93 93 93 93 93 

X1.6 Pearson Correlation .378
**
 .436

**
 .279

**
 .345

**
 .605

*

*
 

1 .558
**
 .404

*

*
 

.503
*

*
 

.470
*

*
 

.728
**
 

Sig. (2-tailed) .000 .000 .007 .001 .000  .000 .000 .000 .000 .000 

N 93 93 93 93 93 93 93 93 93 93 93 

X1.7 Pearson Correlation .229
*
 .329

**
 .184 .474

**
 .430

*

*
 

.558
**
 1 .432

*

*
 

.350
*

*
 

.587
*

*
 

.685
**
 

Sig. (2-tailed) .027 .001 .077 .000 .000 .000  .000 .001 .000 .000 

N 93 93 93 93 93 93 93 93 93 93 93 

X1.8 Pearson Correlation .220
*
 .380

**
 .296

**
 .309

**
 .237

*
 .404

**
 .432

**
 1 .448

*

*
 

.589
*

*
 

.649
**
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Sig. (2-tailed) .034 .000 .004 .003 .022 .000 .000  .000 .000 .000 

N 93 93 93 93 93 93 93 93 93 93 93 

X1.9 Pearson Correlation .411
**
 .471

**
 .455

**
 .296

**
 .444

*

*
 

.503
**
 .350

**
 .448

*

*
 

1 .627
*

*
 

.744
**
 

Sig. (2-tailed) .000 .000 .000 .004 .000 .000 .001 .000  .000 .000 

N 93 93 93 93 93 93 93 93 93 93 93 

X1.10 Pearson Correlation .355
**
 .356

**
 .426

**
 .351

**
 .384

*

*
 

.470
**
 .587

**
 .589

*

*
 

.627
*

*
 

1 .772
**
 

Sig. (2-tailed) .000 .000 .000 .001 .000 .000 .000 .000 .000  .000 

N 93 93 93 93 93 93 93 93 93 93 93 

BELANJ

A_ONLI

NE_X1 

Pearson Correlation .631
**
 .657

**
 .621

**
 .645

**
 .643

*

*
 

.728
**
 .685

**
 .649

*

*
 

.744
*

*
 

.772
*

*
 

1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 .000  

N 93 93 93 93 93 93 93 93 93 93 93 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

 

Uji Validitas X2 

 

Correlations 

 X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 X2.8 X2.9 

X2.1

0 

LITER

ASI_K

EUAN

GAN_

X2 

X2.1 Pearson Correlation 1 .502
**
 .415

*

*
 

.499
**
 .573

*

*
 

.443
**
 .330

**
 .427

*

*
 

.455
*

*
 

.310
*

*
 

.692
**
 

Sig. (2-tailed)  .000 .000 .000 .000 .000 .001 .000 .000 .003 .000 

N 93 93 93 93 93 93 93 93 93 93 93 

X2.2 Pearson Correlation .502
**
 1 .582

*

*
 

.331
**
 .469

*

*
 

.478
**
 .562

**
 .533

*

*
 

.237
*
 .420

*

*
 

.712
**
 

Sig. (2-tailed) .000  .000 .001 .000 .000 .000 .000 .022 .000 .000 

N 93 93 93 93 93 93 93 93 93 93 93 

X2.3 Pearson Correlation .415
**
 .582

**
 1 .567

**
 .476

*

*
 

.573
**
 .729

**
 .480

*

*
 

.363
*

*
 

.518
*

*
 

.785
**
 

Sig. (2-tailed) .000 .000  .000 .000 .000 .000 .000 .000 .000 .000 

N 93 93 93 93 93 93 93 93 93 93 93 
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X2.4 Pearson Correlation .499
**
 .331

**
 .567

*

*
 

1 .649
*

*
 

.506
**
 .467

**
 .461

*

*
 

.404
*

*
 

.525
*

*
 

.742
**
 

Sig. (2-tailed) .000 .001 .000  .000 .000 .000 .000 .000 .000 .000 

N 93 93 93 93 93 93 93 93 93 93 93 

X2.5 Pearson Correlation .573
**
 .469

**
 .476

*

*
 

.649
**
 1 .596

**
 .568

**
 .338

*

*
 

.272
*

*
 

.440
*

*
 

.742
**
 

Sig. (2-tailed) .000 .000 .000 .000  .000 .000 .001 .008 .000 .000 

N 93 93 93 93 93 93 93 93 93 93 93 

X2.6 Pearson Correlation .443
**
 .478

**
 .573

*

*
 

.506
**
 .596

*

*
 

1 .687
**
 .430

*

*
 

.407
*

*
 

.439
*

*
 

.761
**
 

Sig. (2-tailed) .000 .000 .000 .000 .000  .000 .000 .000 .000 .000 

N 93 93 93 93 93 93 93 93 93 93 93 

X2.7 Pearson Correlation .330
**
 .562

**
 .729

*

*
 

.467
**
 .568

*

*
 

.687
**
 1 .578

*

*
 

.352
*

*
 

.459
*

*
 

.789
**
 

Sig. (2-tailed) .001 .000 .000 .000 .000 .000  .000 .001 .000 .000 

N 93 93 93 93 93 93 93 93 93 93 93 

X2.8 Pearson Correlation .427
**
 .533

**
 .480

*

*
 

.461
**
 .338

*

*
 

.430
**
 .578

**
 1 .532

*

*
 

.417
*

*
 

.721
**
 

Sig. (2-tailed) .000 .000 .000 .000 .001 .000 .000  .000 .000 .000 

N 93 93 93 93 93 93 93 93 93 93 93 

X2.9 Pearson Correlation .455
**
 .237

*
 .363

*

*
 

.404
**
 .272

*

*
 

.407
**
 .352

**
 .532

*

*
 

1 .401
*

*
 

.617
**
 

Sig. (2-tailed) .000 .022 .000 .000 .008 .000 .001 .000  .000 .000 

N 93 93 93 93 93 93 93 93 93 93 93 

X2.10 Pearson Correlation .310
**
 .420

**
 .518

*

*
 

.525
**
 .440

*

*
 

.439
**
 .459

**
 .417

*

*
 

.401
*

*
 

1 .675
**
 

Sig. (2-tailed) .003 .000 .000 .000 .000 .000 .000 .000 .000  .000 

N 93 93 93 93 93 93 93 93 93 93 93 

LITERA

SI_KEU

ANGAN

_X2 

Pearson Correlation .692
**
 .712

**
 .785

*

*
 

.742
**
 .742

*

*
 

.761
**
 .789

**
 .721

*

*
 

.617
*

*
 

.675
*

*
 

1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 .000  

N 93 93 93 93 93 93 93 93 93 93 93 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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Uji Validitas Y 

Correlations 

 Y.1 Y.2 Y.3 Y.4 Y.5 Y.6 Y.7 Y.8 

PERILAKU_KONSU

MTIF_Y 

Y.1 Pearson Correlation 1 .536
**
 .420

*

*
 

.294
**
 .369

*

*
 

.335
**
 .392

**
 .447

*

*
 

.620
**
 

Sig. (2-tailed)  .000 .000 .004 .000 .001 .000 .000 .000 

N 93 93 93 93 93 93 93 93 93 

Y.2 Pearson Correlation .536
**
 1 .406

*

*
 

.369
**
 .375

*

*
 

.499
**
 .613

**
 .489

*

*
 

.714
**
 

Sig. (2-tailed) .000  .000 .000 .000 .000 .000 .000 .000 

N 93 93 93 93 93 93 93 93 93 

Y.3 Pearson Correlation .420
**
 .406

**
 1 .741

**
 .656

*

*
 

.648
**
 .438

**
 .287

*

*
 

.786
**
 

Sig. (2-tailed) .000 .000  .000 .000 .000 .000 .005 .000 

N 93 93 93 93 93 93 93 93 93 

Y.4 Pearson Correlation .294
**
 .369

**
 .741

*

*
 

1 .571
*

*
 

.517
**
 .417

**
 .301

*

*
 

.726
**
 

Sig. (2-tailed) .004 .000 .000  .000 .000 .000 .003 .000 

N 93 93 93 93 93 93 93 93 93 

Y.5 Pearson Correlation .369
**
 .375

**
 .656

*

*
 

.571
**
 1 .800

**
 .516

**
 .327

*

*
 

.790
**
 

Sig. (2-tailed) .000 .000 .000 .000  .000 .000 .001 .000 

N 93 93 93 93 93 93 93 93 93 

Y.6 Pearson Correlation .335
**
 .499

**
 .648

*

*
 

.517
**
 .800

*

*
 

1 .640
**
 .421

*

*
 

.830
**
 

Sig. (2-tailed) .001 .000 .000 .000 .000  .000 .000 .000 

N 93 93 93 93 93 93 93 93 93 

Y.7 Pearson Correlation .392
**
 .613

**
 .438

*

*
 

.417
**
 .516

*

*
 

.640
**
 1 .607

*

*
 

.788
**
 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000  .000 .000 

N 93 93 93 93 93 93 93 93 93 

Y.8 Pearson Correlation .447
**
 .489

**
 .287

*

*
 

.301
**
 .327

*

*
 

.421
**
 .607

**
 1 .647

**
 

Sig. (2-tailed) .000 .000 .005 .003 .001 .000 .000  .000 

N 93 93 93 93 93 93 93 93 93 

PERILA

KU_KO

Pearson Correlation .620
**
 .714

**
 .786

*

*
 

.726
**
 .790

*

*
 

.830
**
 .788

**
 .647

*

*
 

1 
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NSUMTI

F_Y 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000  

N 93 93 93 93 93 93 93 93 93 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 

 

Uji Reliabilitas X1 

Case Processing Summary 

 N % 

Cases Valid 93 100.0 

Excluded
a
 0 .0 

Total 93 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 
 

 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.865 10 

 

Uji Reliabilitas X2 

Case Processing Summary 

 N % 

Cases Valid 93 100.0 

Excluded
a
 0 .0 

Total 93 100.0 

a. Listwise deletion based on all variables in the 

procedure. 
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Reliability Statistics 

Cronbach's 

Alpha N of Items 

.897 10 

 

Uji Reliable Y 

Case Processing Summary 

 N % 

Cases Valid 93 100.0 

Excluded
a
 0 .0 

Total 93 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 
 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.881 8 
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Uji Asumsi Klasik 

1. Uji Normalitas 

 

One-Sample Kolmogorov-Smirnov Test 

 

Unstandardized 

Residual 

N 93 

Normal Parameters
a,b

 Mean .0000000 

Std. Deviation 5.25720188 

Most Extreme Differences Absolute .067 

Positive .040 

Negative -.067 

Test Statistic .067 

Asymp. Sig. (2-tailed) .200
c,d

 

a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 

d. This is a lower bound of the true significance. 

 

 

 

2. Uji multikolinieritas 

 

Coefficientsa 

Model 

Collinearity Statistics 

Tolerance VIF 

1 BELANJA_ONLINE_X1 .878 1.139 

LITERASI_KEUANGAN_X2 .878 1.139 

a. Dependent Variable: PERILAKU_KONSUMTIF_Y 
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3. Uji heteroskedastisitas 

 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 6.605 3.730  1.771 .080 

BELANJA_ONLINE_X1 -.106 .079 -.149 -1.334 .185 

LITERASI_KEUANGAN_X2 .056 .068 .091 .813 .418 

a. Dependent Variable: ABS_RES 

 

 

Uji Regresi Linier 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 4.915 6.374  .771 .443 

BELANJA_ONLINE_X1 .293 .136 .224 2.162 .033 

LITERASI_KEUANGAN_X2 .289 .117 .256 2.475 .015 

a. Dependent Variable: PERILAKU_KONSUMTIF_Y 

 

UJI DETERMINASI (R) 

 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .394
a
 .155 .137 5.315 

a. Predictors: (Constant), LITERASI_KEUANGAN_X2, 

BELANJA_ONLINE_X1 
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UJI HIPOTESIS (t) 

 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 4.915 6.374  .771 .443 

BELANJA_ONLINE_X1 .293 .136 .224 2.162 .033 

LITERASI_KEUANGAN_X2 .289 .117 .256 2.475 .015 

a. Dependent Variable: PERILAKU_KONSUMTIF_Y 

 

UJI SIMULTAN (F) 

 

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 468.019 2 234.010 8.283 .000
b
 

Residual 2542.712 90 28.252   

Total 3010.731 92    

a. Dependent Variable: PERILAKU_KONSUMTIF_Y 

b. Predictors: (Constant), LITERASI_KEUANGAN_X2, BELANJA_ONLINE_X1 
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Tabel r 

 

df = (N-1) 

Tingkat Signifikansi untukuji satu arah 

0.05 0.025 0.01 0.005 0.0005 

Tingkat Signifikansi untuk uji Dua arah 

0.01 0.05 0.02 0.01 0.001 

80 0.1829 0.2172 0.2565 0.2830 0.3568 

81 0.1818 0.2159 0.2550 0.2813 0.3547 

82 0.1807 0.2146 0.2535 0.2796 0.3527 

83 0.1796 0.2133 0.2520 0.2780 0.3507 

84 0.1786 0.2120 0.2505 0.2764 0.3487 

85 0.1775 0.2108 0.2491 0.2748 0.3468 

86 0.1765 0.2096 0.2477 0.2732 0.3449 

87 0.1755 0.2084 0.2463 0.2717 0.3430 

88 0.1745 0.2072 0.2449 0.2702 0.3412 

89 0.1735 0.2061 0.2435 0.2687 0.3393 

90 0.1726 0.2050 0.2422 0.2673 0.3375 

91 0.1716 0.2039 0.2409 0.2659 0.3358 

92 0.1707 0.2028 0.2396 0.2645 0.3341 

93 0.1698 0.2017 0.2384 0.2631 0.3323 

94 0.1689 0.2006 0.2371 0.2617 0.3307 

95 0.1680 0.1996 0.2359 0.2604 0.3290 

96 0.1671 0.1986 0.2347 0.2591 0.3274 

 

 


