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Lampiran 1 

KUISIONER PENELITIAN 

PENGARUH HARGA DAN KUALITAS PELAYANAN TERHADAP 

KEPUASAN PELANGGAN PADA WARUNG KOPI CHANDRA 

PATUMBAK 

 

I. KETERANGAN  

SS  = Sangat Setuju 

S  = Setuju 

KS  = Kurang Setuju 

TS  = Tidak Setuju 

STS  = Sangat Tidak Setuju 

 

II.  BOBOT NILAI 

SS  = 5 

S  = 4 

KS  = 3 

TS  = 2 

STS  = 1 

 

 

 

 



 

 

III. Variabel Harga (X1) 

(Berilah tanda √ pada kolom keterangan sesuai dengan jawaban) 

No PERTANYAAN KETERANGAN 

SS S KS TS STS 

1. Harga makanan dan minumannya sangat 

terjangkau. 

     

2. Harga sesuai dengan daya beli konsumen      

3.  Harga sesuai dengan kualitas rasa.      

4.  Harga sesuai dengan kuantitas (porsinya).      

5.  Harga disini lebih murah dibandingkan 

tempat lain. 

     

6.  Harga sesuai dengan cita rasa yang diberikan.      

 

III. Variabel Kualitas Pelayanan (X2) 

(Berilah tanda √ pada kolom keterangan sesuai dengan jawaban) 

No PERTANYAAN KETERANGAN 

SS S KS TS STS 

1. Karyawan Warung Kopi memberikan 

pelayanan yang cepat dalam menyajikan. 

     

2. Karyawan segera melayani anda saat sedang 

berkunjung. 

     



 

 

3.  Anda tidak terlalu lama mengantri dalam 

memesan makanan atau minuman. 

     

4.  Citra rasa menu yang disajikan selalu sama 

setiap kali anda berkunjung. 

     

5.  Karyawan selalu ada ketika dibutuhkan.      

6. Pelayan cukup ramah.      

7. Ruangan yang menarik dan meja yang 

tersedia bersih. 

     

 

V. Variabel Kepuasan Pelanggan (Y) 

(Berilah tanda √ pada kolom keterangan sesuai dengan jawaban) 

No PERTANYAAN KETERANGAN 

SS S KS TS STS 

1. Makanan/minuman yang disediakan sesuai 

dengan selera konsumen. 

     

2. Karyawan memberikan pelayanan yang baik.      

3.  Berminat untuk berkunjung kembali karena 

makanan/minuman yang dihidangkan 

memuaskan. 

     

4.  Berminat berkunjung kembali karena 

pelayanan yang diberikan memuaskan. 

     

5.  Berminat berkunjung kembali karena fasilitas      



 

 

penunjang yang disediakan memadai. 

6.  Harga yang ditawarkan sangat terjangkau      

7. Suasana lingkungannya menyenangkan      

8.  Failitas penunjang seperti cuci tangan dan 

tempat sholat yang ada sesuai dengan yang 

diharapkan. 

     

 

 

9. Merekomendasikan kepada teman karena 

fasilitas yang disediakan memadai. 

     

 

 

 

 

 

 

 

 

 

 

Lampiran 2 

TABULASI ANGKET 

1. Tabulasi Angket Harga (X1) 



 

 

No. 
Resp. 1 2 3 4 5 6 Total 

1 4 4 5 4 5 4 26 

2 5 5 4 5 4 5 28 

3 4 3 3 3 4 3 20 

4 4 4 3 4 3 4 22 

5 5 5 5 5 5 5 30 

6 4 4 4 4 4 4 24 

7 5 3 3 5 4 2 22 

8 4 4 3 3 4 4 22 

9 5 5 5 5 5 4 29 

10 5 5 3 5 5 2 25 

11 5 4 4 4 4 3 24 

12 4 4 3 4 4 4 23 

13 5 5 5 5 5 4 29 

14 4 5 4 4 4 4 25 

15 4 3 4 4 4 4 23 

16 5 4 5 5 5 3 27 

17 4 3 3 3 4 5 22 

18 5 5 5 5 5 4 29 

19 5 4 5 5 5 3 27 

20 3 3 3 3 3 3 18 

21 4 4 3 3 3 4 21 

22 4 4 4 4 4 5 25 

23 5 5 5 5 5 5 30 

24 4 4 5 5 5 4 27 

25 4 4 3 3 3 4 21 

26 3 4 4 4 4 5 24 

27 4 5 4 4 4 4 25 

28 3 4 3 3 4 3 20 

29 5 4 5 5 5 4 28 

30 3 3 4 4 4 4 22 

31 4 4 4 5 4 5 26 

32 5 5 5 4 5 4 28 

33 3 3 3 4 3 4 20 

34 4 4 4 3 4 3 22 

35 4 4 4 4 5 4 25 

36 5 5 5 5 4 5 29 

37 4 4 4 4 3 4 23 

38 4 4 4 3 3 1 19 

39 4 4 5 4 5 5 27 



 

 

40 5 5 5 5 4 4 28 

41 3 3 4 4 4 3 21 

42 4 4 5 5 4 3 25 

43 5 5 5 5 3 4 27 

44 4 5 4 4 4 4 25 

45 4 4 4 4 3 2 21 

46 5 4 5 5 4 5 28 

47 4 4 3 4 4 5 24 

48 5 4 4 5 5 3 26 

49 5 5 4 4 4 4 26 

50 3 3 3 3 1 5 18 

51 5 5 4 4 2 2 22 

52 4 4 4 4 4 1 21 

53 4 4 4 4 4 4 24 

54 4 5 5 5 5 3 27 

55 3 3 4 4 4 4 22 

56 3 3 3 5 4 3 21 

57 4 5 4 4 5 4 26 

58 4 4 1 4 4 3 20 

59 5 4 5 5 4 3 26 

60 3 4 3 3 4 4 21 

61 5 4 5 4 5 3 26 

62 4 4 3 3 3 5 22 

63 4 4 4 3 4 3 22 

64 4 4 4 4 3 3 22 

65 5 4 4 5 4 3 25 

66 4 3 4 2 3 3 19 

67 4 4 3 5 4 4 24 

68 4 4 3 4 4 4 23 

69 4 4 3 2 1 3 17 

70 4 4 4 4 5 5 26 

71 5 4 3 4 4 3 23 

72 4 3 3 4 4 3 21 

73 4 5 4 5 4 4 26 

74 4 4 4 2 4 4 22 

85 4 3 3 3 4 4 21 

76 4 3 4 4 5 4 24 

77 5 5 4 3 4 3 24 

78 3 3 3 4 4 4 21 

79 4 4 3 4 3 4 22 

80 4 3 3 4 5 4 23 



 

 

81 4 4 4 4 4 4 24 

82 4 4 4 3 4 3 22 

83 3 4 3 3 3 5 21 

84 4 3 4 5 5 4 25 

85 5 4 3 3 3 4 22 

86 5 4 4 5 4 4 26 

87 4 4 4 4 4 4 24 

88 4 4 5 5 4 3 25 

89 4 5 4 4 4 4 25 

90 3 3 4 4 5 4 23 

91 4 3 3 3 4 4 21 

 

2. Tabulasi Angket Kualitas Pelayanan (X2) 

No. 
Resp. 1 2 3 4 5 6 7 Total 

1 5 4 4 4 5 5 4 31 

2 4 5 5 5 4 4 5 32 

3 4 4 4 4 4 4 4 28 

4 4 4 4 4 3 3 4 26 

5 5 5 5 5 5 5 5 35 

6 4 4 4 4 4 4 4 28 

7 4 3 3 3 3 2 3 21 

8 4 4 4 4 4 4 4 28 

9 5 4 4 4 5 5 5 32 

10 4 5 5 5 4 4 4 31 

11 4 4 4 4 3 3 4 26 

12 5 4 3 4 5 5 4 30 

13 5 4 4 4 4 5 5 31 

14 5 5 5 4 4 5 4 32 

15 5 4 4 4 4 4 4 29 

16 4 5 5 4 5 4 5 32 

17 4 4 4 3 3 4 4 26 

18 5 5 5 4 4 5 5 33 

19 5 4 4 5 5 4 4 31 

20 3 3 3 3 3 3 3 21 

21 4 4 4 3 3 4 4 26 

22 4 4 4 4 4 4 4 28 

23 5 5 5 5 5 5 5 35 

24 4 5 5 4 4 5 4 31 



 

 

25 4 4 4 3 4 4 4 27 

26 5 5 5 3 4 4 3 29 

27 4 4 5 4 5 4 5 31 

28 3 3 4 3 3 3 4 23 

29 5 5 4 5 4 5 4 32 

30 3 4 4 3 5 4 3 26 

31 4 4 5 4 3 4 4 28 

32 5 5 4 5 3 4 4 30 

33 4 4 4 4 4 3 4 27 

34 4 4 3 5 5 4 4 29 

35 5 5 4 4 4 4 5 31 

36 5 5 4 4 4 3 5 30 

37 4 4 3 5 4 4 4 28 

38 3 3 4 4 5 3 4 26 

39 4 4 4 4 4 4 3 27 

40 5 5 5 4 4 3 4 30 

41 3 3 4 4 4 4 4 26 

42 4 4 5 4 3 4 5 29 

43 4 5 5 5 4 4 5 32 

44 4 5 4 4 4 3 4 28 

45 4 4 4 4 4 5 4 29 

46 5 4 5 4 4 4 5 31 

47 4 4 3 3 5 5 3 27 

48 5 4 4 4 4 5 4 30 

49 5 5 4 5 4 4 4 31 

50 4 4 4 3 5 4 4 28 

51 4 5 4 4 4 4 4 29 

52 5 5 5 4 4 5 5 33 

53 5 4 5 5 5 5 5 34 

54 5 5 5 5 4 3 5 32 

55 5 5 4 4 2 3 2 25 

56 4 5 4 4 4 4 4 29 

57 4 4 4 4 4 3 4 27 

58 5 5 4 4 4 5 4 31 

59 4 3 4 4 5 3 5 28 

60 5 3 5 5 4 5 4 31 

61 5 4 4 4 5 4 3 29 

62 4 4 4 3 5 2 3 25 

63 3 4 4 3 4 3 3 24 

64 4 4 3 3 5 4 4 27 

65 4 5 4 3 4 3 3 26 



 

 

66 4 4 3 4 4 3 3 25 

67 4 4 2 4 4 4 3 25 

68 5 5 4 4 4 4 4 30 

69 4 4 4 3 4 3 4 26 

70 4 4 4 3 5 3 4 27 

71 4 4 3 3 4 3 3 24 

72 4 4 3 3 4 3 4 25 

73 4 5 4 3 4 4 2 26 

74 5 4 4 3 3 4 4 27 

85 3 4 4 4 4 3 3 25 

76 4 3 3 4 2 4 2 22 

77 3 4 3 3 4 2 4 23 

78 4 5 4 3 3 3 4 26 

79 4 3 4 3 4 4 4 26 

80 5 5 4 4 4 3 3 28 

81 4 4 3 4 3 4 4 26 

82 4 4 3 3 3 3 3 23 

83 4 3 3 3 4 3 3 23 

84 4 4 3 3 3 3 3 23 

85 4 4 3 2 4 3 4 24 

86 4 3 4 4 2 3 4 24 

87 4 3 3 4 4 4 4 26 

88 4 4 3 3 4 3 3 24 

89 5 4 4 4 3 4 3 27 

90 4 5 4 2 4 2 4 25 

91 4 3 4 4 4 2 3 24 

 

 

 

 

3. Tabulasi Angket Kepuasan Pelanggan (Y) 

No. Resp. 1 2 3 4 5 6 7 8 9 Total  

1 4 4 4 5 4 4 4 5 5 39 

2 5 5 5 4 5 5 5 4 4 42 

3 3 3 3 4 3 3 3 4 4 30 

4 4 4 4 3 4 4 4 3 3 33 

5 4 4 4 4 5 5 5 5 5 41 

6 5 5 5 5 4 4 4 4 4 40 



 

 

7 4 4 4 4 3 3 3 3 3 31 

8 3 3 3 3 4 4 4 4 4 32 

9 4 4 4 5 3 4 4 5 5 38 

10 5 5 5 4 4 5 5 4 4 41 

11 3 3 3 4 4 3 3 3 4 30 

12 4 4 4 3 3 4 4 4 3 33 

13 5 5 5 4 4 4 5 5 5 42 

14 4 5 5 4 5 5 4 4 5 41 

15 3 4 3 3 4 3 4 3 4 31 

16 5 4 5 5 4 5 4 5 4 41 

17 3 4 4 3 4 4 3 3 4 32 

18 4 5 5 4 5 5 4 4 5 41 

19 5 4 4 5 4 4 5 5 4 40 

20 3 3 3 3 3 3 3 3 3 27 

21 4 3 4 4 4 3 3 4 4 33 

22 4 4 4 4 4 4 4 4 4 36 

23 5 5 5 5 5 5 5 5 5 45 

24 5 5 4 4 4 5 5 5 5 42 

25 3 3 4 4 4 3 3 3 4 31 

26 3 3 3 5 5 4 4 4 3 34 

27 4 5 4 5 4 4 4 4 4 38 

28 3 4 3 4 3 3 3 3 3 29 

29 5 4 4 4 5 5 5 5 5 42 

30 4 3 3 4 4 4 4 4 3 33 

31 5 5 5 4 4 4 5 4 4 40 

32 4 4 3 5 5 5 4 3 5 38 

33 4 4 4 3 5 3 4 4 4 35 

34 3 3 5 4 4 4 3 5 5 36 

35 4 4 3 4 4 4 4 3 4 34 

36 5 5 4 5 5 5 5 5 4 43 

37 4 4 4 4 5 4 4 4 5 38 

38 4 5 5 4 4 3 3 4 4 36 

39 4 4 4 5 4 5 4 4 3 37 

40 5 5 5 4 5 5 5 4 5 43 

41 4 4 3 3 4 4 4 4 4 34 

42 4 5 5 4 5 4 5 5 5 42 

43 5 4 4 4 5 5 5 4 3 39 

44 4 5 4 4 4 4 4 4 4 37 

45 4 4 4 5 3 3 3 4 2 32 

46 5 4 5 4 4 5 5 4 4 40 

47 4 4 4 4 3 3 4 5 4 35 



 

 

48 5 4 4 4 4 4 5 4 4 38 

49 4 5 5 3 5 4 4 4 4 38 

50 5 5 5 5 4 4 4 3 2 37 

51 4 4 4 4 4 4 3 4 3 34 

52 5 4 4 3 4 4 4 4 4 36 

53 5 4 4 4 5 5 5 5 5 42 

54 5 5 5 5 5 4 4 5 5 43 

55 4 4 4 4 4 4 4 5 3 36 

56 4 5 5 4 4 3 5 5 3 38 

57 4 4 3 4 4 4 4 5 3 35 

58 4 3 4 5 5 3 3 2 4 33 

59 4 4 4 4 4 5 5 4 3 37 

60 5 5 5 4 5 3 3 4 4 38 

61 4 4 4 3 4 4 4 4 4 35 

62 4 5 4 5 4 5 5 4 4 40 

63 5 3 4 4 4 4 3 5 4 36 

64 4 3 4 3 4 4 4 4 5 35 

65 5 5 5 4 4 4 5 4 4 40 

66 4 4 4 3 4 4 4 4 3 34 

67 4 5 3 4 4 4 5 3 4 36 

68 5 5 4 4 3 4 4 4 4 37 

69 5 5 4 3 3 5 5 4 4 38 

70 5 4 4 3 4 4 5 4 4 37 

71 4 4 3 2 4 4 4 4 5 34 

72 4 4 4 4 3 3 4 3 4 33 

73 4 4 5 5 4 4 4 4 3 37 

74 4 4 4 3 4 4 4 5 4 36 

85 5 4 4 3 4 4 3 3 4 34 

76 3 4 4 4 2 3 3 4 4 31 

77 5 4 5 4 5 4 4 4 4 39 

78 4 4 4 3 3 4 4 5 3 34 

79 4 4 3 3 4 4 4 4 3 33 

80 5 4 4 4 5 5 5 3 5 40 

81 4 4 5 4 4 3 4 4 4 36 

82 5 4 4 4 4 5 4 4 4 38 

83 5 5 5 4 4 4 4 4 4 39 

84 4 4 3 4 4 3 4 4 5 35 

85 4 3 5 3 4 4 4 4 4 35 

86 5 4 4 4 3 4 3 4 4 35 

87 5 4 4 5 4 4 4 3 4 37 

88 5 4 5 5 2 4 4 3 3 35 



 

 

89 4 4 3 3 4 4 4 4 4 34 

90 3 4 3 4 3 3 4 4 4 32 

91 5 4 4 4 4 4 4 3 3 35 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

 

 

Lampiran 3 

Hasil Uji Validitas 

Harga (X1) 

 



 

 

Correlations 

 X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 TOTAL 

X1.1 

Pearson 

Correlation 
1 .555** .443** .435** .273** -.105 .639** 

Sig. (2-tailed)  .000 .000 .000 .009 .322 .000 

N 91 91 91 91 91 91 91 

X1.2 

Pearson 

Correlation 
.555** 1 .434** .325** .161 .081 .634** 

Sig. (2-tailed) .000  .000 .002 .127 .446 .000 

N 91 91 91 91 91 91 91 

X1.3 

Pearson 

Correlation 
.443** .434** 1 .504** .442** .066 .757** 

Sig. (2-tailed) .000 .000  .000 .000 .537 .000 

N 91 91 91 91 91 91 91 

X1.4 

Pearson 

Correlation 
.435** .325** .504** 1 .505** .060 .748** 

Sig. (2-tailed) .000 .002 .000  .000 .572 .000 

N 91 91 91 91 91 91 91 

X1.5 

Pearson 

Correlation 
.273** .161 .442** .505** 1 .110 .673** 

Sig. (2-tailed) .009 .127 .000 .000  .300 .000 

N 91 91 91 91 91 91 91 

X1.6 

Pearson 

Correlation 
-.105 .081 .066 .060 .110 1 .359** 

Sig. (2-tailed) .322 .446 .537 .572 .300  .000 



 

 

N 91 91 91 91 91 91 91 

TOT

AL 

Pearson 

Correlation 
.639** .634** .757** .748** .673** .359** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000  

N 91 91 91 91 91 91 91 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 

 

 

 

 

 

 

 

 

 

 

Hasil Uji Validitas 

Kualitas Pelayanan (X2) 

Correlations 

 X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 TOTAL 



 

 

X2.1 

Pearson 

Correlation 
1 .451** .337** .416** .095 .479** .286** .661** 

Sig. (2-

tailed) 

 
.000 .001 .000 .370 .000 .006 .000 

N 91 91 91 91 91 91 91 91 

X2.2 

Pearson 

Correlation 
.451** 1 .428** .236* .106 .223* .223* .572** 

Sig. (2-

tailed) 
.000 

 
.000 .024 .319 .034 .034 .000 

N 91 91 91 91 91 91 91 91 

X2.3 

Pearson 

Correlation 
.337** .428** 1 .402** .134 .327** .525** .695** 

Sig. (2-

tailed) 
.001 .000 

 
.000 .206 .002 .000 .000 

N 91 91 91 91 91 91 91 91 

X2.4 

Pearson 

Correlation 
.416** .236* .402** 1 .139 .453** .404** .682** 

Sig. (2-

tailed) 
.000 .024 .000 

 
.189 .000 .000 .000 

N 91 91 91 91 91 91 91 91 

X2.5 

Pearson 

Correlation 
.095 .106 .134 .139 1 .268* .306** .468** 

Sig. (2-

tailed) 
.370 .319 .206 .189 

 
.010 .003 .000 

N 91 91 91 91 91 91 91 91 

X2.6 

Pearson 

Correlation 
.479** .223* .327** .453** .268* 1 .359** .712** 

Sig. (2-

tailed) 
.000 .034 .002 .000 .010 

 
.000 .000 

N 91 91 91 91 91 91 91 91 

X2.7 

Pearson 

Correlation 
.286** .223* .525** .404** .306** .359** 1 .699** 

Sig. (2-

tailed) 
.006 .034 .000 .000 .003 .000 

 
.000 

N 91 91 91 91 91 91 91 91 

TOT

AL 

Pearson 

Correlation 
.661** .572** .695** .682** .468** .712** .699** 1 

Sig. (2-

tailed) 
.000 .000 .000 .000 .000 .000 .000 

 



 

 

N 91 91 91 91 91 91 91 91 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Hasil Uji Validitas 

Kepuasan Pelanggan (Y) 

 

Correlations 

 Y1 Y2 Y3 Y4 Y5 Y6 Y7 Y8 Y9 TOTAL 



 

 

Y1 

Pearson 

Correlation 
1 .485** .502** .212* .246* .508** .499** .209* .135 .701** 

Sig. (2-tailed)  .000 .000 .043 .019 .000 .000 .046 .201 .000 

N 91 91 91 91 91 91 91 91 91 91 

Y2 

Pearson 

Correlation 
.485** 1 .495** .188 .190 .330** .487** .197 .156 .646** 

Sig. (2-tailed) .000  .000 .075 .072 .001 .000 .062 .140 .000 

N 91 91 91 91 91 91 91 91 91 91 

Y3 

Pearson 

Correlation 
.502** .495** 1 .261* .226* .235* .223* .253* .140 .618** 

Sig. (2-tailed) .000 .000  .013 .031 .025 .033 .016 .187 .000 

N 91 91 91 91 91 91 91 91 91 91 

Y4 

Pearson 

Correlation 
.212* .188 .261* 1 .095 .143 .076 .093 -.004 .386** 

Sig. (2-tailed) .043 .075 .013  .369 .178 .471 .380 .971 .000 

N 91 91 91 91 91 91 91 91 91 91 

Y5 

Pearson 

Correlation 
.246* .190 .226* .095 1 .428** .350** .139 .400** .575** 

Sig. (2-tailed) .019 .072 .031 .369  .000 .001 .189 .000 .000 

N 91 91 91 91 91 91 91 91 91 91 

Y6 

Pearson 

Correlation 
.508** .330** .235* .143 .428** 1 .628** .286** .272** .710** 

Sig. (2-tailed) .000 .001 .025 .178 .000  .000 .006 .009 .000 

N 91 91 91 91 91 91 91 91 91 91 

Y7 

Pearson 

Correlation 
.499** .487** .223* .076 .350** .628** 1 .353** .253* .715** 

Sig. (2-tailed) .000 .000 .033 .471 .001 .000  .001 .016 .000 

N 91 91 91 91 91 91 91 91 91 91 

Y8 

Pearson 

Correlation 
.209* .197 .253* .093 .139 .286** .353** 1 .288** .527** 

Sig. (2-tailed) .046 .062 .016 .380 .189 .006 .001  .006 .000 

N 91 91 91 91 91 91 91 91 91 91 

Y9 

Pearson 

Correlation 
.135 .156 .140 -.004 .400** .272** .253* .288** 1 .502** 

Sig. (2-tailed) .201 .140 .187 .971 .000 .009 .016 .006  .000 

N 91 91 91 91 91 91 91 91 91 91 

TO

TA

L 

Pearson 

Correlation 
.701** .646** .618** .386** .575** .710** .715** .527** .502** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000  



 

 

N 91 91 91 91 91 91 91 91 91 91 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Lampiran 4 

Hasil Uji Reliabilitas 

1. Variabel Harga (X1) 

Reliability Statistics 



 

 

Cronbach's Alpha N of Items 

.692 6 

 

2. Variabel Kualitas Pelayanan (X2) 

Reliability Statistics 

Cronbach's Alpha N of Items 

.760 7 

 

3. Variabel Kepuasan Pelanggan (Y) 

Reliability Statistics 

Cronbach's Alpha N of Items 

.772 9 

 

 

 

 

 

 

 

 

Lampiran 5 

Teknik Analisi Data 

Hasil Uji Regresi Linear Berganda 



 

 

Model Unstandardized Coefficients Standardized 

Coefficients 

B Std. Error Beta 

1 

(Constant) 11.812 2.693  

Harga .549 .115 .435 

Kualitas Pelayanan .417 .106 .360 

 

Normalitas 

One-Sample Kolmogorov-Smirnov Test 

 Unstandardized 

Residual 

N 91 

Normal Parametersa,b 
Mean 0E-7 

Std. Deviation 2.91463758 

Most Extreme Differences 

Absolute .069 

Positive .046 

Negative -.069 

Kolmogorov-Smirnov Z .658 

Asymp. Sig. (2-tailed) .780 

a. Test distribution is Normal. 

b. Calculated from data. 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

Uji Multikolinearitas 

Coefficientsa 

Model Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. Collinearity Statistics 

B Std. Error Beta Tolerance VIF 

1 

(Constant) 11.812 2.693 
 

4.386 .000 
  

Harga .549 .115 .435 4.762 .000 .688 1.454 

Kualitas 

Pelayanan 
.417 .106 .360 3.945 .000 .688 1.454 

a. Dependent Variable: Kepuasan Pelanggan 

 

Uji Heterokedastisitas 

 

 

 

 

 

 



 

 

Uji F  

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 

Regression 601.675 2 300.838 43.042 .000b 

Residual 615.072 88 6.989   

Total 1216.747 90    

a. Dependent Variable: Kepuasan Pelanggan 

b. Predictors: (Constant), Kualitas Pelayanan, Harga 

 

Uji t 

Coefficientsa 

Model Unstandardized Coefficients Standardized 

Coefficients 

t Sig. 

B Std. Error Beta 

1 

(Constant) 11.812 2.693  4.386 .000 

Harga .549 .115 .435 4.762 .000 

Kualitas Pelayanan .417 .106 .360 3.945 .000 

a. Dependent Variable: Kepuasan Pelanggan 

 

Uji Koefisien Determinasi (R2) 

Model Summary 

Model R R Square Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .703a .494 .483 2.644 

a. Predictors: (Constant), Kualitas Pelayanan, Harga 
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