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 Uji Realibilitas Kepuasan Pembelian (All) 
Variabel X 

 

Case Processing Summary 

 N % 

Cases 

Valid 93 100,0 

Excluded
a
 0 ,0 

Total 93 100,0 

a. Listwise deletion based on all variables in the 

procedure. 

 

Reliability Statistics 

Cronbach's 

Alpha 

Cronbach's 

Alpha Based on 

Standardized 

Items 

N of Items 

,908 ,913 18 

 

 Uji Realibilitas Keputusan Pembelian  

Variabel Y 

Case Processing Summary 

 N % 

Cases 

Valid 93 100,0 

Excluded
a
 0 ,0 

Total 93 100,0 



a. Listwise deletion based on all variables in the 

procedure. 

 
 

Reliability Statistics 

Cronbach's 

Alpha 

Cronbach's 

Alpha Based on 

Standardized 

Items 

N of Items 

,776 ,783 6 

 
 

Inter-Item Correlation Matrix 

 KeputusanPemb

elian 

KeputusanPemb

elian 

KeputusanPemb

elian 

KeputusanPemb

elian 

KeputusanPemb

elian 

KeputusanPemb

elian 

KeputusanPembelian 1,000 ,198 ,458 ,185 ,485 ,427 

KeputusanPembelian ,198 1,000 ,450 ,494 ,149 ,073 

KeputusanPembelian ,458 ,450 1,000 ,493 ,425 ,413 

KeputusanPembelian ,185 ,494 ,493 1,000 ,364 ,365 

KeputusanPembelian ,485 ,149 ,425 ,364 1,000 ,659 

KeputusanPembelian ,427 ,073 ,413 ,365 ,659 1,000 

 

 
 

  



 UJI CORRELATION VARIABEL X 

Descriptive Statistics 

 Statistic Bootstrap
a
 

Bias Std. Error 95% Confidence Interval 

Lower Upper 

KepuasanPelayanan1 

Mean 4,15 ,00 ,07 4,02 4,30 

Std. Deviation ,658 -,005 ,037 ,576 ,731 

N 93 0 0 93 93 

KepuasanPelayanan2 

Mean 4,01 ,00 ,06 3,88 4,12 

Std. Deviation ,580 -,004 ,051 ,468 ,681 

N 93 0 0 93 93 

KepuasanPelayanan3 

Mean 4,02 ,00 ,07 3,89 4,16 

Std. Deviation ,707 -,002 ,037 ,630 ,773 

N 93 0 0 93 93 

Tangible1 

Mean 3,92 ,00 ,08 3,76 4,08 

Std. Deviation ,769 -,004 ,046 ,675 ,857 

N 93 0 0 93 93 

Tangible2 

Mean 3,87 ,00 ,09 3,68 4,05 

Std. Deviation ,900 -,006 ,066 ,767 1,028 

N 93 0 0 93 93 

Tangible3 

Mean 3,75 ,00 ,11 3,54 3,97 

Std. Deviation 1,080 -,006 ,064 ,947 1,198 

N 93 0 0 93 93 

Realibity1 

Mean 4,24 ,00 ,07 4,11 4,37 

Std. Deviation ,632 -,005 ,052 ,530 ,734 

N 93 0 0 93 93 



Realibity2 

Mean 3,92 ,00 ,07 3,80 4,05 

Std. Deviation ,630 -,006 ,042 ,542 ,706 

N 93 0 0 93 93 

Realibity3 

Mean 4,06 ,00 ,06 3,95 4,19 

Std. Deviation ,622 -,008 ,053 ,512 ,722 

N 93 0 0 93 93 

Responsive1 

Mean 4,01 ,00 ,08 3,86 4,18 

Std. Deviation ,773 -,007 ,056 ,657 ,878 

N 93 0 0 93 93 

Responsive2 

Mean 4,12 ,00 ,06 4,00 4,24 

Std. Deviation ,605 -,005 ,040 ,516 ,673 

N 93 0 0 93 93 

Responsive3 

Mean 4,00 ,00 ,07 3,87 4,13 

Std. Deviation ,659 -,007 ,049 ,561 ,751 

N 93 0 0 93 93 

Assurance1 

Mean 3,91 ,00 ,08 3,74 4,09 

Std. Deviation ,830 -,009 ,064 ,690 ,939 

N 93 0 0 93 93 

Assurance2 

Mean 4,09 ,00 ,06 3,97 4,22 

Std. Deviation ,620 -,006 ,040 ,530 ,686 

N 93 0 0 93 93 

Assurance3 

Mean 3,95 ,01 ,07 3,83 4,10 

Std. Deviation ,697 -,009 ,045 ,606 ,773 

N 93 0 0 93 93 

Empathy1 

Mean 3,31 ,00 ,11 3,09 3,54 

Std. Deviation 1,083 -,012 ,057 ,953 1,179 

N 93 0 0 93 93 

Empathy2 Mean 3,87 ,00 ,08 3,71 4,02 



Std. Deviation ,783 -,010 ,059 ,653 ,884 

N 93 0 0 93 93 

Empathy3 

Mean 4,00 ,00 ,07 3,85 4,14 

Std. Deviation ,707 -,010 ,051 ,596 ,800 

N 93 0 0 93 93 

a. Unless otherwise noted, bootstrap results are based on 1000 bootstrap samples 

 

 UJI CORRELATION VARIABEL Y 

 

Descriptive Statistics 

 Statistic Bootstrap
a
 

Bias Std. Error 95% Confidence Interval 

Lower Upper 

KepuasanPelayanan1 

Mean 4,15 ,00 ,07 4,02 4,30 

Std. Deviation ,658 -,006 ,039 ,567 ,729 

N 93 0 0 93 93 

KeputusanPembelian 

Mean 4,20 ,00 ,09 4,03 4,38 

Std. Deviation ,841 -,008 ,085 ,669 ,998 

N 93 0 0 93 93 

KeputusanPembelian 

Mean 3,52 ,00 ,10 3,31 3,69 

Std. Deviation ,928 -,006 ,051 ,823 1,024 

N 93 0 0 93 93 

KeputusanPembelian 

Mean 4,10 ,00 ,08 3,95 4,25 

Std. Deviation ,738 -,008 ,047 ,637 ,824 

N 93 0 0 93 93 

KeputusanPembelian Mean 3,92 ,00 ,08 3,76 4,08 



Std. Deviation ,797 -,007 ,070 ,658 ,925 

N 93 0 0 93 93 

KeputusanPembelian 

Mean 4,20 ,00 ,09 4,04 4,38 

Std. Deviation ,802 -,008 ,053 ,694 ,897 

N 93 0 0 93 93 

KeputusanPembelian 

Mean 4,18 ,00 ,09 4,00 4,34 

Std. Deviation ,833 -,007 ,060 ,712 ,947 

N 93 0 0 93 93 

a. Unless otherwise noted, bootstrap results are based on 1000 bootstrap samples 

 

 UJI R 

 

Model Summary
b
 

Model R R Square Adjusted R 

Square 

Std. Error of the 

Estimate 

Durbin-Watson 

1 ,668
a
 ,446 ,407 2,619 1,448 

a. Predictors: (Constant), Total_Empathy, Total_Tangible, Total_Assurance, 

Total_Realibity, Total_KepuasanPelayanan, Total_Responsive 

b. Dependent Variable: KeputusanPembelian 

 

 Uji annova (Uji F) 

ANOVA
a
 

Model Sum of Squares Df Mean Square F Sig. 

1 

Regression 474,501 6 79,084 11,528 ,000
b
 

Residual 589,950 86 6,860   

Total 1064,452 92    



a. Dependent Variable: KeputusanPembelian 

b. Predictors: (Constant), Total_Empathy, Total_Tangible, Total_Assurance, Total_Realibity, 

Total_KepuasanPelayanan, Total_Responsive 

 

 
 



Kualitas Pelayanan 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.673 3 

 

Tangible 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.790 3 

 

Reability 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.614 3 

 

Responsive 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.765 3 

 

Assuance 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.817 3 



 

Empathy 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.695 3 

 

Kepuasan konsumen 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.776 6 

 

Untuk semua uji rebiality Diatas 0,60 ditanyakan valid 



1 2 3 1 2 3 1 2 3 1 2 3 1 2 3 1 2 3 1 2 3 4 5 6

1 4 4 4 12 3 4 3 10 4 4 4 12 4 4 4 12 5 4 4 13 4 4 4 12 4 3 3 4 4 5 23

2 4 4 4 12 5 5 3 13 3 4 4 11 3 4 3 10 2 3 4 9 5 3 3 11 2 2 3 3 3 2 15

3 5 4 5 14 4 4 5 13 4 4 5 13 5 5 5 15 4 4 4 12 4 5 5 14 4 4 4 5 5 5 27

4 5 4 5 14 4 4 5 13 4 4 4 12 5 5 5 15 5 5 5 15 4 5 5 14 4 5 5 4 4 4 26

5 4 4 4 12 4 5 5 14 4 4 4 12 4 4 4 12 4 4 4 12 3 3 3 9 5 3 3 4 4 3 22

6 5 5 5 15 4 5 5 14 5 4 4 13 5 4 5 14 5 5 4 14 5 4 5 14 5 4 4 4 4 4 25

7 5 5 5 15 5 5 5 15 5 5 5 15 5 5 5 15 5 5 5 15 5 5 5 15 5 5 5 5 5 5 30

8 5 5 5 15 5 5 5 15 5 5 5 15 5 5 5 15 5 5 5 15 5 5 5 15 5 5 5 5 5 5 30

9 4 4 3 11 4 4 4 12 3 4 4 11 4 4 4 12 4 4 4 12 3 3 4 10 4 3 4 4 5 3 23

10 5 5 5 15 5 5 5 15 5 5 5 15 5 5 5 15 5 5 5 15 5 5 5 15 5 5 5 5 5 5 30

11 5 5 5 15 5 5 5 15 5 5 5 15 5 5 5 15 5 5 5 15 5 5 5 15 5 5 5 5 5 5 30

12 5 4 4 13 4 4 3 11 5 5 2 12 2 5 2 9 2 4 2 8 5 2 4 11 2 2 2 4 4 4 18

13 4 4 4 12 5 2 1 8 5 3 4 12 4 5 5 14 5 5 4 14 5 5 3 13 3 3 4 3 3 3 19

14 5 3 5 13 5 5 5 15 5 5 5 15 5 3 3 11 3 4 5 12 5 5 4 14 5 5 5 4 3 2 24

15 4 5 4 13 4 4 4 12 4 4 4 12 4 4 4 12 4 4 4 12 4 4 4 12 4 4 4 4 4 4 24

16 4 4 4 12 4 4 4 12 4 4 4 12 3 4 4 11 3 3 3 9 4 3 2 9 3 3 4 3 2 2 17

17 5 4 4 13 4 5 4 13 4 3 4 11 5 4 3 12 3 4 5 12 4 4 3 11 5 5 5 5 4 4 28

18 4 4 4 12 4 4 4 12 4 3 3 10 2 3 4 9 4 4 4 12 2 2 4 8 4 4 4 2 3 4 21

19 4 2 4 10 4 2 5 11 5 3 3 11 4 5 5 14 5 5 5 15 1 2 4 7 3 3 4 4 4 4 22

20 4 3 4 11 4 4 4 12 4 4 5 13 4 5 4 13 4 4 4 12 4 3 4 11 4 4 4 3 3 2 20

21 3 3 3 9 3 4 3 10 4 3 3 10 5 5 4 14 4 4 3 11 3 4 4 11 3 3 5 4 3 3 21

22 5 5 5 15 5 5 5 15 5 5 5 15 5 5 5 15 5 5 5 15 5 5 5 15 5 5 5 5 5 5 30

23 4 3 4 11 3 4 3 10 5 3 4 12 3 4 3 10 2 3 5 10 3 4 4 11 4 3 3 4 3 5 22

24 5 5 5 15 5 5 5 15 5 5 5 15 5 5 5 15 5 5 5 15 5 5 5 15 5 5 5 5 5 5 30

25 5 4 3 12 4 3 3 10 5 4 3 12 3 3 4 10 3 4 3 10 4 3 3 10 4 4 4 4 4 4 24

26 5 5 5 15 5 5 5 15 5 5 5 15 5 5 5 15 5 5 5 15 5 5 5 15 5 5 5 5 5 5 30

27 4 5 4 13 3 4 4 11 4 3 4 11 4 4 4 12 3 4 3 10 3 3 4 10 4 3 3 4 4 4 22

28 4 5 3 12 4 4 4 12 4 4 3 11 3 3 3 9 2 4 3 9 2 2 4 8 4 2 3 3 2 4 18

29 4 4 4 12 4 4 4 12 4 3 3 10 3 3 4 10 3 3 4 10 3 3 3 9 3 4 3 4 3 3 20

30 5 5 4 14 5 5 4 14 5 5 5 15 5 5 5 15 4 4 4 12 3 4 3 10 5 3 4 4 5 3 24

31 3 4 4 11 4 3 4 11 4 4 4 12 3 3 3 9 4 3 3 10 3 4 4 11 4 3 3 4 3 3 20

32 5 5 5 15 5 5 5 15 5 5 5 15 5 5 5 15 5 5 5 15 5 5 5 15 5 5 5 5 5 5 30

33 3 5 4 12 4 4 4 12 5 3 5 13 4 4 3 11 5 4 3 12 3 2 3 8 1 4 4 4 4 4 21

34 5 5 5 15 5 5 5 15 5 5 5 15 5 5 5 15 5 5 5 15 5 5 5 15 5 5 5 5 5 5 30

35 4 4 5 13 5 5 4 14 4 4 3 11 4 4 4 12 3 4 4 11 3 4 4 11 5 4 3 4 5 3 24

36 5 4 5 14 4 4 5 13 4 4 4 12 4 4 4 12 4 4 4 12 4 4 4 12 2 4 4 4 4 4 22

37 5 3 4 12 4 4 5 13 5 5 4 14 4 4 4 12 3 4 3 10 2 3 4 9 5 2 5 5 4 5 26

38 3 4 5 12 3 1 3 7 3 4 5 12 3 4 3 10 2 3 3 8 2 5 3 10 3 3 3 4 5 3 21

39 4 4 4 12 4 4 4 12 4 4 4 12 4 4 3 11 4 5 4 13 3 4 4 11 4 3 4 3 4 4 22

40 4 4 4 12 4 5 4 13 3 4 4 11 4 4 4 12 5 5 4 14 3 4 4 11 5 3 4 4 4 5 25

41 5 4 4 13 5 5 5 15 5 4 4 13 4 4 4 12 4 4 4 12 4 4 4 12 4 4 4 4 4 4 24

42 3 4 4 11 4 4 3 11 4 4 4 12 4 3 4 11 4 4 4 12 3 4 3 10 4 4 4 4 4 4 24

43 4 4 4 12 4 4 4 12 4 4 3 11 3 4 4 11 3 3 4 10 2 3 4 9 4 2 4 4 4 4 22

44 4 4 5 13 4 4 4 12 5 4 4 13 4 4 4 12 4 4 3 11 4 4 4 12 4 5 4 4 4 4 25

45 5 4 5 14 5 5 5 15 5 4 5 14 5 5 4 14 5 5 5 15 4 5 5 14 5 3 5 5 5 5 28

46 5 4 5 14 4 3 5 12 3 3 4 10 5 5 4 14 4 4 4 12 3 4 4 11 3 2 3 3 3 3 17

47 4 4 4 12 4 4 4 12 4 4 4 12 4 4 4 12 4 4 4 12 4 4 4 12 4 4 4 4 4 4 24

48 5 4 5 14 5 5 5 15 4 3 4 11 3 4 5 12 4 5 4 13 3 3 3 9 4 4 4 4 4 4 24

49 4 4 4 12 4 4 4 12 5 4 4 13 5 4 4 13 4 4 4 12 3 4 4 11 4 3 5 4 4 4 24

50 4 4 4 12 3 3 3 9 4 3 4 11 4 4 4 12 4 4 3 11 4 4 4 12 4 3 4 3 4 4 22

51 4 4 3 11 4 4 5 13 5 5 4 14 4 3 3 10 4 4 4 12 3 3 3 9 3 4 4 4 4 4 23

52 3 4 4 11 4 4 4 12 4 4 4 12 3 3 4 10 4 4 4 12 3 4 4 11 3 4 3 4 3 4 21

53 4 4 4 12 3 4 4 11 3 4 4 11 3 4 4 11 3 4 4 11 4 4 3 11 4 4 4 4 4 4 24

54 5 3 5 13 4 4 4 12 4 4 4 12 4 4 4 12 4 4 4 12 4 4 4 12 3 4 4 4 3 3 21

55 4 4 4 12 4 5 4 13 4 4 4 12 5 4 4 13 5 5 4 14 4 4 4 12 5 4 5 4 4 4 26

56 4 4 4 12 4 4 4 12 4 4 4 12 4 4 4 12 4 4 4 12 4 4 4 12 4 3 4 4 4 4 23

57 3 4 3 10 3 4 3 10 4 3 3 10 5 4 4 13 4 4 3 11 3 4 4 11 4 3 3 3 3 4 20

58 4 4 4 12 3 3 3 9 4 3 4 11 3 4 4 11 3 3 4 10 4 4 5 13 4 2 4 4 3 4 21

59 3 4 3 10 3 4 4 11 4 4 4 12 3 4 4 11 3 4 3 10 4 4 4 12 5 2 3 1 4 4 19

60 4 3 3 10 4 4 4 12 3 3 3 9 4 3 4 11 2 3 3 8 2 3 5 10 4 3 3 2 4 4 20

61 3 4 3 10 4 4 4 12 4 3 4 11 4 4 4 12 4 4 4 12 3 4 4 11 4 3 4 4 4 4 23

62 5 4 4 13 5 4 5 14 5 4 5 14 5 5 5 15 5 4 5 14 2 4 3 9 5 5 5 4 4 4 27

63 3 4 4 11 4 4 5 13 4 4 4 12 4 4 4 12 4 4 4 12 2 2 2 6 4 3 4 4 4 4 23

64 5 4 4 13 5 5 5 15 4 4 4 12 5 5 5 15 5 5 5 15 4 4 4 12 4 4 4 5 4 4 25

65 4 4 4 12 4 4 4 12 5 5 4 14 4 4 4 12 4 4 4 12 5 5 5 15 4 4 4 5 5 5 27

66 5 4 5 14 5 4 4 13 5 4 4 13 5 5 5 15 5 5 5 15 4 4 4 12 5 4 5 5 5 5 29

67 4 4 3 11 4 3 3 10 4 4 4 12 4 4 4 12 4 4 3 11 2 4 4 10 4 4 3 3 3 3 20

68 4 4 5 13 5 2 4 11 5 4 4 13 5 4 4 13 4 5 5 14 4 4 4 12 4 5 4 5 3 4 25

69 4 4 4 12 3 3 3 9 4 4 5 13 4 5 4 13 4 4 4 12 4 5 5 14 4 3 4 5 5 5 26

70 4 4 3 11 4 3 2 9 4 4 5 13 4 4 3 11 4 4 4 12 3 3 4 10 5 3 4 3 4 5 24

71 4 4 4 12 3 4 3 10 4 3 4 11 4 4 4 12 4 4 4 12 4 4 5 13 5 3 4 3 4 4 23

72 4 4 4 12 4 3 2 9 4 3 4 11 4 4 4 12 4 4 4 12 4 4 5 13 4 2 4 4 5 5 24

73 4 4 4 12 3 3 2 8 4 4 4 12 4 4 3 11 4 4 4 12 2 4 5 11 4 2 4 4 5 5 24

74 4 3 3 10 3 3 2 8 4 3 4 11 4 4 4 12 4 4 3 11 2 4 4 10 5 3 4 3 4 4 23

75 4 4 4 12 3 2 2 7 4 4 4 12 4 4 4 12 4 4 4 12 3 4 4 11 5 4 3 3 5 3 23

76 4 4 4 12 3 3 3 9 2 3 4 9 4 4 4 12 4 4 4 12 2 3 4 9 4 3 4 3 5 5 24

77 4 4 3 11 3 3 2 8 4 4 4 12 3 4 4 11 4 4 4 12 2 3 3 8 4 4 4 3 5 5 25

78 4 3 4 11 4 3 2 9 4 4 4 12 4 4 4 12 4 4 4 12 2 4 4 10 4 4 4 4 5 5 26

79 4 4 3 11 3 4 2 9 4 4 4 12 4 4 4 12 4 4 4 12 3 4 4 11 5 3 4 4 5 5 26

80 4 4 3 11 3 3 2 8 5 4 4 13 3 4 4 11 4 4 3 11 2 4 5 11 5 3 5 4 5 5 27

81 4 4 3 11 3 3 2 8 4 4 4 12 4 4 4 12 4 4 4 12 2 4 4 10 5 3 5 4 5 5 27

82 4 4 4 12 3 2 2 7 4 4 4 12 4 4 3 11 4 4 4 12 2 4 4 10 5 3 4 3 5 5 25

Jumlah Keputusan Pembelian JumlahJumlah JumlahAssurance Responsive ResponsiveResponden Jumlah Jumlah JumlahKualitas Pelayanan Tangible Reability



83 4 4 4 12 3 3 3 9 4 4 4 12 4 4 4 12 4 4 4 12 2 4 4 10 5 3 4 4 5 5 26

84 3 4 3 10 3 3 3 9 4 4 4 12 4 4 4 12 4 4 4 12 3 4 4 11 5 2 3 3 5 5 23

85 4 4 4 12 2 3 4 9 4 4 4 12 4 4 4 12 4 4 4 12 2 4 4 10 5 3 5 4 5 5 27

86 3 3 3 9 4 3 4 11 4 4 4 12 4 4 3 11 4 3 3 10 3 4 4 11 5 4 5 5 5 5 29

87 3 4 4 11 4 3 5 12 4 4 4 12 4 4 4 12 4 3 3 10 1 3 3 7 5 3 5 5 5 5 28

88 4 4 3 11 3 3 2 8 5 4 4 13 4 4 4 12 4 4 4 12 2 4 4 10 4 2 4 3 5 5 23

89 3 3 3 9 4 3 2 9 4 4 3 11 2 4 4 10 2 3 3 8 2 4 3 9 4 3 5 3 5 5 25

90 5 4 5 14 4 4 4 12 5 3 4 12 3 4 3 10 4 5 4 13 2 4 4 10 4 5 5 5 5 5 29

91 4 3 3 10 2 4 2 8 4 4 4 12 4 3 4 11 3 4 3 10 3 4 4 11 5 3 5 4 5 5 27

92 4 4 3 11 3 5 2 10 4 3 5 12 4 4 3 11 3 3 3 9 3 4 4 11 5 3 5 3 5 4 25

93 4 4 4 12 5 5 5 15 4 4 3 11 3 3 3 9 3 3 4 10 2 4 4 10 5 4 5 4 5 5 28



UJI VALIDITAS UNTUK LAMPIRAN LUTFHIA 

UJI VALIDITAS KUALITAS PELAYANAN 

 

Correlations 

 kualitaspelay

anan1 

kualitaspelay

anan2 

kualitaspelay

anan3 

kualitaspelayanan

1 

Pearson 

Correlation 
1 .280

**
 .577

**
 

Sig. (2-tailed)  .007 .000 

N 93 93 93 

kualitaspelayanan

2 

Pearson 

Correlation 
.280

**
 1 .344

**
 

Sig. (2-tailed) .007  .001 

N 93 93 93 

kualitaspelayanan

3 

Pearson 

Correlation 
.577

**
 .344

**
 1 

Sig. (2-tailed) .000 .001  

N 93 93 93 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

  



UJI VALIDITAS TANGIBLE 

 

Correlations 

 tangible1 tangible2 tangible3 

tangible1 

Pearson 

Correlation 
1 .520

**
 .605

**
 

Sig. (2-tailed)  .000 .000 

N 93 93 93 

tangible2 

Pearson 

Correlation 
.520

**
 1 .582

**
 

Sig. (2-tailed) .000  .000 

N 93 93 93 

tangible3 

Pearson 

Correlation 
.605

**
 .582

**
 1 

Sig. (2-tailed) .000 .000  

N 93 93 93 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

  



UJI VALIDITAS REABILITY 

 

Correlations 

 reability

1 

reability

2 

reability

3 

reability

1 

Pearson 

Correlation 
1 .427

**
 .237

*
 

Sig. (2-tailed)  .000 .022 

N 93 93 93 

reability

2 

Pearson 

Correlation 
.427

**
 1 .373

**
 

Sig. (2-tailed) .000  .000 

N 93 93 93 

reability

3 

Pearson 

Correlation 
.237

*
 .373

**
 1 

Sig. (2-tailed) .022 .000  

N 93 93 93 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

  



UJI VALIDITAS RESPONSIVE  

 

Correlations 

 responsive1 responsive2 responsive3 

responsive1 

Pearson 

Correlation 
1 .532

**
 .512

**
 

Sig. (2-tailed)  .000 .000 

N 93 93 93 

responsive2 

Pearson 

Correlation 
.532

**
 1 .545

**
 

Sig. (2-tailed) .000  .000 

N 93 93 93 

responsive3 

Pearson 

Correlation 
.512

**
 .545

**
 1 

Sig. (2-tailed) .000 .000  

N 93 93 93 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

  



UJI VALIDITAS ASSURANCE 

 

Correlations 

 assurance1 assurance2 assurance3 

assurance1 

Pearson 

Correlation 
1 .734

**
 .537

**
 

Sig. (2-tailed)  .000 .000 

N 93 93 93 

assurance2 

Pearson 

Correlation 
.734

**
 1 .564

**
 

Sig. (2-tailed) .000  .000 

N 93 93 93 

assurance3 

Pearson 

Correlation 
.537

**
 .564

**
 1 

Sig. (2-tailed) .000 .000  

N 93 93 93 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 

  



UJI VALIDITAS EMPATHY 

 

Correlations 

 empathy

1 

empathy2 empathy

3 

empathy1 

Pearson 

Correlation 
1 .496

**
 .355

**
 

Sig. (2-tailed)  .000 .000 

N 93 93 93 

empathy2 

Pearson 

Correlation 
.496

**
 1 .530

**
 

Sig. (2-tailed) .000  .000 

N 93 93 93 

empathy3 

Pearson 

Correlation 
.355

**
 .530

**
 1 

Sig. (2-tailed) .000 .000  

N 93 93 93 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

  



UJI VALIDITAS KEPUTUSAN PEMEBELIAN 

 

Correlations 

 keputusanpem

belian1 

keputusanpem

belian2 

keputusanpem

belian3 

keputusanpem

belian4 

keputusanpem

belian5 

keputusanpem

belian6 

keputusanpembelian1 

Pearson Correlation 1 .198 .458
**

 .185 .485
**

 .427
**

 

Sig. (2-tailed)  .058 .000 .075 .000 .000 

N 93 93 93 93 93 93 

keputusanpembelian2 

Pearson Correlation .198 1 .450
**

 .494
**

 .149 .015 

Sig. (2-tailed) .058  .000 .000 .154 .484 

N 93 93 93 93 93 93 

keputusanpembelian3 

Pearson Correlation .458
**

 .450
**

 1 .493
**

 .425
**

 .413
**

 

Sig. (2-tailed) .000 .000  .000 .000 .000 

N 93 93 93 93 93 93 

keputusanpembelian4 

Pearson Correlation .185 .494
**

 .493
**

 1 .364
**

 .365
**

 

Sig. (2-tailed) .075 .000 .000  .000 .000 

N 93 93 93 93 93 93 

keputusanpembelian5 

Pearson Correlation .485
**

 .149 .425
**

 .364
**

 1 .659
**

 

Sig. (2-tailed) .000 .154 .000 .000  .000 

N 93 93 93 93 93 93 

keputusanpembelian6 

Pearson Correlation .427
**

 .073 .413
**

 .365
**

 .659
**

 1 

Sig. (2-tailed) .000 .484 .000 .000 .000  

N 93 93 93 93 93 93 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 



Scale: ALL VARIABLES (KUALITAS PELAYANAN) 

 

 

Case Processing Summary 

 N % 

Cases 

Valid 93 100.0 

Excluded
a
 0 .0 

Total 93 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.673 3 

 

Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale Variance if 

Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's Alpha 

if Item Deleted 

kualitaspelayanan1 8.0323 1.119 .539 .504 

kualitaspelayanan2 8.1720 1.470 .353 .730 

kualitaspelayanan3 8.1613 .985 .584 .435 

 

 
Scale: ALL VARIABLES (TANGIBLE) 

 

Case Processing Summary 

 N % 

Cases 

Valid 93 100.0 

Excluded
a
 0 .0 

Total 93 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.790 3 



 

Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale Variance if 

Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's Alpha 

if Item Deleted 

tangible1 7.6237 3.107 .636 .728 

tangible2 7.6774 2.764 .619 .728 

tangible3 7.7957 2.121 .679 .678 

 
 

Scale: ALL VARIABLES (REABILITY) 

 

 

 

Case Processing Summary 

 N % 

Cases 

Valid 93 100.0 

Excluded
a
 0 .0 

Total 93 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.614 3 

 

 

Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale Variance if 

Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's Alpha 

if Item Deleted 

reability1 7.9892 1.076 .402 .544 

reability2 8.3011 .974 .509 .383 

reability3 8.1613 1.137 .361 .599 

 
 

  



Scale: ALL VARIABLES (Responsive) 

 

 

 

Case Processing Summary 

 N % 

Cases 

Valid 93 100.0 

Excluded
a
 0 .0 

Total 93 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.765 3 

 

 

Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale Variance if 

Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's Alpha 

if Item Deleted 

responsive1 8.1183 1.236 .593 .704 

responsive2 8.0108 1.554 .618 .671 

responsive3 8.1290 1.461 .600 .681 

 
 

  



Scale: ALL VARIABLES (ASSURANCE) 
 

 

Case Processing Summary 

 N % 

Cases 

Valid 93 100.0 

Excluded
a
 0 .0 

Total 93 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.817 3 

 

 

Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale Variance if 

Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's Alpha 

if Item Deleted 

assurance1 8.0323 1.358 .711 .718 

assurance2 7.8602 1.795 .748 .692 

assurance3 8.0000 1.826 .588 .826 

 
 

Scale: ALL VARIABLES (EMPATHY) 

 

Case Processing Summary 

 N % 

Cases 

Valid 93 100.0 

Excluded
a
 0 .0 

Total 93 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 



Reliability Statistics 

Cronbach's Alpha N of Items 

.695 3 

 

 

Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale Variance if 

Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's Alpha 

if Item Deleted 

empathy1 7.8710 1.701 .490 .690 

empathy2 7.3118 2.217 .613 .490 

empathy3 7.1828 2.629 .493 .641 

 
 

Scale: ALL VARIABLES (KEPUASAN KONSUMEN) 

 

Case Processing Summary 

 N % 

Cases 

Valid 93 100.0 

Excluded
a
 0 .0 

Total 93 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.776 6 

 

Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale Variance if 

Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's Alpha 

if Item Deleted 

kepuasankosumen1 19.9247 8.483 .485 .752 

kepuasankonsumen2 20.6129 8.718 .363 .788 

kepuasankonsumen3 20.0323 8.249 .655 .713 

kepuasankonsumen4 20.2043 8.425 .542 .738 

kepuasankonsumen5 19.9247 8.201 .594 .725 

kepuasankonsumen6 19.9462 8.291 .539 .739 

 



KUESIONER 

PENGARUH KUALITAS PELAYANAN TERHADAP KEPUTUSAN PEMBELIAN 

(STUDI KASUS PADA MAHASISWA FAKULTAS EKONOMI UISU) 

Saya mahasiswi Universitas Islam Sumatera Utara jurusan Ekonomi Manajemen Pemasaran. 

Saya sedang melakukan penelitian untuk menyelesaikan laporan akhir, saya sangat berharap 

mahasiswa FE UISU untuk mengisi lembar kuesioner dengan jawaban yang sebenarnya. 

 

Petunjuk 

1. Dari daftar pertanyaan yang ada dikelompokkan dalam 5 (lima) bagian utama indikator 

pengukuran (Lihat Tabel). 

2. Responden diharapkan membaca terlebih dahulu diskripsi masing-masing pertanyaan 

sebelum memberikan jawaban. 

3. Responden dapat memberikan jawaban dengan memberikan tanda silang (X) di kolom 

pada salah satu pilihan jawaban yang tersedia. Hanya satu jawaban saja yang dimungkinkan 

untuk setiap pertanyaan. 

4. Pada masing-masing pertanyaan terdapat lima alternative jawaban yang mengacu pada 

teknik skala Likert, yaitu:  

 Sangat Tidak Setuju (STS) = 1  

 Tidak Setuju (S) = 2  

 Netral (N) = 3  

 Setuju (S) = 4  

 Sangat Setuju (SS) = 5  

5. Data responden dan semua informasi yang diberikan akan dijamin kerahasiaannya,oleh 

sebab itu dimohon untuk mengisi kuesioner dengan sebenarnya dan seobjektif mungkin. 

 

 

Identitas responden 

 Nama/Inisial  : 

 Semester : 

 Jenis kelamin : 

 



PERTANYAAN KUESIONER 

 Berikanlah tanda checklist (√) pada skor jawaban yang menurut anda paling sesuai dengan 

keadaan anda untuk masing masing item pertanyaan. 

No  Pertanyaan Tanggapan 

 Kualitas pelayanan SS S N TS STS 

1 Saya puas terhadap kesigapan karyawan 

dalam membantu pelanggan 

     

2 Saya puas terhadap fasilitas dan keamanan 

yang diberikan 

     

3 Saya puas terhadap penampilan produk yang 

ditawarkan McDonald’s 

     

  

 

No  Pertanyaan Tanggapan 

 Tangible  SS S N TS STS 

1 Penampilan karyawan McDonald’s menarik 

dan rapi 

     

2 Papan menu McDonald’s terlihat dengan 

jelas 

     

 

 

 

No  Pertanyaan Tanggapan 

 Reability SS S N TS STS 

1 Produk yang dibuat sesuai dengan pesanan      

2 Waktu yang diperlukan untuk membuat 

pesanan sesuai dengan yang dijanjikan 

     

3 Kualitas produk yang dihidangkan kepada 

konsumen dapat selalu dipertahankan 

     

 

 

No  Pertanyaan Tanggapan 

 Responsive SS S N TS STS 

1 

 

Pelayan McDonald’s selalu tanggap dalam 

memberikan layanan 

    

 

 

2 Pelayan McDonald mampu memberikan 

pelayan dengan cepat 

     

 

 

No  Pertanyaan Tanggapan 

 Assurance SS S N TS STS 

1 

 

karyawan McDonald’s selalu menyapa 

konsumen dengan senyum 

    

 

 

2 karyawan McDonald’s selalu berbicara 

dengan sopan kepada konsumen 

     

3 karyawan McDonald’s memberikan rasa 

keamanan kepada konsumen 

     



 

No  Pertanyaan Tanggapan 

 Empathy SS S N TS STS 

1 Manager McDonald’s mudah ditemui bila 

diperlukan 

     

2 Karyawan McDonald’s memahami apa yang 

diinginkan oleh konsumen 

     

3 Karyawan McDonald’s membantu 

pelanggan yang bingung dalam melakukan 

pesanan 

     

 

 

No  Pertanyaan Tanggapan 

 Keputusan pembelian SS S N TS STS 

1 Saya mengetahui informasi McDonald’s 

karena pernah mengkonsumsi 

     

2 Saya selalu memberikan kritikan dan saran 

terhadap pihak McDonald’s 

     

3 Saya yakin bahwa produk McDonald’s 

adalah produk yang layak untuk dikonsumsi 

     

4 Saya mengkonsumsi McDonald’s karena 

banyak store yang buka 24 jam 

     

5 Saya tertarik untuk membeli kembali produk 

McDanold’s 

     

6 Saya merasa puas mengkonsumsi 

McDonald’s 

     

 

 

 

 










