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HASIL UJI KATEGORI 

VARIABEL EXPERENTIAL MARKETING 

 

 

Kategori 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Rendah 2 2.0 2.0 2.0 

Sedang 58 58.0 58.0 60.0 

Tinggi 40 40.0 40.0 100.0 

Total 100 100.0 100.0  

 

VARIABEL KUALITAS PELAYANAN 

 

Kategori 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Rendah 5 5.0 5.0 5.0 

Sedang 64 64.0 64.0 69.0 

Tinggi 31 31.0 31.0 100.0 

Total 100 100.0 100.0  

 

 

VARIABEL KEPUASAN KONSUMEN 

 

Kategori 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Rendah 7 7.0 7.0 7.0 

Sedang 72 72.0 72.0 79.0 

Tinggi 21 21.0 21.0 100.0 

Total 100 100.0 100.0  

 

VARIABEL LOYALITAS KONSUMEN 

 

Loyalitas_konsumen 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Rendah 7 7.0 7.0 7.0 

Sedang 81 81.0 81.0 88.0 

Tinggi 12 12.0 12.0 100.0 

Total 100 100.0 100.0  

 



HASIL UJI NORMALITAS 

 

N-PAR TEST 

 

One-Sample Kolmogorov-Smirnov Test 

 

Experential_Mar

keting 

Kualitas_Layana

n 

Kepuasan_Kons

umen 

Loyalitas_Konsu

men 

N 100 100 100 100 

Normal Parameters
a,b

 Mean 25.1300 24.1700 22.7400 28.2400 

Std. Deviation 4.30329 4.63638 4.46676 4.03800 

Most Extreme Differences Absolute .070 .060 .089 .085 

Positive .070 .053 .089 .085 

Negative -.070 -.060 -.058 -.050 

Test Statistic .070 .060 .089 .085 

Asymp. Sig. (2-tailed) .200
c,d

 .200
c,d

 .449
c
 .449

c
 

a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 

d. This is a lower bound of the true significance. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



HASIL UJI DESKRIPTIF 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Descriptive Statistics 

 N Minimum Maximum Mean Std. Deviation 

Experential_Marketing 100 15.00 36.00 25.1300 4.30329 

Kualitas_Layanan 100 12.00 38.00 24.1700 4.63638 

Kepuasan_Konsumen 100 13.00 33.00 22.7400 4.46676 

Loyalitas_Konsumen 100 19.00 39.00 28.2400 4.03800 

Valid N (listwise) 100     



HASIL UJI LINIERITAS 

Case Processing Summary 

 

Cases 

Included Excluded Total 

N Percent N Percent N Percent 

Loyalitas_Konsumen  * 

Experential_Marketing 
100 100.0% 0 0.0% 100 100.0% 

Loyalitas_Konsumen  * 

Kualitas_Layanan 
100 100.0% 0 0.0% 100 100.0% 

Loyalitas_Konsumen  * 

Kepuasan_Konsumen 
100 100.0% 0 0.0% 100 100.0% 

Loyalitas_Konsumen  * Experential_Marketing 
 

 
Loyalitas_Konsumen  * Kualitas_Layanan 

 
Loyalitas_Konsumen  * Kepuasan_Konsumen 
 

ANOVA Table 

 

Sum of 

Squares df Mean Square F Sig. 

Loyalitas_Konsumen 

* 

Experential_Marketin

g 

Between Groups (Combined) 432.395 17 25.435 1.765 .047 

Linearity 231.793 1 231.793 16.082 .000 

Deviation from 

Linearity 
200.602 16 12.538 .870 .605 

Within Groups 1181.845 82 14.413   

Total 1614.240 99    

ANOVA Table 

 

Sum of 

Squares df 

Mean 

Square F Sig. 

Loyalitas_Konsumen * 

Kualitas_Layanan 

Between 

Groups 

(Combined) 361.961 19 19.051 1.217 .266 

Linearity 75.908 1 75.908 4.849 .031 

Deviation from 

Linearity 
286.053 18 15.892 1.015 .453 

Within Groups 1252.279 80 15.653   

Total 1614.240 99    

ANOVA Table 

 

Sum of 

Squares df 

Mean 

Square F Sig. 

Loyalitas_Konsumen * 

Kepuasan_Konsumen 

Between 

Groups 

(Combined) 564.878 18 31.382 2.422 .004 

Linearity 89.834 1 89.834 6.934 .010 

Deviation from 

Linearity 
475.045 17 27.944 2.157 .012 

Within Groups 1049.362 81 12.955   

Total 1614.240 99    



HASIL UJI MULTIKOLINIERITAS 

 

 
Regression 
 

Variables Entered/Removed
a
 

Model Variables Entered Variables Removed Method 

1 

Kepuasan_Konsumen, 

Experential_Marketing, 

Kualitas_Layanan
b
 

. Enter 

a. Dependent Variable: Loyalitas_Konsumen 

b. All requested variables entered. 

 

Model Summary
b
 

Model R 

R 

Square 

Adjusted R 

Square 

Std. Error of 

the Estimate 

Change Statistics 

R Square 

Change 

F 

Change df1 df2 

Sig. F 

Change 

1 .445
a
 .198 .173 3.67205 .198 7.905 3 96 .000 

a. Predictors: (Constant), Kepuasan_Konsumen, Experential_Marketing, Kualitas_Layanan 

b. Dependent Variable: Loyalitas_Konsumen 

 

ANOVA
a
 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 319.779 3 106.593 7.905 .000
b
 

Residual 1294.461 96 13.484   

Total 1614.240 99    

a. Dependent Variable: Loyalitas_Konsumen 

b. Predictors: (Constant), Kepuasan_Konsumen, Experential_Marketing, Kualitas_Layanan 

 

Coefficients
a
 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

Collinearity Statistics 

B 

Std. 

Error Beta Tolerance VIF 

1 (Constant) 14.178 3.029  4.681 .000   

Experential_M

arketing 
.330 .095 .351 3.479 .001 .819 1.221 

Kualitas_Laya

nan 
.047 .088 .054 .534 .595 .816 1.225 

Kepuasan_Ko

nsumen 
.204 .083 .226 2.465 .015 .997 1.003 

a. Dependent Variable: Loyalitas_Konsumen 

 



HASIL UJI HETEROSKEDASTISITAS 
REGRESI 

 

Variables Entered/Removed
a
 

Model 

Variables 

Entered 

Variables 

Removed Method 

1 Kepuasan_Kons

umen, 

Experential_Mar

keting, 

Kualitas_Layan

an
b
 

. Enter 

a. Dependent Variable: RES2 

b. All requested variables entered. 

 

Model Summary
b
 

Mode

l R 

R 

Square 

Adjusted R 

Square 

Std. Error of 

the Estimate 

Change Statistics 

R Square 

Change 

F 

Change df1 df2 

Sig. F 

Change 

1 .226
a
 .051 .021 2.10635 .051 1.718 3 96 .168 

a. Predictors: (Constant), Kepuasan_Konsumen, Experential_Marketing, Kualitas_Layanan 

b. Dependent Variable: RES2 

 

ANOVA
a
 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 22.872 3 7.624 1.718 .168
b
 

Residual 425.922 96 4.437   

Total 448.794 99    

a. Dependent Variable: RES2 

b. Predictors: (Constant), Kepuasan_Konsumen, Experential_Marketing, Kualitas_Layanan 

 

Coefficients
a
 

Model 

Unstandardized 

Coefficients 

Standardi

zed 

Coefficien

ts 

t Sig. 

Correlations 

Collinearity 

Statistics 

B 

Std. 

Error Beta 

Zero-

order Partial Part 

Tolera

nce VIF 

1 (Constant) .316 1.737  .182 .856      

Experential_Ma

rketing 
-.030 .054 -.060 -.548 .585 -.011 -.056 -.054 .819 1.221 

Kualitas_Layan

an 
.049 .051 .107 .976 .332 .093 .099 .097 .816 1.225 

Kepuasan_Kon

sumen 
.094 .047 .198 1.990 .049 .203 .199 .198 .997 1.003 

a. Dependent Variable: RES2 

 



HASIL UJI REGRESI BERGANDA 

 
Regression 
 
 

Variables Entered/Removed
a
 

Model 

Variables 

Entered 

Variables 

Removed Method 

1 Kepuasan_Kons

umen, 

Experential_Mar

keting, 

Kualitas_Layan

an
b
 

. Enter 

a. Dependent Variable: Loyalitas_Konsumen 

b. All requested variables entered. 

 

 

Model Summary
b
 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .445
a
 .198 .173 3.67205 

a. Predictors: (Constant), Kepuasan_Konsumen, 

Experential_Marketing, Kualitas_Layanan 

b. Dependent Variable: Loyalitas_Konsumen 

 

 

ANOVA
a
 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 319.779 3 106.593 7.905 .000
b
 

Residual 1294.461 96 13.484   

Total 1614.240 99    

a. Dependent Variable: Loyalitas_Konsumen 

b. Predictors: (Constant), Kepuasan_Konsumen, Experential_Marketing, Kualitas_Layanan 

 

Coefficients
a
 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 14.178 3.029  4.681 .000 

Experential_Marketing .330 .095 .351 3.479 .001 

Kualitas_Layanan .154 .064 .135 2.401 .017 

Kepuasan_Konsumen .204 .083 .226 2.465 .015 

a. Dependent Variable: Loyalitas_Konsumen 

 


