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ANGKET

Berikanlah tanda check list (V) pada jawaban yang sesuai dengan pendapat
anda.

Keterangan:

Jawaban sangat setuju (SS), diberi bobot 5
Jawaban setuju (S), diberi bobot 4

Jawaban kurang setuju (KS), diberi bobot 3
Jawaban tidak setuju (TS), diberi bobot 2
Jawaban sangat tidak setuju (STS), diberi bobot 1

PERNYATAAN ATAS IKLAN , SERTIFIKASI HALAL DAN KEPUTUSAN PEMBELIAN

NO INDIKATOR PERNYATAAN SERTIFIKAT HALAL | SS | S | KS | TS | STS

1 Apakah anda terlebih dahulu memastikan
sertifikat halal pada kosmetik yang anda beli

2 Apakah anda hanya akan menggunakan produk
bersertifikat halal saja

3 Apakah anda memastikan logo sertifikat halal
tersebut dari MUI

4 Sertifikat dari lembaga yang memiliki otoritas
dapat dipercaya dalam menerbitkan sertifikat
halal

5 Kosmetik yang akan saya beli jelas bersertifikat
halal

6 Sertifikat halal sangat berpengaruh positif
terhadap kosmetik wardah

7 Saya hanya akan membeli kosmetik yang
bersertifikat halal
MINAT BELI
8 Saya berencana untuk membeli kosmetik
wardah dengan label halal saat
membutuhkannya
9 Jika saya memiliki sumberdaya / kemampuan.

Saya memprioritaskan membeli  kosmetik
dengan label halal

10 | Saya akan memilih untuk membeli kosmetik
berlabel halal

11 | Saya memprioritaskan menggunakan kosmetik
yang memiliki label halal

12 | Saya berencana untuk membeli kosmetik yang
bahan bakunya halal

13 | Kosmetik wardah lebih menarik perhatian saya
untuk membelinya

14 | Saya tertarik untuk membeli kosmetik wardah




setelah mendapat informasi dari teman atau
kerabat

KEPUTUSAN PEMBELIAN

15 | Kosmetik wardah merupakan kosmetik pilihan
saya

16 | Saya terbiasa melakukan pembelian kosmetik
wardah dibandingkan kosmetik yang lain

17 | Saya bersedia merekomendasikan kosmetik
wardah kepada teman-teman saya

18 | Saya ingin melakukan pembelian kosmetik
wardah secara rutin

19 | Kualitas kosmetik  wardah sangat baik
dibandingkan kosmetik yang lain

20 | Saya tidak pernah kecewa setelah membeli
kosmetik wardah

21 | Kemasan kosmetik wardah sangat bagus




VALIDITAS PERNYATAAN

VARIABEL X
P1
Frequency Percent Valid Percent Cumulative
Percent
2.00 11 11.0 11.0 11.0
3.00 17 17.0 17.0 28.0
valid  4.00 33 33.0 33.0 61.0
5.00 39 39.0 39.0 100.0
Total 100 100.0 100.0
P2
Frequency Percent Valid Percent Cumulative
Percent
2.00 11 11.0 11.0 11.0
3.00 16 16.0 16.0 27.0
Valid 4.00 47 47.0 47.0 74.0
5.00 26 26.0 26.0 100.0
Total 100 100.0 100.0
P3
Frequency Percent Valid Percent Cumulative
Percent
2.00 3 3.0 3.0 3.0
3.00 2 2.0 2.0 5.0
valid  4.00 61 61.0 61.0 66.0
5.00 34 34.0 34.0 100.0
Total 100 100.0 100.0




P4

Frequency Percent Valid Percent Cumulative
Percent
3.00 12 12.0 12.0 12.0
4.00 74 74.0 74.0 86.0
Valid
5.00 14 14.0 14.0 100.0
Total 100 100.0 100.0
P5
Frequency Percent Valid Percent Cumulative
Percent
2.00 6 6.0 6.0 6.0
3.00 8 8.0 8.0 14.0
valid  4.00 55 55.0 55.0 69.0
5.00 31 31.0 31.0 100.0
Total 100 100.0 100.0
P6
Frequency Percent Valid Percent Cumulative
Percent
3.00 3 3.0 3.0 3.0
4.00 72 72.0 72.0 75.0
Valid
5.00 25 25.0 25.0 100.0
Total 100 100.0 100.0




P7

Frequency Percent Valid Percent Cumulative
Percent
2.00 6 6.0 6.0 6.0
3.00 8 8.0 8.0 14.0
Valid 4.00 55 55.0 55.0 69.0
5.00 31 31.0 31.0 100.0
Total 100 100.0 100.0
VARIABEL Y1
P1
Frequency Percent Valid Percent Cumulative
Percent
3.00 12 12.0 12.0 12.0
4.00 74 74.0 74.0 86.0
Valid
5.00 14 14.0 14.0 100.0
Total 100 100.0 100.0
P2
Frequency Percent Valid Percent Cumulative
Percent
4.00 40 40.0 40.0 40.0
valid  5.00 60 60.0 60.0 100.0
Total 100 100.0 100.0




P3

Frequency Percent Valid Percent Cumulative
Percent
3.00 3 3.0 3.0 3.0
4.00 72 72.0 72.0 75.0
Valid
5.00 25 25.0 25.0 100.0
Total 100 100.0 100.0
P4
Frequency Percent Valid Percent Cumulative
Percent
2.00 6 6.0 6.0 6.0
3.00 8 8.0 8.0 14.0
valid  4.00 55 55.0 55.0 69.0
5.00 31 31.0 31.0 100.0
Total 100 100.0 100.0
P5
Frequency Percent Valid Percent Cumulative
Percent
2.00 6 6.0 6.0 6.0
3.00 3 3.0 3.0 9.0
valid 4.00 60 60.0 60.0 69.0
5.00 31 31.0 31.0 100.0
Total 100 100.0 100.0




P6

Frequency Percent Valid Percent Cumulative
Percent
2.00 6 6.0 6.0 6.0
3.00 5 5.0 5.0 11.0
valid 4.00 52 52.0 52.0 63.0
5.00 37 37.0 37.0 100.0
Total 100 100.0 100.0
P7
Frequency Percent Valid Percent Cumulative
Percent
3.00 3 3.0 3.0 3.0
4.00 49 49.0 49.0 52.0
Valid
5.00 48 48.0 48.0 100.0
Total 100 100.0 100.0
VARIABEL Y2
P1
Frequency Percent Valid Percent Cumulative
Percent
3.00 12 12.0 12.0 12.0
4.00 74 74.0 74.0 86.0
Valid
5.00 14 14.0 14.0 100.0
Total 100 100.0 100.0




P2

Frequency Percent Valid Percent Cumulative
Percent
2.00 6 6.0 6.0 6.0
3.00 8 8.0 8.0 14.0
Valid 4.00 55 55.0 55.0 69.0
5.00 31 31.0 31.0 100.0
Total 100 100.0 100.0
P3
Frequency Percent Valid Percent Cumulative
Percent
3.00 3 3.0 3.0 3.0
4.00 72 72.0 72.0 75.0
Valid
5.00 25 25.0 25.0 100.0
Total 100 100.0 100.0
P4
Frequency Percent Valid Percent Cumulative
Percent
2.00 6 6.0 6.0 6.0
3.00 8 8.0 8.0 14.0
Valid 4.00 55 55.0 55.0 69.0
5.00 31 31.0 31.0 100.0
Total 100 100.0 100.0




P5

Frequency Percent Valid Percent Cumulative
Percent
2.00 6 6.0 6.0 6.0
3.00 3 3.0 3.0 9.0
valid 4.00 60 60.0 60.0 69.0
5.00 31 31.0 31.0 100.0
Total 100 100.0 100.0
P6
Frequency Percent Valid Percent Cumulative
Percent
2.00 6 6.0 6.0 6.0
3.00 5 5.0 5.0 11.0
Valid 4.00 52 52.0 52.0 63.0
5.00 37 37.0 37.0 100.0
Total 100 100.0 100.0
P7
Frequency Percent Valid Percent Cumulative
Percent
3.00 3 3.0 3.0 3.0
4.00 72 72.0 72.0 75.0
Valid
5.00 25 25.0 25.0 100.0
Total 100 100.0 100.0




HASIL SPSS

VARIABEL X

Reliability Statistics

Cronbach's N of Items
Alpha

.818 7

Item-Total Statistics

Scale Mean if | Scale Variance | Corrected Item- Cronbach's
Item Deleted if Item Deleted Total Alpha if Item
Correlation Deleted

P1 24.6000 9.374 .502 .814

P2 24.7200 9.638 .520 .805

P3 24.3400 10.388 .642 .783

P4 24.5800 12.206 .281 .830

P5 24.4900 9.141 776 754

P6 24.3800 11.511 527 .805

P7 24.4900 9.141 776 754




VARIABEL Y1

Reliability Statistics

Cronbach's
Alpha

N of Items

.781

Item-Total Statistics

Scale Mean if | Scale Variance | Corrected Item- Cronbach's
Item Deleted if Item Deleted Total Alpha if Item
Correlation Deleted
P1 25.7400 7.002 511 .755
P2 25.1600 7.449 .356 778
P3 25.5400 6.756 .660 734
P4 25.6500 5.745 .602 733
P5 25.6000 5.475 746 .696
P6 25.5600 6.289 437 174
P7 25.3100 7.388 314 .786
VARIABEL Y2

Reliability Statistics

Cronbach's N of Items
Alpha

.863 7

ltem-Total Statistics



Scale Mean if Scale Variance | Corrected ltem- Cronbach's
Item Deleted if Item Deleted Total Alpha if Item
Correlation Deleted
P1 25.0200 10.303 485 .862
P2 24.9300 8.268 719 .831
P3 24.8200 9.866 .678 .844
P4 24.9300 8.268 719 .831
P5 24.8800 8.248 .780 .821
P6 24.8400 9.146 1499 .867
P7 24.8200 9.866 .678 .844
REGRESI LINIER SEDERHANA DAN UJI T
Coefficients?
Model Unstandardized Coefficients Standardized t Sig.
Coefficients
B Std. Error Beta
(Constant) 14.185 2.238 6.338 .000
1
X 1.560 .078 .897 20.097 .000

a. Dependent Variable: y




Model Summary®

Mod R Adjusted | Std. Error Change Statistics
el Square | R Square of the
. R Square F dfl df2 Sig. F
Estimate
R Change | Chang Change
e
403.88

1 .8972 .805 .803 2.83510 .805 0 98 .000

a. Predictors: (Constant), x

b. Dependent Variable: y

Variabel x

TABULASI PERNYATAAN
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Variabel Y1










Variabel Y2










