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A. Petunjuk Pengisian  

1. Identitas Responden 

Mengisi data responden sesuai dengan  pertanyaan dengan tanda ceklis 

(). 

2. Pengisiaan pernyataan  

Isilah pernyataan dengan tanda ceklis () pada jawaban yang menurut 

anda benar  

Aspek-aspek yang mengukur pengaruh Kualitas Produk dan harga terhadap  

kepuasan Pelangdan Lazada (kajian pada produk tas wanita ) dengan 

menggunakan skala likert. 

Keterangan : 

1. STS = Sangat tidak setuju  

2. TS = Tidak Setuju    

3. R = Ragu-ragu    

4. S = Setuju    

5.  SS = Sangat setuju  

Nilai skor  

1. STS = 1 

2. TS = 2 

3. R = 3 

4. S = 4 

5. SS = 5 



 

1. Identitas Responden  

2. Nama responden :  

3. Jenis kelamin :  

 □ Laki laki      □ Perempuan  

4. Usia saat ini (pilih salah satu dibawah ini) :  

 □  16 – 25 tahun     

 □ 26 tahun – 35 tahun    

 □ 36 tahun – 50 tahun 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

Lampiran 2 

Jenis Kelamin Responden 

 

RESPONDEN 
JENIS KELAMIN 

PEREMPUAN LAKI-LAKI 

1 1  

2 1  

3 1  

4 1  

5 1  

6 1  

7 1  

8 1  

9 1  

10 1  

11 1  

12 1  

13 1  

14 1  

15 1  

16 1  

17 1  

18 1  

19 1  

20 1  

21 1  

22 1  

23 1  

24 1  

25 1  

26 1  

27 1  

28 1  

29 1  

30 1  

31 1  

32 1  

33 

 

1 

34 

 

1 

35 

 

1 



 

36 

 

1 

37 

 

1 

38 1  

39 1  

40 1  

41 1  

42 1  

43 1  

44 1  

45 1  

46 1  

47 1  

48 1  

49 1  

50 1  

51 1  

52 1  

53 1  

54 1  

55 1  

56 1  

57 1  

58 1  

59 1  

60 1  

61 1  

62 

 

1 

63 

 

1 

64 1  

65 1  

66 1  

67 1  

68 1  

69 

 

1 

70 

 

1 

71 

 

1 

72 1  

73 1  

74 1  

75 1  

76 1  



 

77 

 

1 

78 

 

1 

79 1  

80 1  

81 1  

82 1  

83 1  

84 

 

1 

85 1  

86 1  

87 1  

88 1  

89 1  

90 1  

91 1  

92 1  

93 1  

94 1  

95 1  

96 1  

97 1  

98 1  

99 1  

100 

 

1 

101 

 

1 

102 

 

1 

103 

 

1 

 

 

 

 

 

 

 

 

 

 

 



 

Lampiran 3 

Usia Responden 

Responden 

USIA 

16 s/d 25 

Tahun 

26 s/d 35 

Tahun 

36 s/d 50 

Tahun 

1 1 
  

2 
 

1 
 

3 1 
  

4 
 

1 
 

5 
 

1 
 

6 1 
  

7 
 

1 
 

8 
 

1 
 

9 
 

1 
 

10 
  

1 

11 1 
  

12 1 
  

13 1 
  

14 1 
  

15 
 

1 
 

16 1 
  

17 
 

1 
 

18 
 

1 
 

19 1 
  

20 1 
  

21 1 
  

22 
 

1 
 

23 
  

1 

24 1 
  

25 
 

1 
 

26 
 

1 
 

27 1 
  

28 
 

1 
 

29 
 

1 
 

30 
 

1 
 

31 
 

1 
 

32 1 
  

33 
 

1 
 

34 
 

1 
 

35 
 

1 
 



 

36 
 

1 
 

37 
 

1 
 

38 1 
  

39 1 
  

40 1 
  

41 1 
  

42 
 

1 
 

43 
 

1 
 

44 
 

1 
 

45 1 
  

46 1 
  

47 
 

1 
 

48 1 
  

49 1 
  

50 1 
  

51 1 
  

52 1 
  

53 1 
  

54 1 
  

55 
 

1 
 

56 
 

1 
 

57 1 
  

58 1 
  

59 1 
  

60 
 

1 
 

61 
 

1 
 

62 
 

1 
 

63 
 

1 
 

64 
 

1 
 

65 1 
  

66 
 

1 
 

67 1 
  

68 1 
  

69 
 

1 
 

70 1 
  

71 
 

1 
 

72 1 
  

73 1 
  

74 1 
  

75 1 
  

76 1 
  



 

77 
 

1 
 

78 
 

1 
 

79 1 
  

80 1 
  

81 
 

1 
 

82 
 

1 
 

83 
  

1 

84 
 

1 
 

85 1 
  

86 1 
  

87 1 
  

88 
 

1 
 

89 
  

1 

90 
 

1 
 

91 1 
  

92 
 

1 
 

93 
 

1 
 

94 1 
  

95 1 
  

96 1 
  

97 1 
  

98 1 
  

99 1 
  

100 1 
  

101 1 
  

102 1 
  

103 1 
  

 

 

 

 

 

 

 

 

 

 

 



 

Lampiran 4 

 

1. Pertanyaan kualitas Produk-kinerja(x1) 

2. Pertanyaan kualitas produk-Fitur (x2)  

 

 

3. Pertanyaan kualitas produk-keandalan (x3) 

 

 

 

No. 

 
Pernyataan 

Jawaban 

STS TS R S SS 

1. Produk tas Lazada mudah dan nyaman 

dalam penggunaan sesuai dengan 

kebutuhan. 

     

2. Produk tas di Lazada lebih bagus dari toko 

lainnya. 

     

 

 

 

      

No. 

 
Pernyataan 

Jawaban 

STS TS R S SS 

1. Produk tas di Lazada memiliki variasi 

yang sejenis dengan harga yang beragam 

sesuai dengan kebutuhan konsumen. 

     

2. Sistem  kemasannya dapat melindungi 

suatu produk hingga sampai pada 

konsumen 

     

No. 

 
Pernyataan 

Jawaban 

STS TS R S SS 

1. Produk tas di Lazada mampu memberikan 

keamanan dan kenyaman pada konsumen 
     

2. Tidak ada kecacaatan Pada produk tas 

yang di tawarkan di Lazada 

     



 

4. Pertanyaan kualitas produuk-kesesuaian dengan spesifikasi (x4) 

 

 

5. Pertanyaan kualitas produk-daya tahan (x5) 

 

6. Pertanyaan kualitas produk- kemmapuan melayani (x6) 

 

] 

 

 

 

 

 

 

No. 

 
Pernyataan 

Jawaban 

STS TS R S SS 

1. Produk tas Lazada sesuai dengan standar  
yang di pasarkan  di Lazada. 

     

2. Produk tas yang di tawarkan di Lazada 
ekpestasi. 

     

No. 

 
Pernyataan 

Jawaban 

STS TS R S SS 

1. Produk tas di Lazada terjamin tidak ada 

kerusakan atau cacat. 
     

2. Produk tas di Lazada   tahan (awet)  sampai 
bertahun-tahun 

     

No. 

 
Pernyataan 

Jawaban 

STS TS R S SS 

1. Semua kategori produk tas yang dibutuhkan 
konsumen ada di Lazada 

     

2. Produk tas Lazada yang mudah di 

dikembalikan  (jika terjadi kerusakan atau 

cacat pada produk) 

     



 

7. Pertanyaan kualitas produk- estetika(x7) 

 

 

8. Pertanyaan kualitas produk- kualitas yang dipersepsikan 

 

9. Pertanyan harga (x9) 

 

No Pernyataan 
Jawaban  

STS  TS R S SS 

1.   Harga produk tas di Lazada masih terjangkau 
dengan kemampuan konsumen 

 

     

2 Harga produk tas di Lazada  sesuai dengan yang 
di harapkan  

     

3 Harga produk tas di Lazada Lebih murah dari 

lainnya 

     

4 Kesesuaian harga yang ditawarkan dengan 
kualitas produk 

     

5 Harga yang sesuai dengan manfaat Produk.      

  

 

 

 

 

No. 

 
Pernyataan 

Jawaban 

STS TS R S SS 

1. Produk tas di Lazada memiliki desain, model 

dan warna yang menarik. 

 

     

2. Banyak Pilihan Merk produk tas yang 

ditawarkan di lazada 
     

No. 

 
Pernyataan 

Jawaban 

STS TS R S SS 

1. Produk tas yang ditawarka di lazada sesuai 

dengan deskripsi yang tertera 

     

2. Produk tas di Lazada memiliki keunggulan 
yang baik 

     



 

10. Pertanyaaan kepuasan konsumen 

 

No. Pernyataan 
 Jawaban  

STS  TS  R  S  SS 

1. 
Saya merasa puas dengan berbagai produk tas 

dan kualitas produk tas di Lazada 

         

2 
Saya merasa puas dengan harga produk tas yang 
ditawarkan di Lazada 

         

3 
Saya merasa puas dengan pelayanan di Lazada.          

4 
Saya merasa senang berbelanja di Lazada 
karena produk tas lengkap dan harga lebih 

murah 

         

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

Lampiran 5 

Data Kuesioner  Kinerja (X1) 

No.Resp p1 p2 total 

1 4 4 8 

2 3 4 7 

3 5 4 9 

4 4 4 8 

5 4 4 8 

6 4 3 7 

7 4 4 8 

8 3 4 7 

9 4 3 7 

10 4 3 7 

11 3 5 8 

12 3 4 7 

13 4 5 9 

14 3 4 7 

15 3 4 7 

16 3 3 6 

17 4 4 8 

18 4 4 8 

19 5 4 9 

20 5 4 9 

21 4 5 9 

22 3 4 7 

23 4 4 8 

24 4 3 7 

25 3 3 6 

26 4 4 8 

27 4 4 8 

28 4 4 8 

29 3 3 6 

30 4 4 8 

31 4 4 8 

32 3 4 7 

33 4 4 8 

34 4 4 8 

35 4 4 8 

36 3 4 7 



 

37 4 5 9 

38 3 3 6 

39 4 4 8 

40 4 3 7 

41 3 3 6 

42 4 4 8 

43 4 4 8 

44 4 4 8 

45 3 3 6 

46 4 4 8 

47 3 3 6 

48 4 4 8 

49 3 4 7 

50 5 5 10 

51 3 3 6 

52 4 4 8 

53 4 3 7 

54 3 3 6 

55 4 4 8 

56 4 4 8 

57 4 4 8 

58 3 3 6 

59 4 4 8 

60 4 4 8 

61 4 3 7 

62 4 4 8 

63 4 4 8 

64 3 3 6 

65 4 4 8 

66 3 4 7 

67 3 3 6 

68 4 4 8 

69 4 4 8 

70 4 4 8 

71 4 4 8 

72 4 4 8 

73 4 4 8 

74 3 3 6 

75 4 4 8 



 

76 4 3 7 

77 4 4 8 

78 4 4 8 

79 4 5 9 

80 3 3 6 

81 4 4 8 

82 3 3 6 

83 4 4 8 

84 3 4 7 

85 3 3 6 

86 3 4 7 

87 4 4 8 

88 3 3 6 

89 4 4 8 

90 3 4 7 

91 3 4 7 

92 4 3 7 

93 4 4 8 

94 4 5 9 

95 4 4 8 

96 4 4 8 

97 4 3 7 

98 4 4 8 

99 4 4 8 

100 4 4 8 

101 4 4 8 

102 3 4 7 

103 4 4 8 

 

 

Data Kuesioner  Fitur (X2) 

No.Resp p3 p4 total 

1 5 4 9 

2 4 4 8 

3 4 4 8 

4 4 3 7 

5 4 4 8 

6 3 3 6 



 

7 4 3 7 

8 4 5 9 

9 4 3 7 

10 3 3 6 

11 3 3 6 

12 4 5 9 

13 3 4 7 

14 4 4 8 

15 4 4 8 

16 3 3 6 

17 3 4 7 

18 4 3 7 

19 4 4 8 

20 4 3 7 

21 4 3 7 

22 3 3 6 

23 4 4 8 

24 3 3 6 

25 3 3 6 

26 4 4 8 

27 4 4 8 

28 3 4 7 

29 3 3 6 

30 4 4 8 

31 3 4 7 

32 3 3 6 

33 4 4 8 

34 4 4 8 

35 4 4 8 

36 3 4 7 

37 4 5 9 

38 3 3 6 

39 4 4 8 

40 4 3 7 

41 3 3 6 

42 4 4 8 

43 4 4 8 

44 3 4 7 

45 3 3 6 



 

46 4 4 8 

47 3 3 6 

48 4 4 8 

49 3 4 7 

50 3 5 8 

51 3 3 6 

52 4 4 8 

53 4 3 7 

54 3 3 6 

55 4 4 8 

56 4 4 8 

57 4 4 8 

58 3 3 6 

59 4 4 8 

60 3 4 7 

61 3 3 6 

62 3 4 7 

63 4 3 7 

64 3 3 6 

65 4 4 8 

66 3 4 7 

67 4 3 7 

68 4 4 8 

69 3 4 7 

70 4 3 7 

71 4 4 8 

72 3 4 7 

73 4 3 7 

74 3 3 6 

75 4 4 8 

76 4 3 7 

77 4 4 8 

78 4 4 8 

79 4 5 9 

80 3 3 6 

81 4 4 8 

82 3 3 6 

83 4 4 8 

84 3 4 7 



 

85 3 3 6 

86 3 4 7 

87 4 4 8 

88 3 3 6 

89 4 4 8 

90 3 4 7 

91 3 4 7 

92 4 3 7 

93 3 3 6 

94 3 5 8 

95 3 4 7 

96 3 3 6 

97 4 4 8 

98 4 3 7 

99 4 3 7 

100 3 4 7 

101 4 3 7 

102 4 4 8 

103 4 3 7 

 

 

Data Kuesioner Keandalan (X3) 

No.Resp p5 p6 total 

1 4 4 8 

2 4 3 7 

3 4 3 7 

4 3 4 7 

5 3 4 7 

6 4 4 8 

7 3 4 7 

8 4 5 9 

9 4 4 8 

10 4 4 8 

11 5 4 9 

12 4 3 7 

13 5 4 9 

14 4 4 8 

15 4 4 8 



 

16 3 3 6 

17 4 4 8 

18 4 3 7 

19 3 4 7 

20 3 4 7 

21 4 4 8 

22 3 3 6 

23 3 4 7 

24 4 4 8 

25 4 4 8 

26 3 3 6 

27 4 4 8 

28 4 4 8 

29 3 3 6 

30 4 4 8 

31 4 4 8 

32 3 3 6 

33 4 4 8 

34 4 4 8 

35 4 4 8 

36 3 4 7 

37 4 5 9 

38 3 3 6 

39 4 4 8 

40 4 3 7 

41 3 4 7 

42 4 3 7 

43 3 4 7 

44 4 4 8 

45 3 4 7 

46 4 4 8 

47 4 3 7 

48 4 4 8 

49 4 4 8 

50 4 5 9 

51 3 4 7 

52 4 4 8 

53 4 3 7 

54 3 3 6 



 

55 4 4 8 

56 4 4 8 

57 4 4 8 

58 3 3 6 

59 4 4 8 

60 4 4 8 

61 3 4 7 

62 3 4 7 

63 4 4 8 

64 3 3 6 

65 4 4 8 

66 3 4 7 

67 3 3 6 

68 4 4 8 

69 4 4 8 

70 4 4 8 

71 4 4 8 

72 4 4 8 

73 4 4 8 

74 3 4 7 

75 4 4 8 

76 4 3 7 

77 4 4 8 

78 4 4 8 

79 4 5 9 

80 3 3 6 

81 4 4 8 

82 3 3 6 

83 4 4 8 

84 3 4 7 

85 4 3 7 

86 3 4 7 

87 4 4 8 

88 4 3 7 

89 4 4 8 

90 3 4 7 

91 4 4 8 

92 4 5 9 

93 4 4 8 



 

94 4 4 8 

95 4 5 9 

96 3 4 7 

97 4 4 8 

98 5 4 9 

99 4 4 8 

100 3 4 7 

101 4 4 8 

102 4 3 7 

103 4 4 8 

 

Data Kuesioner Kesesuaian dengan spesifikasi (X4) 

No.Resp p7 p8 total 

1 3 4 7 

2 4 3 7 

3 3 4 7 

4 4 4 8 

5 3 4 7 

6 5 3 8 

7 4 4 8 

8 4 4 8 

9 4 4 8 

10 3 4 7 

11 4 4 8 

12 3 4 7 

13 4 4 8 

14 4 4 8 

15 4 4 8 

16 3 3 6 

17 4 4 8 

18 4 3 7 

19 4 4 8 

20 4 4 8 

21 4 5 9 

22 3 5 8 

23 4 4 8 

24 4 4 8 

25 3 3 6 

26 4 4 8 



 

27 4 4 8 

28 4 4 8 

29 3 3 6 

30 4 4 8 

31 3 4 7 

32 4 3 7 

33 4 4 8 

34 4 4 8 

35 4 4 8 

36 3 4 7 

37 4 5 9 

38 3 3 6 

39 4 4 8 

40 4 3 7 

41 3 3 6 

42 4 4 8 

43 4 4 8 

44 4 4 8 

45 3 3 6 

46 4 4 8 

47 4 3 7 

48 4 4 8 

49 4 4 8 

50 4 5 9 

51 3 3 6 

52 4 4 8 

53 4 3 7 

54 3 3 6 

55 4 4 8 

56 4 4 8 

57 4 4 8 

58 3 3 6 

59 4 4 8 

60 3 4 7 

61 3 3 6 

62 3 4 7 

63 4 4 8 

64 3 4 7 

65 4 4 8 



 

66 4 4 8 

67 3 3 6 

68 4 4 8 

69 4 4 8 

70 4 4 8 

71 4 4 8 

72 4 4 8 

73 4 4 8 

74 3 3 6 

75 4 4 8 

76 4 3 7 

77 4 4 8 

78 4 4 8 

79 4 5 9 

80 4 3 7 

81 4 4 8 

82 3 3 6 

83 4 4 8 

84 3 4 7 

85 4 3 7 

86 4 4 8 

87 4 4 8 

88 3 3 6 

89 4 4 8 

90 3 4 7 

91 4 4 8 

92 4 3 7 

93 3 4 7 

94 4 4 8 

95 4 4 8 

96 3 3 6 

97 4 4 8 

98 4 4 8 

99 4 4 8 

100 3 4 7 

101 4 4 8 

102 4 4 8 

103 4 3 7 

 



 

Data Kuesioner Daya Tahan (X5) 

No.Resp p9 p10 total 

1 3 4 7 

2 4 3 7 

3 4 3 7 

4 4 4 8 

5 3 4 7 

6 4 3 7 

7 3 4 7 

8 4 5 9 

9 4 4 8 

10 4 3 7 

11 5 4 9 

12 4 3 7 

13 5 4 9 

14 4 4 8 

15 4 4 8 

16 3 3 6 

17 4 4 8 

18 4 3 7 

19 3 4 7 

20 3 4 7 

21 4 4 8 

22 3 3 6 

23 3 4 7 

24 4 4 8 

25 4 4 8 

26 3 3 6 

27 4 4 8 

28 4 4 8 

29 3 3 6 

30 4 4 8 

31 4 4 8 

32 3 3 6 

33 4 4 8 

34 4 4 8 

35 4 4 8 

36 4 4 8 

37 4 5 9 



 

38 3 3 6 

39 4 4 8 

40 4 3 7 

41 3 4 7 

42 4 3 7 

43 3 4 7 

44 4 4 8 

45 3 4 7 

46 4 4 8 

47 4 3 7 

48 4 4 8 

49 4 4 8 

50 4 5 9 

51 3 3 6 

52 4 4 8 

53 4 3 7 

54 3 3 6 

55 4 4 8 

56 4 4 8 

57 4 4 8 

58 3 3 6 

59 4 4 8 

60 4 4 8 

61 3 4 7 

62 3 4 7 

63 4 4 8 

64 3 3 6 

65 4 4 8 

66 4 4 8 

67 3 3 6 

68 4 4 8 

69 4 4 8 

70 4 4 8 

71 4 4 8 

72 4 4 8 

73 4 4 8 

74 3 4 7 

75 4 4 8 

76 4 3 7 



 

77 4 4 8 

78 4 4 8 

79 4 5 9 

80 3 3 6 

81 4 4 8 

82 3 3 6 

83 4 4 8 

84 4 4 8 

85 3 4 7 

86 3 4 7 

87 4 4 8 

88 4 3 7 

89 4 4 8 

90 3 4 7 

91 4 4 8 

92 4 3 7 

93 4 4 8 

94 4 4 8 

95 4 4 8 

96 3 4 7 

97 4 4 8 

98 5 4 9 

99 4 4 8 

100 3 4 7 

101 4 4 8 

102 4 3 7 

103 4 3 7 

 

 

Data Kuesioner Kemampuan melayani (X6) 

No.Resp p11 p12 total 

1 4 3 7 

2 4 4 8 

3 3 4 7 

4 4 5 9 

5 3 4 7 

6 3 3 6 

7 4 4 8 



 

8 3 5 8 

9 4 4 8 

10 3 5 8 

11 3 5 8 

12 4 5 9 

13 3 4 7 

14 4 4 8 

15 4 3 7 

16 3 3 6 

17 4 4 8 

18 3 3 6 

19 4 3 7 

20 4 4 8 

21 4 5 9 

22 3 3 6 

23 4 3 7 

24 4 3 7 

25 3 3 6 

26 4 4 8 

27 3 4 7 

28 4 4 8 

29 3 3 6 

30 4 4 8 

31 3 4 7 

32 3 3 6 

33 4 4 8 

34 4 3 7 

35 4 4 8 

36 3 3 6 

37 4 5 9 

38 3 4 7 

39 4 3 7 

40 4 4 8 

41 3 3 6 

42 4 4 8 

43 4 4 8 

44 4 4 8 

45 3 4 7 

46 4 4 8 



 

47 4 3 7 

48 4 4 8 

49 4 4 8 

50 4 5 9 

51 3 3 6 

52 4 4 8 

53 4 3 7 

54 3 3 6 

55 4 4 8 

56 4 4 8 

57 4 4 8 

58 4 3 7 

59 4 4 8 

60 3 4 7 

61 3 4 7 

62 3 3 6 

63 4 4 8 

64 3 3 6 

65 4 4 8 

66 3 4 7 

67 3 3 6 

68 4 4 8 

69 4 4 8 

70 4 4 8 

71 4 4 8 

72 4 4 8 

73 4 4 8 

74 3 3 6 

75 4 4 8 

76 3 3 6 

77 4 4 8 

78 3 4 7 

79 4 5 9 

80 3 3 6 

81 4 4 8 

82 3 3 6 

83 4 4 8 

84 3 4 7 

85 3 3 6 



 

86 3 4 7 

87 4 4 8 

88 3 3 6 

89 4 4 8 

90 3 4 7 

91 3 4 7 

92 4 4 8 

93 3 3 6 

94 4 3 7 

95 4 4 8 

96 3 3 6 

97 4 4 8 

98 4 4 8 

99 4 3 7 

100 3 3 6 

101 4 3 7 

102 3 4 7 

103 4 3 7 

 

Data Kuesioner Estetika (X7) 

No.Resp p13 p14 total 

1 4 5 9 

2 5 4 9 

3 3 5 8 

4 3 3 6 

5 3 4 7 

6 4 4 8 

7 3 4 7 

8 4 5 9 

9 4 4 8 

10 4 5 9 

11 5 4 9 

12 4 4 8 

13 5 4 9 

14 4 4 8 

15 4 4 8 

16 3 3 6 

17 4 4 8 

18 4 3 7 



 

19 3 4 7 

20 3 4 7 

21 4 5 9 

22 3 3 6 

23 3 4 7 

24 4 4 8 

25 4 4 8 

26 3 3 6 

27 4 4 8 

28 4 4 8 

29 3 3 6 

30 4 4 8 

31 3 4 7 

32 3 3 6 

33 4 4 8 

34 4 4 8 

35 4 4 8 

36 3 4 7 

37 4 5 9 

38 3 3 6 

39 4 4 8 

40 4 3 7 

41 3 4 7 

42 4 3 7 

43 3 4 7 

44 4 4 8 

45 3 3 6 

46 4 4 8 

47 4 3 7 

48 4 4 8 

49 4 4 8 

50 4 5 9 

51 3 3 6 

52 4 4 8 

53 4 3 7 

54 3 3 6 

55 4 4 8 

56 4 4 8 

57 4 4 8 



 

58 3 3 6 

59 4 4 8 

60 3 4 7 

61 3 4 7 

62 3 4 7 

63 4 4 8 

64 3 3 6 

65 4 4 8 

66 3 4 7 

67 3 3 6 

68 4 4 8 

69 4 4 8 

70 4 4 8 

71 4 4 8 

72 4 4 8 

73 4 4 8 

74 3 3 6 

75 4 4 8 

76 4 3 7 

77 4 4 8 

78 4 4 8 

79 4 5 9 

80 3 3 6 

81 4 4 8 

82 3 3 6 

83 4 4 8 

84 3 4 7 

85 3 3 6 

86 3 4 7 

87 4 4 8 

88 4 3 7 

89 4 4 8 

90 3 4 7 

91 4 4 8 

92 4 3 7 

93 4 4 8 

94 4 5 9 

95 4 4 8 

96 3 4 7 



 

97 4 3 7 

98 5 4 9 

99 4 3 7 

100 3 4 7 

101 4 4 8 

102 4 4 8 

103 4 3 7 

 

 

Data Kuesioner kualitas yang di persepsikan (X8) 

No.Resp p15 p16 total 

1 4 5 9 

2 3 4 7 

3 5 4 9 

4 3 4 7 

5 4 4 8 

6 3 4 7 

7 4 4 8 

8 4 3 7 

9 4 4 8 

10 4 5 9 

11 3 3 6 

12 4 5 9 

13 3 3 6 

14 4 3 7 

15 4 4 8 

16 3 3 6 

17 3 4 7 

18 4 3 7 

19 4 4 8 

20 4 4 8 

21 4 5 9 

22 4 4 8 

23 4 4 8 

24 4 3 7 

25 3 3 6 

26 4 4 8 

27 3 3 6 



 

28 4 4 8 

29 3 3 6 

30 4 4 8 

31 3 4 7 

32 3 4 7 

33 4 4 8 

34 4 4 8 

35 4 3 7 

36 3 4 7 

37 4 3 7 

38 3 3 6 

39 4 4 8 

40 4 3 7 

41 3 3 6 

42 4 4 8 

43 3 4 7 

44 4 3 7 

45 3 3 6 

46 4 4 8 

47 4 3 7 

48 4 4 8 

49 4 4 8 

50 4 5 9 

51 3 3 6 

52 4 4 8 

53 4 3 7 

54 3 3 6 

55 3 4 7 

56 4 3 7 

57 4 4 8 

58 3 3 6 

59 4 4 8 

60 3 4 7 

61 3 3 6 

62 3 4 7 

63 4 3 7 

64 3 3 6 

65 4 3 7 

66 3 4 7 



 

67 3 3 6 

68 4 4 8 

69 3 3 6 

70 4 4 8 

71 4 4 8 

72 3 3 6 

73 4 4 8 

74 3 3 6 

75 4 4 8 

76 4 3 7 

77 4 4 8 

78 4 4 8 

79 4 5 9 

80 3 3 6 

81 4 4 8 

82 3 3 6 

83 4 4 8 

84 3 3 6 

85 3 3 6 

86 3 4 7 

87 4 4 8 

88 3 3 6 

89 4 4 8 

90 3 4 7 

91 3 4 7 

92 4 3 7 

93 3 3 6 

94 4 5 9 

95 3 4 7 

96 4 3 7 

97 3 3 6 

98 3 4 7 

99 4 3 7 

100 3 4 7 

101 4 4 8 

102 3 4 7 

103 4 3 7 

 

 



 

Data Kuesioner Harga (X9) 

No p17 p18 p20 p21 total 

1 4 4 5 4 17 

2 4 4 4 4 16 

3 4 4 4 4 16 

4 4 4 5 4 17 

5 4 4 4 4 16 

6 4 4 4 4 16 

7 4 4 4 3 15 

8 4 4 5 4 17 

9 4 4 4 3 15 

10 4 5 5 4 18 

11 5 4 4 4 17 

12 4 4 4 5 17 

13 3 4 4 4 15 

14 4 3 4 4 15 

15 4 4 4 4 16 

16 3 3 4 4 14 

17 4 4 4 4 16 

18 4 3 3 4 14 

19 4 4 4 3 15 

20 4 3 4 4 15 

21 4 5 4 3 16 

22 3 3 3 4 13 

23 4 3 4 4 15 

24 4 4 3 4 15 

25 3 4 4 3 14 

26 4 4 3 4 15 

27 4 3 4 5 16 

28 4 4 4 4 16 

29 3 3 3 4 13 

30 4 4 4 4 16 

31 3 4 4 5 16 

32 3 3 4 4 14 

33 4 4 4 5 17 

34 3 3 4 4 14 

35 4 3 4 3 14 

36 3 4 4 4 15 

37 4 5 3 3 15 



 

38 3 4 4 4 15 

39 4 4 3 4 15 

40 4 4 4 4 16 

41 3 4 4 3 14 

42 4 4 4 4 16 

43 4 4 4 4 16 

44 4 4 3 4 15 

45 3 3 3 4 13 

46 4 4 3 4 15 

47 4 3 3 4 14 

48 4 4 4 3 15 

49 4 4 4 4 16 

50 4 5 3 4 16 

51 3 3 4 4 14 

52 4 4 4 4 16 

53 4 3 3 4 14 

54 4 3 4 3 14 

55 4 4 3 4 15 

56 4 4 4 3 15 

57 4 4 4 4 16 

58 3 3 3 4 13 

59 4 4 4 4 16 

60 4 4 4 3 15 

61 3 3 4 4 14 

62 4 4 4 4 16 

63 4 4 3 4 15 

64 3 3 4 4 14 

65 4 4 4 3 15 

66 3 4 4 4 15 

67 4 3 4 3 14 

68 4 4 4 4 16 

69 4 4 4 3 15 

70 4 4 4 4 16 

71 4 4 4 3 15 

72 4 4 4 4 16 

73 4 4 4 4 16 

74 3 3 3 4 13 

75 4 4 4 4 16 

76 4 3 3 4 14 



 

77 4 4 4 4 16 

78 4 4 4 3 15 

79 4 5 5 4 18 

80 3 4 4 3 14 

81 4 4 4 4 16 

82 3 4 3 4 14 

83 4 4 4 4 16 

84 3 4 4 4 15 

85 3 3 4 4 14 

86 3 4 4 4 15 

87 4 4 4 4 16 

88 3 5 5 3 16 

89 4 4 4 4 16 

90 3 4 4 4 15 

91 3 4 4 3 14 

92 4 3 3 4 14 

93 3 3 4 3 13 

94 4 4 5 4 17 

95 3 4 4 4 15 

96 4 5 4 4 17 

97 4 4 4 4 16 

98 4 4 4 4 16 

99 4 4 4 4 16 

100 3 4 4 4 15 

101 4 4 4 3 15 

102 4 4 4 4 16 

103 4 4 5 5 18 

 

 

 

 

 

 

 

 

 

 



 

Data Kuesioner Kepuasan Konsumen (X10) 

no p22 p23 p24 p25 total 

1 4 4 5 4 17 

2 4 4 4 3 15 

3 4 5 5 4 18 

4 4 4 5 4 17 

5 4 4 4 4 16 

6 4 3 4 4 15 

7 4 4 4 4 16 

8 5 4 5 4 18 

9 4 4 4 4 16 

10 5 4 5 4 18 

11 4 3 5 5 17 

12 4 4 5 4 17 

13 4 3 4 3 14 

14 4 4 4 4 16 

15 4 4 4 4 16 

16 3 4 3 3 13 

17 4 4 4 4 16 

18 3 4 3 4 14 

19 4 4 4 4 16 

20 4 4 4 4 16 

21 5 4 5 4 18 

22 4 3 4 3 14 

23 4 4 4 4 16 

24 4 4 3 4 15 

25 4 3 3 3 13 

26 4 4 4 4 16 

27 4 4 4 4 16 

28 4 4 4 4 16 

29 4 4 3 3 14 

30 4 4 4 4 16 

31 4 3 4 3 14 

32 3 5 5 3 16 

33 4 4 4 4 16 

34 4 4 4 3 15 

35 4 4 4 4 16 

36 4 3 4 3 14 

37 5 4 5 4 18 



 

38 3 3 3 3 12 

39 4 4 4 4 16 

40 4 4 3 4 15 

41 4 3 3 3 13 

42 4 4 4 4 16 

43 4 4 4 4 16 

44 4 4 4 4 16 

45 3 3 3 3 12 

46 4 4 4 4 16 

47 3 4 3 4 14 

48 4 4 4 4 16 

49 4 4 4 4 16 

50 5 4 5 4 18 

51 3 4 3 3 13 

52 4 4 4 4 16 

53 3 4 4 4 15 

54 3 4 4 3 14 

55 4 4 4 4 16 

56 4 5 4 4 17 

57 4 4 4 4 16 

58 4 3 3 4 14 

59 4 4 4 4 16 

60 4 3 4 3 14 

61 4 4 4 3 15 

62 4 3 4 4 15 

63 3 4 3 4 14 

64 4 3 4 3 14 

65 4 4 4 4 16 

66 4 3 4 3 14 

67 3 3 3 3 12 

68 4 4 4 4 16 

69 4 4 4 4 16 

70 4 4 4 4 16 

71 4 4 4 4 16 

72 4 4 4 4 16 

73 4 4 4 4 16 

74 3 3 3 3 12 

75 4 4 4 4 16 

76 3 4 3 4 14 



 

77 4 4 4 4 16 

78 4 4 4 4 16 

79 5 4 5 4 18 

80 3 4 5 3 15 

81 4 4 4 4 16 

82 3 4 3 5 15 

83 4 4 4 4 16 

84 4 3 4 3 14 

85 3 4 4 4 15 

86 4 3 4 4 15 

87 4 4 4 4 16 

88 3 4 4 4 15 

89 4 4 4 4 16 

90 4 3 4 5 16 

91 4 3 4 3 14 

92 3 4 5 4 16 

93 3 4 4 3 14 

94 5 4 5 4 18 

95 4 5 4 3 16 

96 3 4 5 3 15 

97 4 4 4 4 16 

98 4 4 5 4 17 

99 4 4 4 4 16 

100 4 3 4 5 16 

101 4 4 4 4 16 

102 4 4 4 4 16 

103 3 4 5 4 16 

 

 

 

 

 

 

 

 

 

 



 

Lampiran 6 

1. Hasil Uji Validasi Kinerja X1 

Correlations 

 Kinerjax1 Kinereja2 kinerjaX2 

Kinerjax1 

Pearson Correlation 1 .386** .828** 

Sig. (2-tailed)  .000 .000 

N 103 103 103 

Kinereja2 

Pearson Correlation .386** 1 .836** 

Sig. (2-tailed) .000  .000 

N 103 103 103 

kinerjaX2 

Pearson Correlation .828** .836** 1 

Sig. (2-tailed) .000 .000  

N 103 103 103 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

2. Hasil uji Validasi fitur (x2) 

Correlations 

 Fitur1 Fitur2 FiturX2 

Fitur1 

Pearson Correlation 1 .231* .750** 

Sig. (2-tailed)  .019 .000 

N 103 103 103 

Fitur2 

Pearson Correlation .231* 1 .817** 

Sig. (2-tailed) .019  .000 

N 103 103 103 

FiturX2 

Pearson Correlation .750** .817** 1 

Sig. (2-tailed) .000 .000  

N 103 103 103 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 

 

 

 

 



 

3. Hasil uji Validasi kandalan(x3) 

 

Correlations 

 Keandalan1 keandalan2 keandalanx3 

Keandalan1 

Pearson Correlation 1 .258** .793** 

Sig. (2-tailed)  .008 .000 

N 103 103 103 

keandalan2 

Pearson Correlation .258** 1 .793** 

Sig. (2-tailed) .008  .000 

N 103 103 103 

keandalanx3 

Pearson Correlation .793** .793** 1 

Sig. (2-tailed) .000 .000  

N 103 103 103 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

4. Hasil uji Validitas  kesesaian dengan spesifikasi 

 

 

Correlations 

 Spesifikasi1 Spesifikasi2 spesifikasiX4 

Spesifikasi1 

Pearson Correlation 1 .273** .777** 

Sig. (2-tailed)  .005 .000 

N 103 103 103 

Spesifikasi2 

Pearson Correlation .273** 1 .818** 

Sig. (2-tailed) .005  .000 

N 103 103 103 

spesifikasiX4 

Pearson Correlation .777** .818** 1 

Sig. (2-tailed) .000 .000  

N 103 103 103 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 

 

 

 



 

5. Hasil uji validitas daya tahan (x5) 

 

Correlations 

 Dayatahan1 Dayatahan2 DayatahanX5 

Dayatahan1 

Pearson Correlation 1 .256** .790** 

Sig. (2-tailed)  .009 .000 

N 103 103 103 

Dayatahan2 

Pearson Correlation .256** 1 .795** 

Sig. (2-tailed) .009  .000 

N 103 103 103 

DayatahanX5 

Pearson Correlation .790** .795** 1 

Sig. (2-tailed) .000 .000  

N 103 103 103 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

6. Hasil uji validitas kemampuan melayani (x6) 

 

Correlations 

 Kemampuan1 Kemampuan2 KemampuanX6 

Kemampuan1 

Pearson Correlation 1 .278** .748** 

Sig. (2-tailed)  .005 .000 

N 103 103 103 

Kemampuan2 

Pearson Correlation .278** 1 .845** 

Sig. (2-tailed) .005  .000 

N 103 103 103 

KemampuanX6 

Pearson Correlation .748** .845** 1 

Sig. (2-tailed) .000 .000  

N 103 103 103 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 

 

 

 

 

 

 



 

7. Hasil uji validitas estetika (x7) 

 

Correlations 

 Estetika1 Estetika2 EstetikaX7 

Estetika1 

Pearson Correlation 1 .318** .800** 

Sig. (2-tailed)  .001 .000 

N 103 103 103 

Estetika2 

Pearson Correlation .318** 1 .823** 

Sig. (2-tailed) .001  .000 

N 103 103 103 

EstetikaX7 

Pearson Correlation .800** .823** 1 

Sig. (2-tailed) .000 .000  

N 103 103 103 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

8. Hasil uji validitas kualitas yang dipersespsikan (x8) 

 

Correlations 

 Kualitas1 Kualitas2 KualitasX8 

Kualitas1 

Pearson Correlation 1 .313** .775** 

Sig. (2-tailed)  .001 .000 

N 103 103 103 

Kualitas2 

Pearson Correlation .313** 1 .843** 

Sig. (2-tailed) .001  .000 

N 103 103 103 

KualitasX8 

Pearson Correlation .775** .843** 1 

Sig. (2-tailed) .000 .000  

N 103 103 103 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 

 

 

 

 



 

9. Hasil uji validitas Harga (x9) 

 

Correlations 

 Harga1 Harga2 harga3 Harga4 HargaX9 

Harga1 

Pearson Correlation 1 .280** .071 .016 .585** 

Sig. (2-tailed)  .004 .475 .870 .000 

N 103 103 103 103 103 

Harga2 

Pearson Correlation .280** 1 .321** -.112 .683** 

Sig. (2-tailed) .004  .001 .258 .000 

N 103 103 103 103 103 

harga3 

Pearson Correlation .071 .321** 1 -.039 .616** 

Sig. (2-tailed) .475 .001  .698 .000 

N 103 103 103 103 103 

Harga4 

Pearson Correlation .016 -.112 -.039 1 .367** 

Sig. (2-tailed) .870 .258 .698  .000 

N 103 103 103 103 103 

HargaX9 

Pearson Correlation .585** .683** .616** .367** 1 

Sig. (2-tailed) .000 .000 .000 .000  

N 103 103 103 103 103 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

10. Hasil uji validitas kepuasan konsumen (y) 

 

Correlations 

 kepuasa

n1 

kepuasan

2 

kepuasan

3 

kepuasan

4 

kepuasank

onsumenY 

kepuasan1 

Pearson 

Correlation 
1 .023 .435** .265** .660** 

Sig. (2-tailed)  .820 .000 .007 .000 

N 103 103 103 103 103 

kepuasan2 

Pearson 

Correlation 
.023 1 .289** .246* .568** 

Sig. (2-tailed) .820  .003 .012 .000 

N 103 103 103 103 103 

kepuasan3 

Pearson 

Correlation 
.435** .289** 1 .207* .763** 

Sig. (2-tailed) .000 .003  .036 .000 

N 103 103 103 103 103 

kepuasan4 

Pearson 

Correlation 
.265** .246* .207* 1 .638** 

Sig. (2-tailed) .007 .012 .036  .000 

N 103 103 103 103 103 

kepuasankonsum

enY 

Pearson 

Correlation 
.660** .568** .763** .638** 1 

Sig. (2-tailed) .000 .000 .000 .000  

N 103 103 103 103 103 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

 

 

 

 

 

 

 

 



 

Lampiran 7 

Uji Reliabilitas 

 

1. Hasil uji reliabilitas kinerja x1 

 

Case Processing Summary 

 N % 

Cases 

Valid 103 99.0 

Excludeda 1 1.0 

Total 104 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.557 2 

 

2. Hasil uji relibilitas fitur x2 

 

 

Case Processing Summary 

 N % 

Cases 

Valid 103 99.0 

Excludeda 1 1.0 

Total 104 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.372 2 

 

 



 

3. Hasil uji reliabilitas keadalan x3 

 

Case Processing Summary 

 N % 

Cases 

Valid 103 99.0 

Excludeda 1 1.0 

Total 104 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.410 2 

 

4. Hasil uji reliabilitas kesesusaian dengan spesifikasi x4 

 

Case Processing Summary 

 N % 

Cases 

Valid 103 99.0 

Excludeda 1 1.0 

Total 104 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.427 2 

 

 

 

 

 

 



 

5. Hasil uji reliabilitas daya tahan x5 

 

Case Processing Summary 

 N % 

Cases 

Valid 103 99.0 

Excludeda 1 1.0 

Total 104 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.408 2 

 

 

6. Uji reloiabilitas kemamapuan melayani x6 

 

 

Case Processing Summary 

 N % 

Cases 

Valid 103 99.0 

Excludeda 1 1.0 

Total 104 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.427 2 

 

 

 



 

7. Hasil uji reliabilitas estetika x7 

 

 

Case Processing Summary 

 N % 

Cases 

Valid 103 99.0 

Excludeda 1 1.0 

Total 104 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.482 2 

 

8. Hasil uji reliabilitas kualitas yang di persepsikan x8 

 

Case Processing Summary 

 N % 

Cases 

Valid 103 99.0 

Excludeda 1 1.0 

Total 104 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.473 2 

 

 

 

 

 

 

 



 

9. Hasil ujireliabilitas harga x9 

Case Processing Summary 

 N % 

Cases 

Valid 103 99.0 

Excludeda 1 1.0 

Total 104 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.290 4 

 

10. Hasil uji reliabilitas kepuasan konsumen Y 

 

Case Processing Summary 

 N % 

Cases 

Valid 103 99.0 

Excludeda 1 1.0 

Total 104 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.570 4 

 

 

 

 

 

 

 



 

Lampiran 8 

Hasil Uji Normalitas 

 

 

 

 

 



 

 

Hasil uji Kolmogorov-smiwrnow 

One-Sample Kolmogorov-Smirnov Test 

 Unstandardized 

Residual 

N 103 

Normal Parametersa,b 
Mean 0E-7 

Std. Deviation .75025921 

Most Extreme Differences 

Absolute .107 

Positive .107 

Negative -.098 

Kolmogorov-Smirnov Z 1.087 

Asymp. Sig. (2-tailed) .188 

a. Test distribution is Normal. 

b. Calculated from data. 

 

Hasil Uji Simultan (Uji F) 

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 

Regression 153.459 9 17.051 27.619 .000b 

Residual 57.415 93 .617   

Total 210.874 102    

a. Dependent Variable: kepuasankonsumeny 

b. Predictors: (Constant), hargax9, dayatahanx5, kualitasx8, kemampuanx6, FiturX2, Kinerjax1, 

estetikax7, SpesifikasiX4, KeandalanX3 



 

Hasil Pengujian Koefisien Determinasi 

Model Summaryb 
 

Model R R Square Adjusted R 

Square 

Std. Error of the 

Estimate 

Durbin-Watson 

1 .853a .728 .701 .786 2.192 

a. Predictors: (Constant), hargax9, dayatahanx5, kualitasx8, kemampuanx6, FiturX2, 

Kinerjax1, estetikax7, SpesifikasiX4, KeandalanX3 

b. Dependent Variable: kepuasankonsumeny 
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